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Introduction 
oad traffic accidents constitute a menace in modern 

times. Both the developed and the developing nations 

of the world have suffered from varying degrees of 

road accidents (Afolabi & Gbadamosi, (2017). According to the 

World Health Organization statistics, (WHO 2016) 75% of deaths 

from road traffic accidents occur in developing countries 

although they own only 32% of the motor vehicles in the world. 

In Nigeria today, hardly a day goes by without the occurrence 

of a road traffic accident leading to generally increasing 

incidence of morbidity and mortality rates as well as financial 

cost to both society and the individuals involved (Ankomah, 

Adebayo, Arogundade, Anyanti, Nwokolo, Inyang, Oladipupo, 

& Meremiku, 2014). Information on some of these traffic 

accidents get to the news rooms of media houses and are 

reported, while majority go unreported. Nigeria has the highest 

road accident rates as well as the largest number of deaths per 

10,000 vehicles (Okafor, Azuike & Okojie, 2017). On the national 

level according to the National Bureau of Statistics (2019) 

Nigeria in the fourth quarter (Q4) of 2018 exhibited road 

transport data reflecting a total of 2,532 road traffic accidents. 

Speed violation is reported as the major cause of road crashes 

in the quarter and it accounted for 52% of the total road traffic 

accidents. Dangerous driving and wrongful overtaking 

followed closely as they both accounted for 9% and 8% of the 

total road crashes recorded respectively. A total of 8,406  
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Nigerians got injured in road traffic accidents and 7,815 of the 8,406 Nigerians that got 

injured, representing 93% of the figure, are adults while the remaining 591 Nigerians, 

representing 7% of the figure are children. 6,194 male Nigerians, representing 74%, got 

injured in road crashes in Q4 while 2,212 female Nigerians, representing 26% got injured. 
Roads form an integral part of our lives, enabling the free movement of goods, services 

and people within countries and across borders. Without them, the world would grind to 

a halt. But as useful and wonderful as the road transportation is, it comes with its own 

side effects which is known as the road traffic accident (Faheem, Shah, Faroog, & Malik, 

2017; Malik, Lone, Qasab & Gul, 2016). The need to move from place to place requires in 

most cases, commercial vehicular movements. Thus, attention must be paid to 

commercial transport, especially those involved in passenger transport. 

The media is popularly known to be channels of information and education, one of which 

is undisputable fact that is very useful in dissemination of information and educating the 

populace while it is widely known as an agent of change and transformation (Ajaegbu, 

Akintayo, & Akinjiyan, 2015). The role of the media in road safety issues cannot be over-

emphasized. The media have access to populations and can serve as agents of awareness 

which is very crucial to ensure priority, accuracy and coverage of road safety messages. 

According to Odorume (2015), the media enhance socio-economic development, resulting 

from a causal relationship between the mass media (radio, television, newspapers and 

magazines as well as other associated platforms) for mass-based engagements and 

interactions and the society. Some media of mass reach have been specifically designed 

to address safety issues on Nigerian highways. Two example of such are the National 

Traffic Radio and the Lagos Traffic Radio (LTR). The first one is the official radio of the 

Federal Road Safety Corps (FRSC), while the second one is the official radio of LASTMA.  

Two of the many safety programmes aired by LTR are “Your Side Mirror” and “Safety 

Train”.  The first one is aired Mondays to Fridays 8:30-10a.m. Billboards carrying road 

safety messages are visible on Nigerian highways. Mass media has a profound effect on 

the daily lives, health, and wellbeing of people, and effective publicity can influence road 

user behavior and raise awareness of road safety issues. 

and other relevant sources. The study found out that exposure of commercial drivers 

to road safety media messages brought about the desired changes in their awareness, 

knowledge level, attitude and practice. The study thus concluded that more exposure 

of the drivers to media messages on road safety will bring better road usage practices 

among inter-state commercial drivers in Lagos, thereby reducing the incidence of road 

traffic accidents. 
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Developing countries like Nigeria bear a large share of the burden from road traffic 

accidents which accounts for 85% of annual deaths and 90% of the disability adjusted life 

years lost because of road traffic accidents, since road traffic injuries affect high 

percentage of males (73% of deaths) and those between 15 and 44 years old (Emmanuel, 

2016).  

Data on the category of vehicles involved in road traffic accidents in 2019 reflected that 

64.68 percent of the vehicles were commercial vehicles which amounted to eleven 

thousand three hundred and nineteen (11,319). This study therefore, aims to conceptually 

review road traffic media messages and road safety awareness and practices among 

Lagos state inter-state commercial drivers. The study therefore employed conceptual 

review method. 

 

Theoretical Framework 

The study is anchored on Health Belief Model and Perception Theory 

 

Health Belief Model 

The Health Belief Model (HBM) is a health behavioural change model developed by Becker  

and Rosenstock in 1974. It has been widely used to guide campaign design and 

implementations.  According to the model, preventive health behaviour is influenced by 

five factors: Perceived susceptibility to a health threat; perceived severity of a health 

threat; perceived costs/barriers to performing the recommended response; perceived 

benefits of performing the recommended response; and cues to action. The 

recommended behaviour will occur if people see themselves as susceptible to a particular 

problem, perceive it as a serious problem, consider the benefits of action are effective 

and not unduly expensive or time consuming, and there is a trigger to prompt action.  

Cues to action can be either internal (symptoms of a condition such as bleeding) or 

external (such as a brochure on the hazards of smoking) and increases individual 

awareness of the threat.  Using the seat belt for example, drivers or passengers must feel 

threatened in order for seat belt use to occur.  The threat perception is influenced by two 

beliefs: The individual feels vulnerable or susceptible to a number of potential undesirable 

outcomes, e.g. injury, enforcement or peer pressure; and the consequences of non-use 

are severe, e.g. impact of injury physically, emotionally and financially.  A campaign based 

on HBM would need to facilitate awareness of the benefits and barriers to action and 

provide clues to action (Haryati, Shamsul, Azhar and Abdul Halim 2020).  The HBM has 

been tested as the basis for campaigns on a number of health behaviours including bicycle 

helmet use, vaccination for infectious diseases, adolescent fertility control and risky 

sexual practices .Perceived barriers have been the strongest predictor of engagement in 

health-protective behaviours, followed by perceived susceptibility (Asghar, Teamur, 

Zahra andAbdoulhossain 2018). Health believe model is relevant to this study because it 

lays emphasis on predictors such as perceived severity and susceptibility i.e it stresses that 

there is a check on people’s behavior if they see themselves as susceptible to a particular 
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health hazard and they perceive it as a serious problem, they consider the benefits of the 

preventive action taken as effective and not unduly time consuming, and there is a trigger 

to prompt action to curb road traffic accident. This theory is considered appropriate to 

this study because all the five factors proposed for people to respond positively to media 

messages on health issues are inherent in this study. This will go ensuring an improved 

driving culture among Lagos state inter-state commercial drivers. 

 

Perception Theory 

Perception theory was propounded by Barelson and Steiner in 1964.  The assumption of 

the theory is that mass communication want audiences to pay attention to their messages 

and make appropriate change in attitudes or beliefs or produce the desired behavioural 

responses. Perception theory entails the interpretation an individual gives to certain 

events around him. (Ajaero, Okoro and Ajaero 2016.) It is the way people see and react to 

messages targeted at them. It is the way people make meaning out of situations and 

happenings around him.  

Perception is the way in which people perceive media messages targeted at them. It is the 

process of making sense out of experience. It is characterized as the psychophysical 

assessment of the perceived quality of something based on experience. (Haryati et al 

2020). Perception is how the individual makes sense of his or her world. The perception 

of individual varies, one has to be exposed to a message before you can attend to it, you 

have to pay attention before you can perceive the message, and you have to perceive it 

before you can retain it for later recall. It is natural, only natural, that people seek 

information that caters to their own interests, confirms their beliefs, and boosts their own 

ego while avoiding those that are contrary to their own predisposition and attacks their 

self-image. Because eye processes information much faster than the brain can interpret, 

the human has to select which information to pay attention to at any given time, in order 

to avoid confusion. Physiological needs (hunger, stress, bad eye sight), physical hardship, 

boredom, assumed familiarity with messages content can also severally affect the span 

of attention. People tend to perceive and decode messages in the light of their previous 

experiences and current disposition (needs, moods and memories). The language people 

speak and word used also tend to circumscribe their perception. (Folarin, 1995). Some 

messages are forgotten more quickly than the others, and people tend to accurately 

remember messages that favorable to our self-image than messages that are 

unfavorable. The relevance to need, the method of transmission and the interest and 

belief of receiver are also known to affect retention rate. Selective exposure, attention, 

perception and retention work together.  

 

Relevance of the Theory 

The theory explains how the media can influence the commercial drivers. The theory is 

based on the assumption that the audience needs to be exposed to the messages on road 

traffic accident, in which they will pay the attention to the information which in turn will 
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influence their perception to take action. This implies that when messages are placed on 

billboard, television, radio social media etc this leads to an awareness of the content of 

the message passed to the public after being aware, it leads to the commercial drivers 

giving attention to the content of the message. This is because audience selectively 

choose, attend to, perceive and retain the media messages on the basis of their needs 

and beliefs. Among the theories reviewed for the purpose of this study, Health Belief 

Model and Haddon Matrix theories are considered to perfectly underpin the study with 

the former stressing that there is a check on people’s behavior if they see themselves as 

susceptible to a particular health hazard and they perceive it as a serious problem, they 

consider the benefits of the preventive action taken as effective while the latter offers 

special strategies designed for road traffic injury prevention. 

In conclusion, the theory perceives the recipients as actively influencing the effect 

process, since they selectively choose, attend to, perceive and retain the media messages 

on the basis of their needs, beliefs, etc. 

 

Review of Literature 

A Cursory Look at Road Traffic Accident  

Throughout the world, roads are shared by cars, buses, trucks, motorcycles, mopeds, 

pedestrians, animals, taxis, and other travelers. Roads form an integral part of our lives, 

enabling the free movement of goods, services and people within countries and across 

borders (Okafor, Azuike & Okojie, 2017) Without them, the world would grind to a halt. 

Transport is an important element in economic development and it affords the social and 

political interaction that most people take for granted (Ahmed & Garba, 2019). “Accidents 

is defined as anything which happens by chance, anything occurring unexpectedly” 

(Afolabi & Gbadamosi, 2017, p. 7). Accidents can be fatal, resulting in the deaths of the 

road user or minor (Balogun, Awoeyo, Akinrefon, & Yami, 2015). Accident don’t just 

happen, they are caused (Bonnet, Lechat & Ridde (2018). In other words, every accident 

in relation to transport is not just a mere occurrence but has been instituted as a result of 

one factor or the other. Accidents cause significant losses to present and future 

productive manpower of our country, as well as, in many cases, profound social problems, 

deaths or serious injury (Emmanuel, 2016). Sometimes this results in loss of breadwinners, 

pushing the affected family into poverty, and jeopardizing educational upbringing of 

children. Accidents impose heavy costs on the health services (European Commission, 

2017).  

Road traffic accidents occurs when a vehicle collides with another vehicle, pedestrian, 

animal, road debris, or other stationary obstruction such as a tree or utility pole (Eze, 2019; 

Jacob, 2010). In congruence, Ohakwe, Iwueze, and Chikezie (2011) submit that road 

traffic accident therefore is an issue of great global concern as it has emerged as the single 

greatest source of death all over the world. In the developing countries where the number 

of motor vehicles relating to population is generally much lower than in the developed 

countries, fatalities from automobile crashes are higher. It has been shown, for instance, 
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that accidents in developing countries cost almost one percent of these countries Annual 

Gross National Product utilizing scarce financial resources they can ill-afford to lose 

(Emmanuel, 2016).  

Road traffic accident is therefore an unexpected phenomenon that occurs as a result of 

the operation of vehicles (Fleiter, Lewis & Watson, 2013). Road Traffic Accidents 

constitute a major cause of death and loss of property in the country, depleting the 

workforce of the nation and rendering victims and their relatives to suffer severe 

psychological trauma. Billions of naira worth of property including human beings, most of 

them belonging to the productive age group are consumed through automobile fire 

incidents on the roads due to accidents. Different accident statistics have been presented 

by a number of stakeholders to underscore the adverse effect of road traffic accidents on 

the economy. According to Balogun, Awoeyo, Akinrefon & Yemi (2015) Road traffic 

accident can be categorized into fatal, serious and minor.  

i. Fatal: When human life is lost  

ii. Serious: When someone is seriously injured and hospitalized. 

iii. Minor: When injury does not occur or when the victim was treated for minor 

injuries and discharged from the hospital. A crash can be lone (involving only 

a vehicle) or multiple involving two or more vehicles. 

 

Faheem, Shah, Faroog  and  Malik, ( 2017) identified that road traffic accidents fall under 

three major categories which are, human factors, mechanical factors and the 

environmental factors. Out of the three categories, the human factors are said to be 

responsible for over 80 percent of all traffic crashes because the drivers’ operational 

ability is very critical to the causes and prevention of traffic accidents (Emmanuel, 2016). 

The Human Factor: The human factors constitute about 80% of the cause of road traffic 

accidents recorded in Nigeria (Gopalakrishnan, 2012). The major components of human 

factor are drivers, pedestrian, law enforcement agents and the engineer. Most drivers on 

Nigerian roads are very rude, discourteous and have scant regard for human life. This has 

led to daily avoidable carnage on Nigerian roads with many losses of lives (Hezron, & 

Florence, 2015).There is prevalent disregard of road traffic signs by road users, (Malik, 

Qasab, Ali, Ali, ,Zahoor & Jan, 2016) lack of proper training of drivers, irresponsible driving 

habits, inexperienced and incompetent drivers, over speeding, (Akinyemi & Onuka, 2012) 

dangerous driving and total disrespect of traffic regulations especially concerning speed 

limits, drink driving and or driving under the influence of drugs including herbal 

concoctions laced with spirit, lack of consideration for other road users (Anini, 2013), 

impatience and negligence, overloading of vehicles, fatigue and poor vision. 

The Mechanical Factor is a major factor of road traffic accident (Ibrahim, 2012). The main 

vehicle factors are defects in tyres, brakes and inputs all arising from poor maintenance 

of the vehicle. The global economic recession has badly affected the quality of products 

in the Nigerian markets such that people now favour the use of sub-standard products 

like “tokunbo” tyres, spare parts and “tokunbo” vehicles (Ohakwe, Iwueze, & Chikezie, 
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2011).  These, coupled with over speeding and reckless driving, negate the principles of 

safety when considered against the phenomenon of used vehicles. Any of those parts 

malfunction can eventually affect smooth driving, which in the end, can lead to serious 

accident (Oladimeji & Onyema, 2011). The different component of mechanical factor that 

resulted into accident are brake failure, bad tyres, engine failure; use of fake spare parts, 

defective and dazzling lights, poorly maintained vehicles. As a result, an unserviceable car, 

or a poorly maintained automobile cause accidents on the highways (Sumaila, 2013).   

Moreover, the environmental factor which is ascribed to the incidence of road accidents 

can be attributed to bad roads (Faheem, Shah, Faroog, & Malik, 2017). There is need to 

focus on bad roads, be conscious of weather conditions, dangerous bend, broken down 

vehicles, abandon vehicles, animals not under control, potholes and obstruction on the 

road. 

Many researchers have also identified the causes of road accident all over the world. 

Following a study that was done in Ghana by the National Road Safety Commission (NRSC, 

2017) it was identified that over twenty causes of Road crashes in Ghana which include 

unnecessary speeding, lack of proper judgment of drivers, inadequate experience, 

carelessness, wrong overtaking, recklessness, intoxication, over loading, machine failure, 

dazzling and defective light, boredom, unwillingness to alight from motion objects 

(vehicles, motor cycles, human being and uncontrolled animals). Other factors are 

inadequate enforcement of road laws and traffic regulations, use of mobile phones when 

driving, failure to buckle the seat belt (National Road Safety Commission, 2007). In spite 

of all these factors, Eze (2019) observed that poor vision of drivers could also be a major 

contributory factor to road traffic accident. The causes of road traffic accidents have also 

been linked to one or combination of the following four factors; equipment failure, road 

design, driver’s behavior and poor road maintenance (Alonso, Esteban, Sanmartín & 

Useche, 2017).  

 

Mass Media Messages on Safety Consciousness  

Safety is inherent in everyday activity. Safety is the condition of being protected from 

something that is likely to cause danger, risk, and injury (Ölçer & Durmuşçelebi, 2018). It 

is synonymous to welfare, well-being and being protected. Knowledge is regarded as 

facts, information, and skills acquired by a person through experience or education; the 

theoretical or practical understanding of a subject. Knowledge is a personal trait which is 

defined as socially-determined impulse control that facilitates task and purpose-focused 

behaviors. For example, when an individual thinks before taking an action, adapts norms 

and rules, and planning, organizing, and prioritizing tasks are considered to be the 

characteristics of the conscious person (Szczukowski, 2017). Being safety conscious is 

characterized by conscious personality like rigor, carefulness, organization, accountability 

and commitment (Britton, 2014). The term of safety knowledge refers to the individual's 

awareness and manner about safety issues and operates both cognitive and behavioral. 

Cognitively, safety knowledge implies mental awareness of safety in the workplace. 
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Behaviorally, it indicates the awareness of which behaviors will improve operational 

safety (Awan, Mushtaq, Abid & Khatib, 2017). Safety knowledge in the broadest sense, is 

based on the awareness of safety threats and are values, attitudes, and beliefs underlying 

the ability to effectively deal with potentially dangerous situations. Road safety concerns 

the vehicle, the infrastructure, the user and the environment, and assures elimination of 

danger for road users and the surroundings, i.e. property and environment. 

The media in their efforts to perform their multi-dimensional functions beam their search 

light on safety on our roads through their various platforms. Some of these platforms are 

highlighted here, namely: radio, television, billboards, handbills and the social media. 

Bodies and agencies saddled with safety on Nigerian highways do play significant roles on 

the media in this regard. The Federal Road Safety Commission (FRSC), Traffic Compliance 

and Enforcement Corps (TRACE) (an Ogun State traffic outfit), the Lagos State Traffic 

Management Authority (LASTMA) are a few of such agencies. Most of the campaign 

programs on road safety are anchored by these bodies. Some of the television stations 

identified with road traffic campaign are the Nigerian Television Authority (NTA) which 

floats a network program titled “operation scorpion”. This campaign is usually carried out 

in the Ogere-Mowe-Ibafo axis of the Lagos-Ibadan express way. It takes the form of a rally 

with special focus on safety on the highways. This is strategic because majority of the 

vehicles entering Lagos from various parts of the country enter through these routes. The 

program is aired on NTA network service. Ogun State Television (OGTV) is another 

television station identified in this regard, the program is titled “TRACE HALF HOUR”; It is 

anchored by the Ogun State Traffic Compliance and Enforcement corps. Still on OGTV, 

“New Dawn” is another program that deals with safety campaign, it is aired Tuesdays and 

Thursdays 9.00am. 

The Nigeria Traffic Radio (NTR) Abuja, is the official radio of FRSC, It was established in 

the year 2019. Also, the Lagos Traffic Radio is totally dedicated to traffic issues. Fresh FM 

deals with traffic matters every Tuesday 10:00a.m. The Lagos traffic Radio was 

commissioned by Governor Babatunde Raji Fasola on the 29th May , 2012. It is the first 

highway advisory of its kind in Nigeria. The radio is on 96.1 FM. Lagos Traffic Radio 

broadcasts explanations of traffic laws in English and Yoruba languages. It also engages 

in public safety campaigns to reduce the incidence of accidents on the high ways. ( Atakiti,  

& Ogunwemimo ) 

Billboards as another medium of mass media road safety campaign are usually mounted 

on major highways in the country. The FRSC claims responsibility for installation of the 

billboards, hence the presence is conspicuous on the highways. Their messages, for 

obvious reasons are bold, catchy and very succinct. These attributes lend effectiveness to 

the message by making them attractive and easy to grasp for the target audience. Some 

of the messages carried by the billboards are: arrive alive, speed kills, only the living 

celebrate, drive like hell you will be there, don’t drink & drive, fasten your seat belt. 

Pet talk is another road safety campaign of the FRSC. It takes the form of special talks and 

it is discursive in nature. The program which is usually slated for the festive periods has its 
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venue in major commercial parks nationwide. Posters and handbills announcing time, 

date and venue of the program are usually pasted and distributed in advance. The various 

security outfits in each of the host states are co-opted into the campaign exercise. In Ogun 

State for example, the one held recently in the state capital had in attendance, the Nigeria 

Police, Nigeria Security and Civil Defence Corp, Ogun Traffic Compliance Enforcement 

Corps and of cause, the FRSC team. 

The social media do not have definite forum for road safety campaign. What they have is 

spill over from other media platforms; for example, campaign on radio and television are 

usually available live on Facebook, You-tube, Instagram or posted on Whatsapp. 

 

The Nucleus of Mass Media Messages 

Communication which is the end product of mass media is the basis for running all daily 

human activities. Its importance is sacrosanct because it plays a major role in human 

interaction through its meaningful messages, ideas, feelings and opinions. 

Communication is central to the idea of change. Without communication, the idea of 

development would not progress from the point of origin. If the development is 

dependent upon changed attitude and behavior, communication has often been a key 

ingredient needed for such change. Communication is most effective when it is designed 

in response to research on audiences and when the implementation channels and 

messages are coordinated (Adeosun, Odetoyinbo, & Olasehinde, 2013).  Bowen (2013) 

submits that it is difficult to imagine a world without communication because the need to 

make information circulate among a large number of people have brought about the 

development of the channels of mass communication commonly referred to as the mass 

media  

. The goal of mass media messages is to encourage and sustain positive behavior change. 

In the short term, an awareness is an important proximal campaign effect (Ankomah, 

Adebayo, Arogundade, Anyanti, Nwokolo, Inyang, Oladipupo, Ipadeola, & Meremiku, 

2016). Mass media campaigns can work through direct and indirect pathways to change 

the behavior of whole populations. Many campaigns aim to directly affect individual 

recipients by invoking cognitive or emotional responses. Such programs are intended to 

affect decision-making processes at the individual level. Anticipated outcomes include the 

removal or lowering of obstacles to change, helping people to adopt healthy or recognize 

unhealthy social norms, and to associate valued emotions with achieving change 

(Ibrahim, & Mishra, 2016) which changes and strengthens intentions to alter and increase 

the likelihood of achieving new behaviors.   

 Mass media messages can prompt discussion of public health issues. In the words of 

Bowen (2013) mass media messages can set an agenda for and increase the frequency, 

depth, or both, of interpersonal discussion about a particular issue within an individual’s 

social network, which, in combination with individual exposure to messages, might 

further reinforce specific changes in behavior (Anini, 2013). Mass media messages reach 

large audiences. Changes in behaviour that become norms within an individual’s social 
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network might influence that person’s decisions without them having been directly 

exposed to or initially persuaded by the campaign (Raufu, 2011).  

Thus, a well-focused mass media campaign, has the potential to contribute successfully 

to addressing public health issues. Mass media campaigns are an important first step in 

raising awareness about road accident for commercial drivers (Reshman, Guenter, Jonas, 

Cruz, Colet, & Sheikh, Mohammed, 2018). Harnessing the benefits of mass media, many 

countries have been successful in promoting road traffic accident prevention resulting 

from behavioural change programmes and improved road safety literacy. Mass media 

campaigns have a broad reach and the potential to influence target audiences’ attitude 

towards road traffic accident behavioural changes. Over the preceding years, media 

campaigns have been striving to deliver messages with the intention of changing health 

behaviours amongst defined populations. 

Most mass media are tied to campaigns towards prevention programmes (Akoja, 2016 

A mass media campaign cannot be effective unless the target audience is exposed to, 

attends to, and comprehends its message (Bowen, 2013). Two important aspects of 

message delivery are control over message placement and production quality. Mass 

media has a profound effect on the daily lives, health, and wellbeing of people, and 

effective publicity can influence road users’ behavior and raise awareness of road safety 

issues. Well-planned publicity can influence both short-term behavior and long-term 

attitudes. For instance, publicity might deter drunk-driving because of the risk of being 

caught by police, but may also influence the long-term way a society thinks about and 

accepts the need to deter such unsocial behavior. It is important to understand what 

elements make a road traffic mass media campaign effective and how future campaigns 

might be made more effective because mass media campaigns play a valuable role in 

improving road safety by promoting safe behaviors  

In some countries, statistics show that road crashes are constantly increasing from year 
to year (Alonso, Esteban, Sanmartín, & Useche, 2017). Inevitably, there are quite a number 
of reports, on road traffic accidents all over the world and Nigeria not an exception. This 
makes it very important for all road users, authorities and the government to cooperate 
in order to bring the problem of road traffic accident into a resolution so that injuries and 
deaths will be reduced to the minimum. Mass media campaign messages could play a key 
role to raise awareness on road safety issues. In particular, they can disseminate 
preventive messages and promote safe behaviors; increase people's knowledge and 
understanding of the gravity of the problem and advocate for safer roads and systems 
with governments by exposing large populations to messages through existing media 
that reach mass audiences, such as television, radio, social media, billboard, hand bill, 
newspaper etc. 
 

Conclusion and Recommendation 

Road traffic media messages when disseminated appropriately and through the right 

channel can help in promoting road safety knowledge and practices among inter-state 
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commercial drivers. Media messages such as billboard messages, radio programs on road 

safety measures are helpful in teaching drivers how to ensure and maintain safety 

precautions when driving on the road. This in effect will reduce the incidence of road 

traffic accidents on Nigerian roads, especially Lagos. The paper, therefore, recommends 

that road safety media messages should be granted the pride of place it deserves in an 

effort to improve driving culture among Lagos commercial drivers. 
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