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INTRODUCTION 

ass media have been said to be full of 

manipulative, make-believe, strict 

information selection, deliberate 

editing and enhancers in order to achieve certain 

premeditated objectives, and especially to make 

profits, or wield influence (Bahramian, Mazaheri, 

2018).Paramountly, it becomes a social concern to 

watch children build their reality around the 

imaginary, Disney and highly manipulative world 

of the media; it is a consuming depth of fantasy.  

Dissolving the media stronghold of influence on 

audience’ psyche is the concept of media literacy 

which is howteenagers are able to distinguish the 

world of fantasy from the real world they live in, 
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explore how me dia 

are put together 

andnote the 

difference it makes. In 

the words of 

Castellanos (2007), 

media literacy is 

concerned with 

helping teenagers 

develop an informed 

and critical 

understanding of the 

nature of mass media, 

the techniques used 

by them and the 

impact of these 

techniques. More 

specifically, it is 

education that aims 

to increase teenagers’ 

understanding of how 

the media work, how 

they produce 

meaning, how they 

are organized, and 

how they construct 

reality.  

Media literacyis using 

the media to engage 

in critical thinking 

while 

evaluatingmedia 

messages;ability of 

the audience to 

evaluate the 

Grammar School (government owned) and 

Sacred Heart College (Privately owned) in 

Abeokuta as study population of 429 from 

which 120 students were sampled using multi 

stage sampling technique. Data was analyzed 

using frequency tables and percentage. 

Findings reveal that students know the 

motives behind media contents which 

influence their consumption, however they 

know little about the influence of media 

consumption on them saying they do what 

they see in the media as many of the students 

could not describe reality or otherwise of the 

contents they view in the media. Also, it 

revealed that majority of the students (54%) 

learnt something in the media which 

influenced their language use, relationship, 

dressing and more. It thereby concluded that 

secondary school students have knowledge of 

the motives behind what they consume in the 

media but do not know the influence of what 

they consume on them which calls for intensive 

media literacy. It is recommended for parents 

therefore to shape their teenagers’ exposure 

to media content and teach them the right 

knowledge before they cultivate knowledge 

from the media and that Nigerian government 

should enrich secondary school curriculum to 

incorporate basic media subjects like civic 

education for proper media literacy. 
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credibility of informationfrom different sources; understand the power 

of visual imagesand know how to “read” them;aware of a diverse 

cultural universeand appreciates multiple perspectives; expressoneself 

clearly and creativelyusing different forms of media; recognize media’s 

influence onbeliefs, attitudes, values, behavioursand the democratic 

process(Canadian Center for Media Literacy, 2007; Raji, 2018). Media 

literacy helps audience to rationally and logically assess media contents, 

audience ability to do this signifies advancement in social value 

orientation which is a step ahead the usual human basic survival needs 

(Brown& Knight, 2006; Castellanos, 2007).Media literacy has been 

enculturated in Canada, Great Britain and Australia for decades but was 

just getting rooted in the United StatesBrown and Knight (2006). 

However, in Nigeria media literacy is far from getting attention. Parents, 

policy makers, communication analysts and civil groups still maintain 

appreciable distance from the essence of media literacy, and even 

farther from inculcating such knowledge into the younger ones; this is 

the observed picture, despite the principal significance of such 

awareness. Agono (2018) finds that parental guidance of teenagers 

media use was extremely low- as parents were unthankfully and 

negligent of what media their children were exposed to. It is on this 

reality that this study examines the media consumption pattern, and 

media literacy of teenagers in Secondary Schools in Abeokuta Metropolis 

being urban capital of Ogun State, Nigeria. 

Moreover, besides audience exposure to media, and the consequent 

consumption pattern of media contents, putting media messages to 

rational and logical assessment becomes imperative for media 

consumers as this has impact on the use these media messages are put 

to (Brown and Marin, 2009). The focus is especially on the younger ones, 

and how the media is woven into their cognitive development process. 

Studies have established relationship between media consumption 

pattern and teenagers’ behaviour, growth and cognitive(Balogun, 2018; 

Agono 2018 & Brown and Marin 2009). However, little had been done on 

media consumption pattern and media literacy among secondary school 

students which is the gap this study fills.  
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Statement ofProblem 

Research has shown that the audience especially adolescentsbuild their 

lives and world view on what is portrayed in the media as though it is the 

expected norms and value measure for them(Castellanos, 2007).The 

consumption of media stereotypical construct of life, wealth and health 

by adolescents has the ability to create very powerful images of the 

world influencing their values, attitudes and behaviours(Castellanos, 

2007). Hence, media have been said to serve as a kind of super peer not 

only for the youths but also for adolescents in the way media glamorise 

and normalise often unhealthy behavior through their presentation 

(Brown and Knight, 2006).  The situation is not different in Abeokuta 

metropolis with the visibly unguarded access of adolescents to the 

various media, including online pornographic sites. The consequences of 

unguarded access to the media are evidenced in the dress pattern, drug 

use, alcoholism and sexual behaviour observed in the environment 

today. Therefore there is a need for media literacy to guide against 

unguarded and unhealthy media consumption among secondary school 

students in Abeokuta, Ogun State Nigeria. 

 

Objectives of the Study 

The objectives of the study are: 

1. to assess the various media channels that secondary school 

students in Abeokuta are exposed to; 

2. to examine media literacy level of secondary school students 

in Abeokuta towards the various media channel contents they 

are exposed to and 

3. to establish the Influence of media literacy on media 

consumption level of the secondary school students in 

Abeokuta        

 

Research questions  

In line with study objectives, the following questions will guide the 

investigation: 

1. What are the various media channels that secondary school 

students in Abeokuta are exposed to in Abeokuta; 
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2. What is the  literacy level secondary school  students of the 

various media channel contents they are exposed to; 

3. How has media literacy influencethe level of  media 

consumption of secondary school students in Abeokuta        

 

LITERATURE REVIEW 

Media Consumption Pattern 

The roles of media in virtually every human endeavours emphasized the 

unalienable attachment between the society and the media. It is best to 

say that the media is at the heart of all human activities (Agono, 2018). 

This is not a recent developments, it has been like that since the dawn of 

civilization. Olajide, Tejuoso, Oketokun, and Akinyosoye(2015), said that 

the media is a nexus that connect social institutions and build bridges 

that make socio-cultural ties. Agono(2018) further said that the media is 

a force in any community capable of elevating societal tastes and 

standards. All these buttress the importance and powers of the media in 

the social system 

Recalling the media evolution, Moody (2009)says that the past three 

decades have witnessed growth of different media channels especially 

the new communication technology complementing, TV, radio and 

publications. Today, major channels of communication are the 

newspapers which pioneered the media; the radio and television which 

were the miracles of the 1940s – 1960s in Nigeria, and then the ICTs which 

have trailed the beginning of this 21st century (Kalu, 2010). Combining the 

above listed media channels, individuals today have a fine blend of prints, 

audio, visual and hypermedia in getting educated informed and 

entertained. 

The availability of multiple media have exposed an average person to 

media “grip effects” which implies that an average person today 

consumes media contents as though living depends on it. This further 

increased with the popularity of mobile phones and the internet. This 

made Oso (2015) to say that audience world is increasingly defined by 

new information and communication technologies which arrival 

heralded many changes in the way audience live their lives and in the way 

they do a lot of things.  Oso (2018) awake imagination of how individuals 
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today romance with various media channels. For example, an average 

family in the urban and suburban areas of Abeokuta has television in the 

living room, subscribe to Satellite decoder, a pallet of DVD player, a box 

of stereo with loud speakers playing to radio stations, a smart phone for 

each adult member of the family with internet access, and perhaps such 

luxury extending to the teenagers as well in some families.   

Media consumption varies from culture to culture, but then all cultures 

are all “caught in the web” In US, the study of Powers, Moeller, and Yuan 

(2016) on students media use in getting political information shows that 

students mostly relied on a computer 50% in spring and 70% in fall, 

followed by cell phones 19% in spring; 38% in fall, and television 13% in 

spring; 47% in fall. Consumption through tablets, radio, and newspapers 

was very low among the student groups. Similarly, Dinkha, Mitchell and 

Zogheib (2014) focused on teenagers TV use, that an average American 

child is exposed to more than 14, 000 sexual messages on television each 

year and 200, 000 acts of television violence before they are 18. If such 

consumption pattern is what is obtainable where media evolution was 

relatively earlier, what then shall we say where such evolution is 

relatively recent.  

Many studies have suggested teenagers’ media consumption pattern in 

our immediate environment here. A study by Balogun (2018) shows 

that75.3% of the secondary school teenagers sampled in a high school in 

Obafemi Owode LGA Ogun Statelisten to hip hop music very often, and 

they do this through their family television and decoder, their personal 

smart phones, tablets or lap top computers.  Dada (2016) also establishes 

that 85.5% of students sampled in Abeokuta South watched Music Video 

(MTV) heavily.  The study of Agono (2018) shows that all the high school 

students sampled in Alimoso area of Lagos State, were exposed to 

television programmes with majority preferring films, cartoon, music 

and adventure films. Afolabi (2018) shows that 94.9% of the college 

students sampled in Abeokuta had smart phones and also downloaded 

entertainment materials from the internet; and the major types of 

entertainment materials they downloaded were, music, music videos, 

films, games, pictures, jokes and E-books. The most downloaded 

material was music video. 
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Though, none of these studies shows teenagers’ consumption of radio 

messages, but the studies of Akindele (2018) and Abdullahi (2018) 

revealed heavy consumption of radio messages among adults and higher 

institution students in Abeokuta. Besides, one thing that is clear is that, 

teenagers often inherit media usage from their parents, an instance is 

when parents listen to radio programme in the living room, the teenage 

boy is right beside his parent consuming such messages and perhaps 

taking account of what he hears. Also, the nature of radio itself drags it 

to the ears of both conscious and unconscious listeners, as adults and 

teenagers alike inadvertently listen to radio in transits and at the 

roadsides. Meanwhile, since smart phones have radio installed on them 

by default, teenagers with smart phones are by implication possessors 

of radio, and assumed consumer of radio entertainments.  

Hence, teenagers in Abeokuta like their counterparts in some other 

cultures, grow in the media pool, feeding on the various contents 

(especially entertainments) of the various media channels every minutes 

of the day. Apart from newspapers and magazines whose patronage and 

readership were relatively limited to adult literates/ elites, teenagers in 

Abeokuta are exposed to TV, with attendant films, cartoons, and music 

videos, many of them have smart phones with uninhibited access to 

websites containing films, games, pictures, adventure and music videos; 

they use social media platforms like Facebook, Whatsapp, Youtube etc. 

All these media channels and contents consequently have strong 

influence on their formation of reality and habits.   

 

Media Literacy 

The term media literacy simply refers to knowledge, skills and attitudes 

necessary to participate effectively in communication and information 

transactions in the media. The term emphasizes the need for a person to 

be discerning in accessing, analyzing, evaluating, creating, and using 

information and communication; the need for individuals to be both 

authors and consumers of information and media content; the need for 

individuals to critically analyse information and media content using 

active inquiry; and for them to use information and media in advancing 

sustainable development (Culver and Grizzle, 2017). In the words of 
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Powers, Moeller, and Yuan (2016), the central tenet of media literacy 

education is that it develops informed, reflective and engaged 

participant. 

Basically, it’s the idea that the popular media- television, movies, music, 

internet etc.- in which teenagers are immersed are probably as important 

as the classics in teaching cultural norms and expectations (Brown and 

Knight, 2006).Considering this era of media plurality and increasing 

reliance on digital media across all age groups, individuals must be able 

to critically access and analyze a constant and diverse stream of 

information discerning their content and intent (Pew Research Center’s 

Project for Excellence in Journalism, 2012). Traditionally, media literacy 

emphasizes the analysis of media content, introducing audience to issues 

of representation, authorial intent, aesthetic presentation, 

manipulations, and fictions (Silverblatt, 2001). 

Moody (2009) observe that as the world we live in is being mediated 

increasingly, it is only reasonable that audiences are able to effectively 

and accurately use the media to meet their information needs. Moody 

quotes European Commission (2007) that media literacy which is the 

ability to access, understand, evaluate and create media content 

becomes a vital skill. 

Media literacy is further viewed as a type of critical literacy enabling 

citizens to understand the implicit ideologies, agendas and contexts of 

the media discourses they encounter (Andersen, 2006 cited in Moody, 

2009). The goal of media literacy as Gillmor (2008) views is promoting a 

healthy scepticism towards the media, so that media literate citizens 

question the images and messages presented to them, rather than 

simply accepting those messages at face value. “Scepticism is so integral 

to media literacy that media literacy education has beenused specifically 

to increase media scepticism amongst specific audiences, such asthose 

viewed as vulnerable to the negative effects of body image and alcohol 

advertising (Austin, Chen and Grube, 2006). 

Castellanos (2007) describes media literacy as helping students develop 

an informed and critical understanding of the nature of mass media, the 

techniques used by them and the impact of these techniques. More 

specifically, it is education that aims to increase students’ understanding 
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and enjoyment of how the media work, how they produce meaning, how 

they are organized, and how they construct reality. Media literacy also 

aims to provide students with the ability to know how media products 

are created”. 

The ability to access, analyze, and evaluate messages from a variety of 

media forms, and to interact constructively with different media is not 

only relevant to everyone’s life today, but a trademark of what being a 

citizen of the world really means. Without this fundamental ability, an 

individual cannot have full dignity as a human person or exercise 

citizenship in a democratic society where to be a citizen is both to 

understand and contribute to the debates of the time (Center for Media 

Literacy, 2003). 

In essence, media literacy is not just protecting kids from unwanted 

messages. It is about empowering them to use the media and 

information in critical and creative ways for their personal and social 

development. Hence, media literacy becomes a solution to build social 

and national development building human resources through 

information strengths, sophisticated and discerning media audience 

starting from the vulnerable age of the teens.   

 

Media Effects and Teenagers’ Behaviour 

Media have very immense effect on individuals specially children and 

adolescents since they increasingly use the media to explore their 

worlds, mobile phones, video games etc. (Turner et al 2017 in Bahramian 

and  Mazaheri, 2018).Therefore there are concerns about the effects of 

different kinds of media on children and adolescents health and well-

being. Since adolescence is a key developmental period when children 

begin to relate to the real world outside their home and families, forming 

patterns of interaction and behaviors with peers and media 

(Bahramianand Mazaheri, 2018), they are highly vulnerable to media 

manipulations and make-belief.   

Many research have shown that the media do affect adolescents’ 

aggressive and sexual behavior, body satisfaction and eating disorders, 

as well as alcohol use and cigarette smoking (Brown and, Cantor, 2000) 

and other media-effects researchers have found that the media can 
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serve as a kind of super peer for young people, glamorizing and 

normalizing often unhealthy behavior (Brown, Halpern, L’Engle, 2005).In 

short, the evolution of media technology introduces proportional 

changes in the ways that adolescents develop, recreate, learn and form 

reality. 

Various media contents have various effects on teenagers.  Films for 

example projects a series of images into the screen to create an illusion 

of motion. The influx of foreign films is currently at its peak, hence, our 

present Nigeria has an Europeanized look as thrive now strive to talk, 

walk, behave, eat, and dress exactly like characters in foreign films, to 

the detriment and abandonment home values. For music, Roberts and 

Christensen (2001) cited in Afolabi (2018) says young people use music in 

their process of identity formation, and their music preference provides 

them a means to achieve group identity and integration into the youth 

culture. Diamond, Bermudez, and Schensul (2006) demonstrated that 

preference for certain music types could be associated with certain 

behaviors, such as the association of drug and alcohol use with “rave” 

music or electronic music dance events. With teenagers consumption of 

video games, Gentile and Anderson, (2006) raise concern that teenagers 

tend to spend as less time with peers as they do hence they might form 

“electronic friendships'' with the machine, instead of friendships with 

their peers, hindering the development of interpersonal skills. Besides 

simulated worlds created by video games might switch children's 

experiences from real to virtual.  

Generally, since teenagers conceptualize their view of the world and life 
occurrences within the constructs of media creatives, the implication of 
such is faulty foundational knowledge bases for the teenagers. Afolabi 
(2018) linked the media trusts and content adoption of teenagers to be 
the major cause of sexual mal-reasoning, internet crime, loss of sense of 
sacredness of human life and neighbourliness, impatience and quick 
syndrome. 
 

Relevant Theory 

Social Cognitive Theory  

The Social Cognitive Theory focuses on the explanation of behavioural 

patterns. The theory explains how people acquire and maintain certain 
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behavioral patterns, while also providing the basis for intervention 

strategies (Bandura, 1997). Evaluating behavioural change depends on 

three factors: environment, people andbehaviour. The three factor, 

environment, people and behaviour constantly influence each other. 

Behavior is not simply the result of the environment and the person, just 

as the environment is not simply the result of the person and behavior 

(Glanz et al, 2002). The environment provides models for behaviour.  

In 1941, Miller and Dollard proposed the theory of social learning. In 1963, 

Bandura and Walters broadened the social learning theory with the 

principles of observational learning and vicarious reinforcement. 

Bandura provided his concept of self-efficacy in 1977, while he refuted 

the traditional learning theory for understanding learning. The social 

cognitive theory as proves to us people, environment and technologies 

influence the behavioural pattern of youths. In essence, social factors 

such as portrayed in the media contents that students are exposed 

greatly influence their behavioural pattern and world views.   

 

Cultivation Theory 
Cultivation theory was an approach developed by Professor George 
Gerbner. He began the 'Cultural Indicators' research project in the mid-
1960s, to study whether and how watching television may influence 
viewers' ideas of what the everyday world is like. Cultivation research is 
in the 'effects' tradition. Cultivation theorists argue that television has 
long-term effects which are small, gradual, indirect but cumulative and 
significant. Cultivation theory in its most basic form, suggests that: 
television is responsible for shaping, or ‘cultivating’ viewers’ conceptions 
of social reality; the combined effect of massive television exposure by 
viewers over time subtly shapes the perception of social reality for 
individuals and, ultimately, for our culture as a whole; Gerbner argues 
that the media cultivate attitudes and values which are already present 
in a culture; the media maintain and propagate these values amongst 
members of a culture, thus binding it together.  
The focus is on ‘heavy viewers’. People who watch a lot of television are 
likely to be more influenced by the ways in which the world is framed by 
television programs than are individuals who watch less, especially 
regarding topics of which the viewer has little first-hand experience. 
Okenwa (2002) explains this theory as propounded by Gerbner, Gross, 
Signarelli and Morgan. That the media especially television, exerts a 
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tremendous influence by altering individuals perception of reality. It 
assumes that the more time people spend watching television, the more 
their world views will be like those spread by the television.  
In the current study, the basic assumption of the theory that the media 
influences audience behavior in that they tend to cultivate the behavior 
portrayed by the characters they see in film, video clips, jokes, games and 
music they consume from the media. Today television has so altered our 
world view that most of our cultures and traditional beliefs are being 
exchange with western culture. 
 

Methodology 

Considering the nature of this study, survey design was adopted for the 
study. Severin and Tankard (2001) describe survey as the study of a 
portion or sample of a specific population. The population of this study 
comprised secondary school students in Abeokuta metropolis. The study 
adopted multistage sampling procedure. The study sampled two 
secondary schools- one private school and a public secondary school 
(Macjob Grammar School and Sacred Heart Catholic College), these 
schools were randomly picked. Further, the researcher stratified the 
schools according to class, (senior classes) and thereafter, selected 20 
from each class of SS1-SS3. Hence 120 students were sampled altogether. 
Questionnaire was used in gathering the primary data while data from 
literature constitute the secondary data. The questionnaires were self-
administered by the researcher; and were analyzed using frequency 
counts, tables and percentage. 
 

Data Analysis  
One hundred and ten (110) questionnaire that were duly filled were 
analysed and presented below. 
 

Table 1: Secondary school students in Abeokuta exposure to media 

ITEMS Res% TV Radio Social 

media 

All of the 

above 

 Total 

Which of these 

media do you 

frequently use? 

Fr. 

 

 

Per. 

16 

 

 

14% 

13 

 

 

12% 

25 

 

 

23% 

56 

 

 

51% 

 

 

 

110 

 

 

100% 

  News Video skits Adverts All of the 

above 
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If it is social media, 

which of these 

genres do you use 

frequently? 

Frq. 

 

 

Per. 

23 

 

 

13.6% 

25 

 

 

16.9% 

19 

 

 

15.3% 

43 

 

 

54.2% 

 110 

 

 

100% 

  News 

segment 

Features/articles Cartoon All of the 

above 

None 

of the 

above 

 

If it is newspaper, 

which of these 

genres do you use 

frequently? 

Frq. 

 

 

Per. 

10 

 

 

9% 

10 

 

 

9% 

23 

 

 

21% 

25 

 

 

23% 

42 

 

 

38% 

110 

 

 

100% 

  News 

segment 

Musical shows Cartoon Drama/film   

If it is broadcast 

media, which of 

these genres do you 

use listen/watch 

frequently? 

Frq. 

 

 

Per. 

12 

 

 

11% 

26 

 

 

24% 

23 

 

 

21% 

49 

 

 

44% 

 110 

 

 

100% 

Source: Field survey, 2018 

 

The data above indicate that students in secondary schools in Abeokuta 

are exposed to media contents with 51% affirming to this, 43% are 

exposed to social media contents, 89% of the students were frequently 

exposed broadcast contents. This implies that secondary students in 

Abeokuta were exposed media messages. 

 

Table 2:The media literacy level of the secondary school students to 

various media channels?  

ITEMS Res% Yes  No  Can’t say   Total 

Do you often know 

motives behind the 

contents you see in 

the media? 

Fr. 

 

 

Per. 

60 

 

 

55% 

19 

 

 

17% 

31 

 

 

28% 

  

 

 

110 

 

 

100% 

  Advertising Educating Credible 

 

Enlightening Entertaining  

Describe your 

knowledge of the 

motive of the media 

contents you are 

exposed to? 

Frq. 

 

 

Per. 

28 

 

 

25% 

32 

 

 

29% 

16 

 

 

15% 

19 

 

 

17% 

15 

 

 

14% 

 

110 

 

 

100% 

  Good Great Perfectly Think Brilliant  
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How has your 

knowledge of the 

media content motive 

influence your 

consumption of their 

messages? 

Frq. 

 

 

Per. 

22 

 

 

20% 

29 

 

 

26% 

16 

 

 

17% 

25 

 

 

22% 

18 

 

 

15% 

 

 

 

100% 

Source: Field survey, 2018 

 

The data presented on the table above indicate that secondary school 

students have knowledge of various media contents they are exposed to 

and consumed with 50.8% of the students affirming their awareness of 

the motives behind media messages, majorly they described the motive 

as educating 29% and advertising 25% and they said these motives 

influence their consumption of media messages greatly with 63% of the 

students affirming to this. 

 

Table 3:  Influence of media literacy on the media consumption level of 

the secondary school Students in Abeokuta    

ITEMS Res% Yes  No  Not sure   Total 

From what you 

view in the media, 

you learn what 

enhances your 

knowledge about 

life and events in 

the society? 

Fr. 

 

 

Per. 

60 

 

 

54% 

35 

 

 

32% 

15 

 

 

13% 

  

 

 

110 

 

 

100% 

  Language 

learning 

Current 

affairs 

Knowledge of 

science & 

technology 

Sexual 

behaviour 

Others  

If yes, what 

specific things do 

you learn in the 

media? 

Frq. 

 

 

Per. 

13 

 

 

12% 

25 

 

 

23% 

50 

 

 

45% 

12 

 

 

11% 

10 

 

 

9% 

 

110 

 

 

100% 

  In my 

relationship 

with friends & 

opposite sex 

My choice 

of words 

& 

language 

In the way I 

relate with 

my parents 

and siblings 

It 

influence 

my 

education 

All of 

the 

above 

 

In what ways do 

the media 

Frq. 

 

27 

 

19 

 

19 

 

33 

 

12 

 

110 
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contents 

influence your 

thinking? 

 

Per. 

 

25% 

 

17% 

 

17% 

 

30% 

 

11% 

 

100% 

Source: Field survey, 2018 

 

Data on the table above imply that secondary schools students’ literacy 

level in Abeokuta are influenced by what they consume on media as 

majority of the respondents affirming that media contents they 

consumed enhances their knowledge about life and events in the 

society, 68% said they learn in terms of science and technology and 89% 

said media contents influence the way they relate with their parents, 

their choice of language, their relationship with friends and opposite sex 

and their education. 

 

Findings and Discussion  

Findings of the study reveal that secondary school students used the 

media as measure of morals and character; hence whatever goes in the 

media is believed to be the acceptable standard. The findings revealed 

that secondary school students are media literates by having the 

knowledge of the motives behind most of the media contents they are 

exposed to. Their knowledge of the motives behind the media contents 

informs their consumption media content.These findings were in accord 

with the findings of Power, Moeller, and Yuan (2016) on students’ 

reliance on computer, cell phones and television.  This implies that their 

media literacy level influence high consumption of media among 

secondary school teenagers. The findings of this study aligns with Gillmor 

(2008) findings which states that media literacy  promotes a healthy 

scepticism towards the media, so that media literate citizens question 

the images and messages presented to them, rather than simply 

accepting those messages at face value. It can be seen from the findings 

of this study that secondary school students in Abeokuta do not just 

consume media messages but know the motives of what they consume 

before exposing themselves to such media. 

Since the media was an open book where students read life, 54% of the 

students agreed that they learnt something that enhances their 

knowledge about life and events in the society. What this implies is that 
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the heavy exposure to media influenced the students in the type of 

language and slang they spoke, it influenced their knowledge and 

perceptions of current affairs, especially in entertainment, it influenced 

their knowledge of science and technology with the growth of social 

media, video, music, and game software applications.All these have 

consequences on their relationship with friends and opposite sex 

(25.4%), choice of words (15.3%), relationship with parents and siblings 

(15.3%), and their education (30.5%). This findings reiterate Cultivation 

theory that media shapes viewers’ conceptions of social reality; the 

combined effect of media exposure subtly shapes the perception of 

social reality for individuals and ultimately for our culture as a whole. 

 

Conclusions and Recommendations  

This study concludes that secondary school students in Abeokuta have 

the knowledge of the motives behind every media contents (musicals, 

videos, and audio tracks) they are exposed to and that the knowledge 

thereby influenced their consumption of these media content. Having 

consumed the media contents they also identify with it, however their 

understanding of many manipulations and workings of the media is low.  

Also, this study concludes that secondary school students did not 

recognize that the media messages store in their subconscious psyche 

reflects in their ways of life.  Not recognizing the influence of their 

exposure to media contents having known the motives behind these 

messages calls for more education on media consumption and its 

influence hence the need media literacy among secondary school 

students in Ogun State and Nigeria.  

Lack of media literacy could further deepen cultural imperialism, 

electronic colonization, media addictions, drug use, and disorientation 

syndrome the secondary school students, therefore it is recommended 

for parents to shape their teenagers’ exposure to media content and 

teach them the right knowledge before they cultivate knowledge 

exposed to on media hook line and sinker as this will help them to 

juxtapose what they consumed on media and what it is in the real world. 

Policies should be strengthened to enforce parental guidance on pay TV 

stations, and social media. Also, Nigerian government should enrich 
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secondary school curriculum to incorporate teachings on media for these 

teens to be literate on what they consume in the media 
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