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Introduction 

Background of the Study 
n recent times, private and public organizations 

seem to have developed various models to 

combat one of the greatest foes of humanity 

namely poverty. Poverty is a situation whereby 

individuals, communities, organizations and even 

nations find it difficult to have access to the basic 

needs of existence. One of the models that may help 

to alleviate the scourge of poverty in modern times is 

tourism entrepreneurship. 
Walton (2021) defines tourism as the act and process 

of spending time away from home in pursuit of 

recreation, relaxation and pleasure while making use  
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tourism entrepreneurship and sponsored skill acquisitions; determine how 
tourism entrepreneurship influences financial support to destitute homes; 
and evaluate the level of correlation between tourism entrepreneurship 
and offer of scholarships to deserving students. The study adopted the 
survey research design. Data were obtained from both primary and 
secondary sources. The purposive sampling technique was adopted in the 
study. The Cronbach Alpha statistic was used to obtain a value of 0.77 as 
the instrument reliability ratio. Data analysis was committed to descriptive 
statistics and correlation analysis. The analysis was enabled by the use of 
SPSS software. The results showed that there is a significant positive 
relationship between tourism entrepreneurship and offer of employment 
opportunities; there is a significant positive relationship between tourism 
entrepreneurship and sponsored skill acquisition; tourism 
entrepreneurship significantly and positively enhanced financial support to 
destitute homes; and there is a significant positive relationship between 
tourism entrepreneurship and offer of scholarships to deserving students. 
It was concluded that tourism entrepreneurship is a predicator of poverty 
alleviation in Imo State. With tourism entrepreneurship, employment 
opportunities are offered and skill acquisition programmes are well 
sponsored. Also, tourism entrepreneurship is a route to financial support 
to destitute homes. It is a driver of offer of scholarships to deserving 
students. The researchers further concluded that any tourism enterprise 
that does not pay attention to poverty alleviation makes no optimal 
contribution to the good of present and future generations: the 
components of patronage to tourism entities. It was recommended that 
Tourism enterprises that are yet to embark on poverty alleviation 
programmes should improve on their employment rates so as to combat 
poverty. Tourism enterprises should seek more of those that lack skills and 
are poor so as to sponsor them on any skill of their choice. Tourism 
entrepreneurship should be a veritable tool for supporting destitute in the 
society so as to drastically reduce poverty and Tourism entrepreneurship 
should be an instrument to offer more scholarships especially to young 
females from poor homes 
 

Keywords: entrepreneurship, poverty alleviation, employment 
opportunities, skill acquisition, financial support to destitute home 
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of the commercial provision of services. As such, tourism is a product of 

modern social arrangements, beginning in Western Europe in the 17th 

Century although it has antecedents in classical antiquity. Stanton (2020) 

opines that tourism is the generic term used to cover both demand and 

supply that has been adopted in a variety of forms and used throughout the 

world. Tourism essentially refers to the activities undertaken by visitors, 

also known as the visitor economy. UNWTO (2010) defines tourism thus: 

tourism comprises the activities of persons travelling to and staying in 

places outside their usual environment for not more than one consecutive 

year for leisure, business and other purposes. 

On the other hand, entrepreneurship has been severally defined by various 

authorities. Hayes (2021) opines that the process of setting up a business is 

known as entrepreneurship; it is the process of creating a new business, 

bearing most of the risks and enjoying most of the rewards. Byju (2021) 

maintains that entrepreneurship is the ability and readiness to develop, 

organize and run a business enterprise along with any of its uncertainties in 

order to make profit. 

Sinha (2018) therefore defines tourism entrepreneurship as the professional 

application of knowledge, skills and competences and/or monetizing a 

tourism related new idea, by an individual or a set of people by launching an 

enterprise de novo or diversifying from an existing one (distinct from 

seeking self employment as in a profession or trade), thus, to pursue growth 

while generating wealth, employment and social good. In the context of this 

study, tourism entrepreneurship is the use of financial gains that accrue to 

tourism-based entrepreneurial businesses to offer employment 

opportunities to the unemployed; sponsor skill acquisition for the poor; 

offer financial support to destitute homes and offer scholarships to 

deserving students so as to alleviate poverty. 

Tourism has been identified as one of the effective tool for reducing poverty 

in the world (Muganda, Sahli and Smith, 2010). The greatest challenge every 

nation or individual is trying to combat is poverty, because it manifests in 

different ways in an individual’s life or as a nation through malnutrition, 

decreased access to basic services such as good road, lack of electricity. 
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Many developing nations as result of unemployment are facing challenges 

attendant with poverty. Imo state is one of the states actually affected by 

unemployment and poverty consequently; youths have resorted to all 

forms of crimes such as yahoo, bet Naija, and many others. Governments at 

all levels have criticized this situation and encourage youths to be 

meaningfully engaged in one entrepreneurship activity or the other. It is no 

longer feasible for government to provide jobs for the teaming youths. 

Hence, youths must engage to be involved in one trade or the other to avoid 

the challenges of get rich altitude, the zeal to wear the crown without going 

through crucible cross, and lack of mentoring from other entrepreneur 

(Akanwa 2011). In order to be gainfully employed, so many entrepreneurship 

small scale businesses abound including those in the tourism industry. Such 

businesses are capable of yielding returns and providing the operators with 

means of livelihood and offering employment  to others, example of such 

businesses include transportation businesses, renting of chairs and canopy, 

making of arts and craft, travel agency business, photography, car hiring 

tour guide, snack shop, event planning and management, make up studio 

etc. Despite the myriad of opportunities provided by the tourism industry in 

Imo state, the youths are yet avail themselves of these great privileges. 

The foregoing shows that tourism entrepreneurship may be a driver of 

poverty alleviation. In the context of this study, poverty alleviation is the 

offer of employment opportunity, the sponsorship of skill acquisition 

programmes, offer of financial support to destitute homes and offer of 

scholarships to deserving students with the instrumentality of tourism 

entrepreneurship. This study on tourism entrepreneurship and poverty 

alleviation in Imo State is an empirical effort to fill research gaps in the area 

of tourism entrepreneurship with a view to contributing to knowledge. 

 

Statement of Problem 

It is disheartening that despite the numerous values of tourism to a 

developing economy like Nigeria, a lot of research gaps still exist in the area 

of tourism entrepreneurship in Nigeria. Empirical studies accessed by the 

researchers in the area of tourism did not show how tourism 
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entrepreneurship influences such measures of poverty alleviation like offer 

of employment opportunities, sponsored skill acquisition, financial support 

to destitute homes and offer of scholarships to deserving students 

especially as it relates to Imo State. 

For instance, Esu (2015) investigated ‘transforming the Nigerian tourism 

industry through tourism entrepreneurial development. He did not handle 

any of the relationships examined in this study. Nnabugor (2017) handled 

‘an empirical assessment of tourism development and planning in Nigeria; a 

sustainability approach’. Also, Eweoya, Okuboyejo and Agomuo (2016) 

investigated “the adoption of e-tourism: an empirical investigation”. 

None of these studies assessed the relationships examined in this study. 

This shows that research gaps exist. It is in a view to filling the research gaps 

that this study was conducted. 

 

Objectives of the study 

The major objective of the study is to investigate tourism entrepreneurship 

and poverty alleviation in Imo State. Specifically, the study was conducted 

to: 

i. Examine the level of correlation between tourism entrepreneurship 

and offer of employment opportunities. 

ii. Assess the relationship between tourism entrepreneurship and 

sponsored skill acquisitions. 

iii. Determine how tourism entrepreneurship influences financial 

support to destitute homes. 

iv. Evaluate the level of correlation between tourism entrepreneurship 

and offer of scholarships to deserving students. 

 

Research Questions 

In alignment with the objectives of this study, the researchers developed 

the following research questions: 

i. What is the level of correlation between tourism entrepreneurship 

and offer of employment opportunities? 
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ii. To what extent does tourism entrepreneurship affect sponsored skill 

acquisitions? 

iii. How does tourism entrepreneurship influence financial support to 

destitute homes? 

iv. What is the level of correlation between tourism entrepreneurship 

and offer of scholarships to deserving students? 

 

Research Hypotheses 

In order to answer the research questions, the researchers developed the 

following hypotheses: 

Ho1: There is no significant level of correlation between tourism 

entrepreneurship and offer of                            employment opportunities. 

Ho2: Tourism entrepreneurship does not significantly affect sponsored skill 

acquisitions. 

Ho3: Tourism entrepreneurship does not significantly influence financial 

support to destitute homes. 

Ho4: There is no significant level of correlation between tourism 

entrepreneurship and offer of scholarship to deserving students. 

 

Scope of the Study 

The study focuses on Shopping Mall, Trans-Egbu, Owerri and Immaculate 
Hotel, Owerri. These are tourism entrepreneurships which have cinema 
halls, viewing centers, relaxation spots and eateries. This represents the 
geographical scope of the study. The content scope shops the link between 
tourism entrepreneurship and the following poverty alleviation measures: 
offer of employment opportunities, sponsored skill acquisitions, financial 
support to destitute homes and offer of scholarships to deserving students. 
The unit scope of the study is composed of all functional units in the study 
organizations e.g. Accounts/Finance, Human Resources, Operations, etc. 
 

Review of Related Literature 

In this section, the researchers reviewed related literatures on tourism 

entrepreneurship and poverty alleviation in Imo state. The section 

comprises of conceptual, theoretical and empirical reviews. 
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 Conceptual Framework 

The researchers used the following conceptual model to show the variables 

covered in the study: 

 
Operational Conceptual Model 
                                                                         Dependent Variable 
                                                                                         POVERTY ALLEVIATION (PA) 
 
Independent Variable 
 

 

 

 

 

Source: Researchers (2021) 

 

The operational conceptual model shows that tourism entrepreneurship 

may influence offer of employment opportunities, sponsored skill 

acquisition, financial support for destitute homes and offer of scholarship 

for deserving students. 

 

Conceptual Definition 

The pro-poor tourism (PPT) report of Bennett, Roe and Ashley (1990) 

endorsed alongside the launching of the Sustainable Tourism-Eliminating 

Poverty (STEP) initiative at the world summit on sustainable development 

in Johannesburg in 2002 affirm that tourism can be a major contributor to 

poverty alleviation in developing countries. This is based on the fact that 

most of the challenges facing most developing countries is poverty. The 

argument that tourism is labour intensive and can create employment in 

peripheral areas with high poverty rate this can be considered to be true, 
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because the number of international travelers has led to increased income, 

and employment opportunities to the people. More so, tourism labour force 

is predominantly made up of youths and unskilled workers. UNWTO (2004) 

stated that tourism could be used to combat poverty globally. Hall (2007) 

saw pro-poor tourism as an approach or intervention aimed at the benefit 

of tourism to the poor and to ensuring that tourism development contribute 

to poverty reduction. Statistical evidence has supported the effects of 

tourism on poverty reduction. Statistical evidence has supported the effects 

of tourism on poverty alleviation (Mitchell and Ashley 2010, Schyvens 2011; 

Zhao 2009). Tourism as a traditional source of job and revenue like 

agriculture, mining, forestry and other industries has been neglected 

(Odeleye and Oyekanmi, 2013). 

 

Tourism Based Enterprises 

Tourism based enterprise has been identified to have the potential to 

support local economics and play a leading role in the attainment of 

sustainable growth and development as most of their commercial sub-

sector are small and cottage enterprises. The development of small and 

medium tourism industries is commonly advocated to achieve economic 

independence, youth empowerment and capacity building for the rural 

communities (Zhao, 2009). Thomas (2000) outlines a number of tourism 

and tourism related entrepreneurship opportunities such as tourism 

wineries, meeting organizers tour and transport operators, a tour guides, 

arts and crafts, car hiring, photographic; a renting of chairs and culinary 

items, coffee shops bars, campsite, training cramps, caravan sites, cultural 

heritage tours, transportation business. Others mentioned by Krippendorff 

(2001) include leather works, materials shop, laundry service, audio visual 

equipment rental, resort garden parks, traditional dishes and local bar. 

Some entrepreneur experts has deposited that entrepreneurship has 

grown into a fascinating and an interesting field of study world-wild, given 

the present fact of increasing uncertainty and instability brought about by 

globalization and internationalization, competition, and raid technology 

change. In terms of concept, different definition of entrepreneurship exists. 
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Entrepreneurship has been seen term used broadly in connection with the 

innovative and creative modern industrial business leaders. In other words, 

if the youths are engage in entrepreneurship they will acquire skills that will 

make them an entrepreneurs. Tijan-Alawiye (2004) defines 

entrepreneurship a the process of increasing the supply of entrepreneur or 

adding to the stock of exiting small, medium and big enterprise available to 

a country by creating, innovating and promoting many capable 

entrepreneurs who can successful run innovative enterprises, nurture them 

to grow and sustain them with a view to achieving broad social-economic 

developmental goals. The expansion adopted in this work shows that 

tourism entrepreneurship can alleviate poverty. To Akanwa and Akpanabia 

(2012) observed that entrepreneurship development is the ability to 

envision and chart a course for a new business venture by combating 

information from the functional disciplines and from the external 

environment in the context uncertainty and ambiguity which faces a new 

business venture. 

 

Tourism Entrepreneurship and Employment Opportunities 

Tourism entrepreneurship may boost employment opportunities in Nigeria. 

Sikich (2020) opines that the rate of unemployment in Nigeria presents as 

confusingly high. Nigeria has the most robust economy in Africa. Yet in 2019, 

it reported an overall unemployment rate of 25%, with an additional 20% of 

its 186 million people being underemployed. The situation worsens for 

young Nigerians as the unemployment rate for people between the ages of 

15-35 hit 55.4% in 2019. Also, oil dependence exacerbates unemployment in 

Nigeria. To explain its unemployment crisis, Nigeria’s experts look to the 

prominence of oil as the country’s disproportionately dominant industry. 

The nation’s economy has neglected other potentially job-creating fields in 

order to feed oil. The oil sector provides for 95% of Nigeria’s foreign 

exchange earnings and 80% of its budgetary revenues. And unfortunately, 

the Covid-19 pandemic has increased unemployment (Sikich, 2020). 
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Tourism Entrepreneurship and Sponsored Skill Acquisitions 

Tourism entrepreneurship may be a driver of skill acquisitions in Nigeria. 

According to Classhall.com (“Skills acquisition”), skill is the ability to do 

something well. Skills that can be acquired to earn a living include: 

knowledge of computer operations, hairdressing, tailoring, automobile 

repair, pottery, bread making, photography, plumbing, etc. Skill acquisition 

is the act of learning to do something in order to earn a living and/ or to 

survive. Idoko (2014) maintains that skill acquisition is the form of training 

by individual or group of individuals that can lead to acquisition of 

knowledge for self-sustenance. It requires a holistic approach in the 

realization of creative ideas. It helps in the transformation of knowledge 

and skills into creative venture. 

 

Tourism Entrepreneurship and Financial Support to Destitute Homes 

Tourism entrepreneurship may be a tool for supporting destitute homes in 

Nigeria. Joshua (2020) is of the view that approximately 24.4 million 

homeless people live in Nigeria; force eviction exacerbates the 

homelessness problem; some government officials typically give no 

warning before forcibly removing residents and natural disasters have also 

impacted homelessness in Nigeria. Gbenga (2020) is of the opinion that 

even infections rage in Nigeria destitute homes. 

 

Tourism Entrepreneurships and Offer of Scholarships to deserving 

Students 

Tourism entrepreneurship may be an essential tool for offering scholarships 

to deserving students. According to www.gocollege.com, academic 

scholarships are awarded to students who have demonstrated a high 

degree of scholastic aptitude and performance. These scholarship, unless 

otherwise stated, are typically well published and competition for them can 

be fierce. Staff (2021) opines that people ought to explore careers with 

positive outlooks, there are merit based scholarships hence those seeking 

for scholarships should have some merits. 

 

http://www.gocollege.com/
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Tourism Entrepreneurship Contribution to Poverty Alleviation 

Poverty is a plaque which is afflicting people the world over. It is considered 

and seen as one of the symptoms or manifestations of under-development. 

Tourism entrepreneurship is a driver of economic development and it is 

capable of contributing to poverty alleviation. Entrepreneurship in tourism 

entails the sole purpose of leisure, relaxation and sightseeing, which 

provide huge economic benefit to the host communities. The benefits 

provided by tourism industry to the host communities and governments are 

the single reason that make tourism a universal provider of foreign 

exchange earnings, income generation/employment, and socio-cultural 

development across the globe (Gana, 2019). The Millennium Development 

Goals (MDGS) advocate economic development to reduce extreme poverty 

by access to education, health and better opportunities (UNWTO, 2005). 

Ensuring that tourism plays an important role in enhancing 

entrepreneurship, revenue generated from most destinations from the 

sales of arts and crafts (souvenir) was distributed to the poor. Mitchell and 

Ashley (2010) provide some evidence supporting the claims. They stated 

that most destinations 10% to 30% of in-country tourist spending accrue to 

poor people.  

Tourism is another venture which is related to development because it has 

the capacity to transform the entire states especially Imo State to a 

productive state. Imo State is composed of natural and cultural resources, 

historical events and handicraft which are integrated for better tourist 

experience. Imo State having a comparative advantage on event and other 

entrepreneurship should be focused on expanding it as long as people are 

organizing events of different kinds and desire leisure, the entrepreneurs 

will continue to dominate the tourism market space. 

Tourism entrepreneurship when sustained, leads to employment and 

revenue generation. This is because it encourages the establishment of 

small businesses to the State and local levels which enable people to 

operate with little capital of 1.5 million. Wujun and Mbella (2014) 

demonstrated that indirectly, entrepreneurship is an important factor to 

poverty reduction that is not just to beneficiaries but also to the rest of the 
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society through positive externalities. One sure way of alleviating poverty is 

through small and medium enterprises of tourism. Tourism enterprises sited 

or developed in a particular environment will attract infrastructure and 

superstructure such as transportation, pipe-borne water, electricity, 

communication facilities, schools and hospitals. Tourism is often seen as an 

agent for poverty eradication based on the expectation that it will increase 

foreign exchange earnings, attracts foreign investments and stimulate local 

economies. More specifically, the   tourism industry creates employment, 

encourages local sourcing for tourism enterprises, accrues tax revenues, 

facilitates philanthropic support and results to increased infrastructural 

services for the poor (UNWTO, 2007). Most tourism resources and activities 

are cited in the rural areas. A well-developed tourism sector would facilitate 

and stimulate development of rural areas, thereby helping to check rural 

urban drift. Particularly, tourism is being looked upon as an effective 

poverty fighting strategy.  

 

Theoretical Framework 

Since it is with resources available to a tourism enterprise that tourism 

entrepreneurship is run and/or managed and since it is with the same 

resources that tourism enterprises handle poverty alleviation programmes 

this study employs the resource based view in the theoretical framework. 

 

Resource Based View (RBV) 

The Resource Based View (RBV) is a management tool used to evaluate the 

resources available in the firm. In essence, the resource-based view is based 

on the idea that the effective and efficient applications of all useful 

resources that the organization can gather helps determine its competitive 

advantage and strategic growth. It seeks to explain the internal sources of 

a firm’s sustained competitive advantage. Its innermost proposition is that 

if a firm is to attain and control valuable, rare, inimitable, and non-

substitutable (VRIN) resource and capabilities, it should have the firms in 

place that can absorb and apply them. The resource based view as a 

foundation for the competitive advantage of a firm is rooted primarily in the 
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application of a bunch of valuable tangible or intangible resources at the 

organization’s disposal. The success of a firm in its product market is a result 

of its advantages in the factor market (or resources). The resource based 

view is the core competence of the corporation. To add value to the firm, 

resources must be inimitable. There are four characteristics of resources 

that would be required to generate sustainable competitive advantage to 

firms – resources must be valuable, rare, inimitable and non-substitutable 

(Akaneme, 2019). 

Company’s strategy is a vital part of the firm’s organizational system that 

will play a crucial role in improving the business performance. The 

production of goods and services as well as wealth creation is dependent 

on the resources available to the organization especially the assets. Assets 

and effective management are sources of competitive advantage. This has 

pushed most firms to improve the performance of their non-monetary 

assets because the strategy influences the overall performance of the 

company significantly. It’s been argued by experts that intangible resources 

are more able to generate sustainable competitive advantage. Resources 

are strategic assets to achieve sustainable competitive advantage because 

it meets the criteria of valuable, rare, imperfectly inimitable, and non-

substitutable. The substance of thought is that competitive advantage can 

only be attained by implementing the right competitive strategy. Assets are 

very important in the theory of Resource Based Value. The assumption is 

that every firm is an aggregate of unique resources and capabilities that 

become the bases to determine the strategy and the principal source of 

business in generating returns. Firms obtain competitive advantage by 

leveraging the unique resources and strategies. Financial performance is 

influenced by assets, resource qualification and also mediated by right 

selection of competitive strategy. Integration of resources, competitive 

strategy and company performance become one solution in globalization 

phenomenon (Akaneme, 2019). 

 

Empirical Reviews 

The researchers used the following empirical studies to improve the study: 
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1. Esu (2015) investigated ‘transforming the Nigeria tourism industry 

through tourism entrepreneurial development’. The study was conducted 

to encourage government to develop tourism entrepreneurship 

programmes for empowering tourism entrepreneurs. Extant literature 

approach was adopted in the study. It was found that the development of 

tourism entrepreneurship programmes was essential for empowering 

tourism entrepreneurs. It was concluded that the skills and altitudes gained 

by entrepreneurs are important in developing and offering assortment of 

tourist need satisfying products and services. 

2. Nnabuogor (2017) worked on ‘an empirical assessment of tourism 

development and planning in Nigeria: a sustainability approach’. The study 

was conducted to examine the pace of tourism awareness and 

development; to find out the role of bureaucratic bottleneck in tourism 

development and to find out any other factors that impede   tourism 

development. The qualitative research design was used as extant literature 

was fully employed. It was found that the pace of tourism awareness and 

development were still at its embryonic stage; bureaucratic bottlenecks 

hampered the process of planning without considering the sustainability 

issues. 

3. Eweoya, Okuboyejo and Agomuo (2016) investigated ‘the adoption of e-

tourism: an empirical investigation’. The study was conducted to evaluate 

the acceptance and adoption of e-tourism in Nigeria. The survey research 

design was used. Smart PLS 3 was used to analyze data. It was found that e-

tourism is accepted and adopted in some Nigerian tourism enterprises. 

 

Methodology  

This study adopts the survey research design. The questionnaire is the major 

instrument for data collection. The population of the study consists of the 

staff of Shopping Mall Trans-Egbu, Owerri and Immaculate Hotel, Owerri. 

The total population of the study is 86. The Taro Yame’s formula was 

adopted to obtain a sample size of 71. The data sources consist of primary 

and secondary sources; the primary sources are the survey tools 

(questionnaire and observations) while the secondary sources include 
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journals, texts and other materials. Validity of the questionnaire was done 

by showing the instrument to other experts for their corrections and inputs 

(face validity). It was also ensured that all the items in the questionnaire 

were strictly based on the research questions (content validity). The 

reliability was conducted by way of carrying out a pilot study and subjecting 

the outcomes of the pilot study to Cronbach Alpha Statistic. The formula is: 

 

N = The Number of items 

 = C-bar = the average inter-item covariance among the items 

       = V-bar = the average variance 

.   

 

 

 

A reliability ratio of 0.77 (77%) was obtained. Data analysis was committed 

to descriptive statistics of mean, percentages and standard deviation. 

Correlation analytical technique was used to test hypotheses. The 

computations were aided by Statistical Package for Social Sciences (SPSS) 

version 23. The formula for correlation is:  

 r =        nxy – x y 

  [nx2  - (x) 2]  [ny2- (y)] 2  

 

The decision rule: The rejection of the null hypothesis was based on the P-
Value as the null hypothesis is rejected if P-value < 0.05. 
 

Questionnaire Analysis 
Out of the 71 questionnaire copies distributed to the respondents, only 64 
copies were properly filled and returned. This means 90.5% return.  
 

Research Question 1: 

What is the level of correlation between tourism entrepreneurship and offer 

of employment opportunities? 

C  

V 
α =          N. C 
 

 v + (N – 1).C  
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Table 1: Respondents’ responses on the relationship between tourism 

entrepreneurship and offer of employment opportunities 

Q/No Item SA A UN D SD N Mean Std. 

Dev. 

1 Tourism entrepreneurship is a 

strategic tool for offering 

employment opportunities to the 

unemployed. 

25 17 11 6 5 64 3.80 0.836 

2 Management of the tourism firm 

employs only when the potential 

employee is discovered to have 

talents that may impact the firm 

positively. 

21 20 11 5 7 64 3.67 0.748 

Field Survey (2021) 

 

The table 1 above presents data from responses by the respondents under 
study. The result also disclosed a strong agreement by the respondents on 
their opinion on the relationship between tourism entrepreneurship and 
offer of employment opportunities. The results further shows that the 
respondents agreed to the facts that: tourism entrepreneurship is a 
strategic tool for offering employment opportunities to the unemployed (

 of ; management of the tourism firm employs only 

when the potential employee is discovered to have talents that may impact 
the firm positively (with a  of ).  

 
Research Question 2: 
To what extent does tourism entrepreneurship affect sponsored skill 
acquisitions? 
 
Table 2: Respondents’ responses on the relationship between tourism 
entrepreneurship and sponsored skill acquisitions 

Q/No. Item SA A UN D SD N Mean Std. 

Dev. 

3 With tourism entrepreneurship, 

skill acquisitions are readily 

sponsored to alleviate poverty. 

24 18 9 6 7 64 3.72 0.829 
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4 Those that acquire skills with the 

instrumentality of tourism 

entrepreneurship extend their 

services to others in need 

alleviation of poverty. 

22 19 10 5 8 64 3.66 0.833 

Field Survey (2021) 

 

The table 2 above presents data from responses by respondents on the 

relationship between tourism entrepreneurship and sponsored skill 

acquisitions. The results show that majority of the respondents affirmed to 

the statements. There is a high level agreement by the respondents on the 

opinion that with tourism entrepreneurship, skill acquisitions are readily 

sponsored to alleviate poverty as the result accounted for a mean of 3.72 

and a standard deviation of 0.829. The result has indicated that the majority 

of the respondents agreed to the item statement that: those that acquire 

skills with the instrumentality of tourism entrepreneurship extend their 

services to others in need alleviation of poverty (with a  of

). 

 

Research Question 3: 

How does tourism entrepreneurship influence financial support to destitute 

homes? 

Report on Research Question 3 is presented on Table 3 

 

Table 3: Respondents’ responses on the relationship between tourism 

entrepreneurship and financial support to destitute homes 

Q/No. Item SA A UN D SD N Mean Std. Dev. 

5 Tourism entrepreneurships 

in Imo State spend a lot on 

destitute homes in order to 

alleviate their poverty 

levels. 

18 22 10 8 6 64 3.59 0.874 
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6 It is only when adequate 

profit is made that a tourism 

entrepreneurship donates 

to destitute homes. 

18 20 15 8 3 64 3.66 0.855 

Field Survey (2021) 

 

The table 3 above presents data from responses by the respondents under 

study. The result also disclosed a good agreement by the respondents on 

their opinion on the relationship between tourism entrepreneurship and 

financial support to destitute homes. The results further shows that the 

respondents agreed to the facts that: tourism entrepreneurships in Imo 

State spend a lot on destitute homes in order to alleviate their poverty levels 

(  of ; it is only when adequate profit is made that a 

tourism entrepreneurship donates to destitute homes (with a  of 

). 

 

Research Question 4 

What is the level of correlation between tourism entrepreneurship and offer 

of scholarships to deserving students? 

 

Table 4: Respondents’ responses on the relationship between tourism 

entrepreneurship and offer of scholarships to deserving students 

Q/No. Item SA A UN D SD N Mean Std. Dev. 

7 Many students are on 

scholarships over the 

intervention of tourism 

entrepreneurships. 

20 22 11 5 6 64 3.70 0.801 

8 Much will be done in the 

future by tourism 

enterprises to lift many 

people out of illiteracy. 

21 23 10 5 5 64 3.78 1.024 

Field Survey (2021) 
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The table 4 above presents data from responses by respondents on the 

relationship between tourism entrepreneurship and offer of scholarships to 

deserving students. The results show that majority of the respondents 

affirmed to the statements. There is a high level agreement by the 

respondents on the opinion that many students are on scholarships over 

the intervention of tourism entrepreneurships hence the result accounted 

for a mean of 3.70 and a standard deviation of 0.801. The result has indicated 

that the majority of the respondents agreed to the item statement that: 

much will be done in the future by tourism enterprises to lift many people 

out of illiteracy (with a  of ).  

 

Testing of Hypotheses 

Here the hypotheses associated with the study were tested. The 

hypotheses were tested in order to find out whether the difference in 

opinion was significant to draw conclusion. 

 

Test of Hypothesis One 

H01: There is no significant level of correlation between tourism 

entrepreneurship and offer of employment opportunities. 

Table 5: Correlation analysis between tourism entrepreneurship and offer 

of employment opportunities 

Item Mea

n 

Standard 

Deviation 

Correlation 

Coefficient 

P-value 

Tourism 

entrepreneurship 

3.80 0.836 0.859 0.001 

Offer of employment  3.67 0.748 
 

SPSS Correlation Analysis Output (2021). 

 

The result on table 5 presents the correlation analysis between tourism 

entrepreneurship and offer of employment opportunities. The result shows 

a p-value of 0.001 and correlation coefficient of 0.859. The result shows a p-

value less than 0.05 being the level of significance; therefore rejecting the 
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null hypothesis and accepting the alternative hypothesis. Therefore, the 

correlation coefficient between tourism entrepreneurship and offer of                            

employment opportunities is statistically significant. Therefore, there is a 

significant relationship between tourism entrepreneurship and offer of 

employment opportunities. 

H02: Tourism entrepreneurship does not significantly affect sponsored 

skill acquisitions  

 

Table 6: Correlation analysis between tourism entrepreneurship and 

sponsored skill acquisitions 

Item Mean Standard 

Deviation 

Correlation 

Coefficient 

P-value 

Tourism 

entrepreneurship 

3.72 0.829 0.811 0.001 

Sponsored skill 

acquisitions 

3.66 0.833 

SPSS Correlation Analysis Output (2021).  

 

The result on table 6 presents the correlation analysis between tourism 
entrepreneurship and sponsored skill acquisitions. The result shows a p-
value of 0.001 and correlation coefficient of 0.811. The result shows a 

 level of significance, thereby rejecting the null hypothesis 

and accepting the alternative which states that tourism entrepreneurship 
significantly affects sponsored skill acquisitions. 
H03: Tourism entrepreneurship does not significantly influence financial 
support to destitute homes. 
 
Table 7: Correlation analysis between tourism entrepreneurship and 
financial support to destitute homes 

Item Mean Standard 

Deviation 

Correlation 

Coefficient 

P-value 

Tourism entrepreneurship 3.59 0.874 0.772 0.001 

Financial support to 

destitute homes 

3.66 0.855 
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SPSS Correlation Analysis Output (2021). 

The result on table 7 presents the correlation analysis between tourism 

entrepreneurship and financial support to destitute homes. The result 

shows a p-value of 0.001 and correlation coefficient of 0.772. The result 

shows a p-value less ≤ 0.05 level of significance; therefore rejecting the null 

hypothesis and accepting the alternative which states that tourism 

entrepreneurship significantly influences financial support to destitute 

homes. 

 

H04:  There is no significant level of correlation between tourism 

entrepreneurship and offer of scholarship to deserving students. 

 

Table 8: Correlation analysis between tourism entrepreneurship and offer 

of scholarship to deserving students 

Item Mean Standard 

Deviation 

Correlation 

Coefficient 

P-value 

Tourism entrepreneurship 3.70 0.801 0.873 0.001 

Offer of scholarship to 

deserving students 

3.78 1.024 

SPSS Correlation Analysis Output (2021). 

 

The result on table 8 presents the correlation between tourism 
entrepreneurship and offer of scholarship to deserving students. The result 
shows a p-value of 0.001 and a correlation coefficient of 0.873. The result 
shows a level of significance; thereby rejecting the null 

hypothesis and accepting the alternative. Therefore, the correlation 
coefficient between tourism entrepreneurship and offer of scholarship to 
deserving students is statistically significant. This means a positive and a 
strong relationship existing between tourism entrepreneurship and offer of 
scholarship to deserving students.   
 

Findings 

Based on the analysis, the researchers made the following findings: 
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i. There is a significant positive relationship between tourism 

entrepreneurship and offer of employment opportunities. 

ii. There is a significant positive relationship between tourism 

entrepreneurship and sponsored skill acquisition. 

iii. Tourism entrepreneurship significantly and positively enhanced 

financial support to destitute homes. 

iv. There is a significant positive relationship between tourism 

entrepreneurship and offer of scholarships to deserving students. 

 

Discussion 

Tourism entrepreneurship is really very good for poverty alleviation. The 

fact that tourism entrepreneurship is a strategic tool for offering 

employment opportunities to the unemployed as shown on table 1 is 

indicative of the fact that many youths will soon be pooled out from those 

social vices that torment and impoverish the society. This is supported by 

the fact that sometimes management of tourism firms employ only when 

the potential employee is discovered to have talents that may impact the 

firm positively. This shows that many of the unemployed are talented but 

have no means of using their endowments. 

Also, given that with tourism entrepreneurship skill acquisitions are readily 

sponsored to alleviate poverty as shown on table 2, it indicates that those 

that acquire skills may not suffer abject poverty. They easily become self-

employed. The table 2 shows that those that acquire skills with the 

instrumentality of tourism entrepreneurship extend their services to others 

in need of alleviation of poverty. This can be called the multiplier effect of 

poverty alleviation interventions. 

Indeed, the fact that tourism entrepreneurships in Imo State spend   a lot 

on destitute homes in order to alleviate poverty levels as shown on table 3 

implies that the profitability of such enterprises may be at risk if not properly 

checked and such may make sustainability difficult. This account for the 

reason why the table 3 shows that it is only when adequate profit is made 

that a tourism entrepreneurship donates to destitute homes.  
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The fact also that many students are on scholarships over the intervention 

of tourism entrepreneurships as shown on table 4 means that tourism 

entrepreneurship is human capital development friendly. It is heartwarming 

that much will be done in the future by tourism enterprises to lift many 

people out of illiteracy as the table 4 shows. 

 

Conclusion  

The study concludes that tourism entrepreneurship is a predicator of 

poverty alleviation in Imo State. With tourism entrepreneurship, 

employment opportunities are offered and skill acquisition programmes are 

well sponsored. Also, tourism entrepreneurship is a route to financial 

support to destitute homes. It is a driver of offer of scholarships to 

deserving students. The study therefore submits that any tourism 

enterprise that does not pay attention to poverty alleviation makes no 

optimal contribution to the good of present and future generations: the 

components of patronage to tourism entities. This work however 

contributes to knowledge by providing empirical literature on the 

relationships in the study objectives. It fills those identified research gaps. 

 

Recommendations 

In line with the findings, the researchers recommends thus:  

1. Tourism enterprises that are yet to embark on poverty alleviation 
programmes should improve on their employment rates so as to 
combat poverty. 

2. Tourism enterprises should seek more of those that lack skills and are 
poor so as to sponsor them on any skill of their choice. 

3. Tourism entrepreneurship should be a veritable tool for supporting 
destitute in the society so as to drastically reduce poverty. 

4. Tourism entrepreneurship should be an instrument to offer more 
scholarships especially to young females from poor homes. 
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