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INTRODUCTION 

econdary school education is aged in 

Nigeria, having developed alongside 

western education, which was introduced 

by Christian Missionaries in 1845. At the onset, 

only primary education received a boost from the 

Christian Missionaries because it was used as 

avenue to woo the children into Christianity. 

Government’s attention to secondary school 

education started some decades after the 

development of primary education, particularly 

when the need for outputs of primary schools to 

further their education in secondary schools 

became paramount Adesina (1977). Secondary 

school education is aged in Nigeria, having 

developed alongside western education, which 

was introduced by Christian Missionaries in 1845. 

At the onset, only primary education received a 

boost from the Christian Missionaries because it 

was used as avenue to woo the children into 

Christianity. Government’s attention to secondary 

school education started some decades after the 

development of primary education, particularly  
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when the need for outputs of primary schools to further their education 

in secondary schools became paramount).  

Secondary education, as the name implies, comes second; that is the 

second level of the three-tier system of education in Nigeria Federal 

Republic Nigeria defined secondary education as the education children 

receive after primary education and before the tertiary stage. In fact, the 

missionaries introduced secondary education in Nigeria and it started in 

the late 1850s Achuonye (2007). Furthermore, Yusuf (2011) secondary 

school education in educational system cannot be overemphasized. 

resources. The study involved school libraries of 11 eleven secondary 

school in the zone under study. The population of the study comprised 

fifty seven (57) librarians/teacher librarians were used for the study. 

Three research questions guided the study. Sample and sampling 

techniques was not used in the study because the population of the 

study is manageable. Forty three items questionnaire was used as 

instrument for data collection. The instrument was administered to the 

respondents by the researcher and research assistances. The 

instrument was face validated by three experts one from measurement 

and evaluation and two from Department of Library and Information 

Science, University of Nigeria, Nsukka, the instruments for data 

collection was Technologies used for Marketing Information Resources 

Question for Secondary School Libraries (TMIRQSSL). Statistical 

Package for Social Science (SPSS) was used to analyze the data 

collected. The finding reveals that the major technologies used include 

Internet, computer, radio, television, mobile phone, website, electronic 

sign board, fax machine, CD, DVD, video, Email, Faceboook, WhatsApp, 

Twitter, Badoo and Instagram. The challenges surrounding the 

technologies used in marketing the information resources and services 

were the absence of adequate funding and lack of sufficient facilities 

that will facilitate marketing the information resources among others. 

Therefore, it is recommended that there is the need for an adequate 

funding and training should be given to library staff. The libraries should 

provide adequate facilities to facilitate marketing of information 

resources and services to their users. 
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Apart from serving as the link between primary and tertiary education, it 

provides opportunity for a child to acquire additional knowledge, skills, 

and traits beyond the primary level. A major factor that necessitates the 

acquisition of secondary education in Nigeria is that the education being 

provided at the primary level is proving to be insufficient for a child to 

acquire permanent literary, communicative, and numeracy skills 

expected from him/her at the end of training. 

School libraries are meant to collect materials that reflect the areas of 

their various schools. Every school library has it main users: the pupils or 

students, the teaching and non-teaching staff of the school. It provides 

materials for them to do their homework, and class assignments; further 

reading; external examinations and for self-development and relation. It 

also provides a reading place for students and staff. Students of one 

secondary school do not enjoy automatic right to use another school 

library. They require a special letter of introduction before they are 

admitted Tijjani, (2012). 

School librarians offer advice, professional development and knowledge 

of appropriate learning and teaching materials, digital such as computer, 

Internet, email, etc and non-digital, in traditional and emerging formats. 

Their behavior attitude enables them to actively engage the students 

and teachers Hay and Todd (2010). Furthermore, Edegbe (2001) states 

that recognition was based on the premise that the role of school library 

is fundamental in the stimulation of learning skills creative and reflective 

thinking and more importantly, independent self-leaning and implement 

guidelines. School library could be identified had a lot of contributions 

towards increasing someone ability to learn and improved his 

educational standard, that is to say “the library is itself a medium of 

education and it plays a similar role in our academic curriculum as our 

science or language laboratories. The fact that while science laboratory 

is a specific in function, the library on the other hand has unlimited 

jurisdiction in the field of knowledge. Indeed the school library of today 

can be regarded not only as a reading center and materials center but 

also a service and teaching agency Moris (2013). 

School library no longer be seen as a source of information, but rather as 

a place where attitudes are developed and broadened Morris (2013). 
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Furthermore, school libraries are no longer passive collection of books, 

but are dynamic learning center with print and non-print materials; 

where students can develop the facility of learning how to learn and how 

to hand and utilize information both within the school and in society. The 

traditional concept of school libraries as surrogate classrooms 

occasionally vacated. The social library is now viewed as a resource 

center that supports and influences a dynamic educational programmed 

within the school by providing information services that respond to the 

information needs of teachers and fosters their professional 

development. School libraries are learning laboratory that provide 

opportunities for students to develop to information decision making. 

Due to the poor patronage of school libraries by students at secondary 

school level, this call for good marketing strategies to be adopted to 

attract students to library services 

School libraries are managed by librarians who are usually graduates of 

university based library schools but in the case of some Nigerian school 

libraries it is different. As a result of insufficiency of funds, many school 

libraries in Nigeria engage classroom teachers to perform the duties of 

librarians. These teachers who combine their jobs as teachers had 

management of the affairs of school libraries are called teacher 

librarians. The first objective of school library is implementing, 

complementing and supplementing the total educational programme of 

the school.  

Information resources are the basics for any school library which is to be 

considered appropriate and efficient in service delivery, and thus, the 

library must contain current and well-chosen materials to meet the 

academic needs of the school. 

Marketing applies not to profit oriented organizations but also to 

thousands of non-profits organizations (mosques, churches, libraries, 

hospitals etc.) that offer goods and services Kotler (2006) stresses that, 

in recent years marketing has been gaining relevance in libraries 

throughout the globe as an institution for information services to the 

society. Noel &Waugh (2002) remark that marketing library service is not 

a question of money or profit but of the philosophy and the attitude of 

the mind of the entire staff, very staff member is like a viewing card for 
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the library, even outside working hours. The foregoing pre-supposes that 

satisfying the customer is the major concern in the marketing process. 

They would certainly look for a different source if not satisfied. Also, 

Kotler (2006) defines marketing as the process by which organizations 

create value for customers and build strong relationship in order to 

capture value from customers in return.  

Marketing has various meanings, American Marketing Association (2013) 

see marketing as “the activity, set of instructions, and processes for 

creating, communicating, delivering, and exchanging offerings that have 

value for customers, clients, partners, and society at large”. Vij (2012) 

stated marketing is human activity that is directed at satisfying the needs 

of library users through an exchange process. However, marketing of 

library and information services and the type of clients they serve, even 

when school library differs and their information needs and audience are 

different, have a common mission, which is to serve the end users 

information needs.  

Marketing is an on-going process in the sense that it does not stop simply 

at providing or promoting services. It involves continuous assessments 

and re-assessments of users needs. Madhusudhan (2008) listed the 

benefits of marketing information by school libraries to include: 

Promotion of the use of information resources, create perception of 

need and thereby create demand, ensure the optimum use of 

information, improve the image and status of the libraries and library 

profession, tackle the problems of rising costs of reading materials, 

journals and databases, cope had the information explosion, introduce 

cutting edge information technology systems in library services balance 

shrinking funds, save libraries from devaluation, save libraries from 

declining reader support and uphold the dictum that information is 

power. 

Information resources can be seen as bearing material both printed and 

electronic formats, such as textbooks, journals, indexes, abstracts, 

newspapers, magazines, reports, CD-ROM databases, internet, Email, 

video tapes/cassettes, diskettes, magnetic disk, computer and micro 

films. Information resources therefore include all forms of information 

carriers that can be used to promote and encourage effective research 
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activities and developmental projects. The following a discovery or 

event, information flows through different publications over time Tijjani 

(2008). This differs between subjects but in general: Primary literature is 

where new research or theories are first revealed, and includes journals 

and conferences. Secondary literature provides a more digested 

overview of a subject e.g. books. Tertiary literature records facts and 

brief educations of key information, as in reference material. 

 

Statement of the Problem 

Marketing in libraries entails the process of promoting the availability 

and use of information resources to patrons, using various methods and 

strategies. Marketing involves the systematic evaluation of user needs 

and the design of information products and services to satisfy these 

needs. For the library to do this task it must identify its users through a 

community analysis (market survey), to determine the needs and the 

appropriate strategies through which those needs will be provided for. 

This will ensure adequate use of library resources. The benefits of 

marketing in libraries include a change in the perceptions of the library 

and its staff, as well as the encouragement of more users to visit the 

library again and again so that the library will maintain its relevance and 

encourage efficient use of information resources.  

However, students and librarian/teacher librarians do not make use of 

school libraries as they ought to. Also, the libraries do not all have 

services such as e-mail, electronic alerts and the selective dissemination 

of information, online databases and an electronic resources 

consortium. More so, it does not look as if the libraries have deliberate 

effort at marketing the information resources they have. There is 

absence of appropriate marketing strategies that will be used to inform 

and attract users to use information resources. At the same time with 

strategies in place it will be used to inform users about other available 

online resources and platforms. Therefore, with effective marketing 

strategies in place libraries will attract more users to use these resources 

and services. It is against this background that the study sought to 

investigate marketing of information resources by school in the Katsina, 
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Katsina State. This is also to proffer useful recommendations that would 

address the existing challenges identified. 

 

Purpose of the Study 

The main purpose of the study is to investigate the marketing strategies 

among government secondary school libraries for effective service 

delivery in Katsina. Specifically, the study is designed to: 

1. Examine the digital technologies used in marketing of information 

resources in school libraries in Katsina. 

2. Identify methods employed in marketing of information resources 

in Katsina. 

3. Identify challenges associated with marketing strategies of library 

resources among secondary school libraries in Katsina. 

 

Research Questions 

This following research questions guided by the study: 

1. What are the digital technology being used for marketing school 

libraries in Katsina Metropolis? 

2. What are the methods employed in marketing of information 

resources in school libraries in Katsina Metropolis? 

3. What are the challenges faced by the librarians/teacher librarian in 

marketing school libraries among government secondary school 

in Katsina Metropolis? 

 

Impacts of ICTs in Service Delivery of School Libraries 

The rapid development and influx of Information and Communication 

Technologies (ICTs) to operations and services of different sectors of 

human activities, including libraries have made commensurate impact 

and has led to series of innovations (Nwaneri and Nwaneri, 2013). 

However, it is of no argument to believe and support the fact that the 

efficiency and effectiveness of any library operations and services 

regardless of the size, type and its user community as an instrument of 

education, research and community development is determined by the 

success had which the library is able to provide and satisfy its diverse 

user’s information needs timely and accurately. There are tools that have 
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aided to the above statement. One of these tools that has made 

tremendous move towards the achievement of the tripartite function 

(education, research and community development) as well as the wide 

purpose of a library is the incorporation and advancement in the 

application and use of Information and Communication Technology, 

electronic information devices such as electronic books, electronic 

journals, through the internet to the library’s services delivery and 

operations execution. Before the emergence of ICT, the functioning of 

the libraries in Nigeria has been cumbersome, time-wasting, without 

giving any room for flexibility. But had the introduction of ICT in Nigeria, 

particularly in the libraries there is simultaneous access for many users at 

the same time and it has further led to the closure of the global 

information gap that existed between the librarians and the users and 

further created a brighter future for users of the library resources and 

services (Onyeneke, 2007). According to Ezeani (2010) ICTs have become 

within a very short time, one of the basic building blocks of modern 

society. The increasing adoption of ICTs in library has led to effective 

operations and service delivery. However, the paucity of ICTs in most of 

these libraries undermines their ability to provide the information 

required for improved service delivery and efficient library operations. 

Consequently, the application of ICT in library service delivery, had no 

doubt has advanced the libraries and further led to breakthrough and 

developments, rapidly reshaping the ways libraries and librarians store, 

manipulate, retrieve and disseminate information needs of users 

(Adigun, 2015).  

ICT as rightly observed by Okorie (2005) has changed the scope, pace, 

range as well as the procedure of information service delivery, storage 

and retrieval. It enables information to be stored, retrieved, 

communicated and broadcast electronically in enormous quantities and 

at phenomenal speed. Had the application of the ICT in the library, there 

will be simultaneous access for many people at the same time, and library 

users will have self-service to replace the unavailable services they may 

have received from library staff (Womboh and Abba, 2008). The impact 

of information and communication technology according to Esohe 

(2005) includes elimination of duplication in data entry operation in the 
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control of operations; improvement in the control of operations; error 

reduction in data handling operations; improvement in the speed of 

operation; enhanced capability to share bibliographic data and resources 

had other libraries and improved staff morale and prestige, while the 

benefits to users was articulated as follows: speedy access to 

information without having to wade through large volumes of paper, 

computer allow searching by combining different criteria thereby 

leading to retrieval of specific relevant information, user can access 

information remotely in a network environment, user can access 

information had other people who have similar interest had whom they 

share information and ideas and it helps to speed up the process of 

document delivery from remote sources. ICT use according to 

Adetimiren (2007) could provide school students, teachers, and 

researchers in the developing countries the opportunity to bridge the 

knowledge gap between them and their counterparts in developed 

countries. He further stressed that ICTs facilitate communication 

between teachers and students, as well provides students had additional 

opportunities to write, edit, and undertake multimedia project. 

Research question 1: What are the technologies being used by school 

libraries in Katsina? 

 

Table 1: Mean and Standard Deviation of Respondents on the 

Technologies being used by School Libraries in Katsina Metropolis 

S/N Item 

Statement 

Respondents HE E LE NE N Mean SD 

1 Internet Librarian 

T/Librarian 

9 

0 

9 

0 

9 

20 

6 

4 

33 

24 

2.63 

1.83 

1.08E 

0.38N 

2 Computer Librarian 

T/Librarian 

9 

0 

9 

8 

6 

8 

9 

8 

33 

24 

2.55 

2.00 

1.18E 

0.83E 

3 Radio Librarian 

T/Librarian 

12 

0 

15 

4 

3 

12 

3 

8 

33 

24 

3.09 

1.83 

0.91E 

0.70N 

4 Television Librarian 

T/Librarian 

9 

0 

3 

8 

 

6 

8 

 

1 5 

8 

 

33 

24 

 

2.18 

2.00 

1.29N 

0.83N 
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5 Mobile 

phone 

Librarian 

T/Librarian 

15 

0 

6 

12 

3 

0 

9 

12 

33 

24 

2.82 

2.00 

1.29E 

1.02E 

6 Website Librarian 

T/Librarian 

6 

0 

0 

8 

6 

4 

21 

12 

33 

24 

1.73 

1.83 

1.15N 

0.92N 

7 Electronic 

sign board 

Librarian 

T/Librarian 

3 

0 

3 

0 

9 

8 

18 

16 

33 

24 

1.73 

1.33 

0.98N 

0.48N 

8 Fax 

machine 

Librarian 

T/Librarian 

0 

0 

0 

0 

6 

8 

27 

16 

33 

24 

1.18 

1.33 

0.39N 

0.48N 

9 CD Librarian 

T/Librarian 

12 

0 

6 

12 

12 

8 

3 

4 

33 

24 

2.82 

2.33 

1.04E 

0.76E 

10 DVD Librarian 

T/Librarian 

12 

12 

6 

8 

3 

4 

12 

0 

33 

24 

2.55 

3.33 

1.33E 

0.76E 

11 Video Librarian 

T/Librarian 

15 

8 

9 

8 

9 

8 

0 

0 

33 

24 

3.18 

3.00 

0.85E 

0.83E 

12 Email Librarian 

T/Librarian 

0 

0 

0 

0 

9 

4 

24 

20 

33 

24 

1.27 

1.17 

0.45N 

0.38N 

13 Facebook Librarian 

T/Librarian 

3 

8 

12 

12 

12 

4 

6 

0 

33 

24 

2.36 

3.17 

0.90E 

0.70E 

14 WhatsApp Librarian 

T/Librarian 

12 

4 

15 

12 

6 

4 

0 

4 

33 

24 

3.18 

2.67 

0.73E 

0.96E 

15 Twitter Librarian 

T/Librarian 

0 

0 

0 

0 

6 

0 

27 

24 

33 

24 

1.18 

1.00 

0.39N 

0.00E 

16 Badoo Librarian 

T/Librarian 

0 

0 

0 

0 

3 

0 

30 

24 

33 

24 

1.09 

1.00 

0.29N 

0.00E 

17 Instagram Librarian 

T/Librarian 

0 

0 

0 

0 

0 

0 

33 

24 

33 

24 

0.00 

1.00 

0.00N 

0.00N 

 Grand 

mean and 

standard 

deviation 

      2.01 0.714 

  Key: HE=Highly Employed; E= Employed; LE= Less Employed; NE= Not 

Employed 

 

The overall mean rating for technologies being used by school libraries 

in Katsina was 2.10±0.714. Specifically the item means rating for 
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technologies being used by school libraries in Katsina ranged between 

3.33±0.76 and 0.00±0.00. The mean rating for the entire items was 

above the cut- off point of 2.50. Thus, this implied that all the items are 

the technologies being used by school libraries in Katsina. 

Research Question 2: What are the methods employed in marketing of 

information resources in school libraries in Katsina? 

 

Table 2: Mean and Standard Deviation of Respondents on the methods 

employed in marketing of information resources in school libraries in 

Katsina Metropolis 

S/N Item Statement Respondents HE E LE NE N Mean SD 
18 Exhibitions and 

display of new 
arrivals 

Librarian 
T/Librarian 

9 
4 

15 
8 

3 
8 

6 
4 

33 
24 

2.82 
2.50 

1.04E 
0.98E 

19 Staff friendliness to 
users. 

Librarian 
T/Librarian 

15 
0 

18 
4 

0 
20 

0 
0 

33 
24 

3.45 
2.17 

0.50E 
0.38E 

20 Increase 
interpersonal 
relationship 
between staff and 
users 

Librarian 
T/Librarian 

18 
0 

12 
20 

0 
4 

3 
0 

33 
24 

3.36 
2.83 

0.90E 
0.38E 

21 Library being 
properly dressed. 

Librarian 
T/Librarian 

18 
4 

9 
16 

6 
4 

0 
0 

33 
24 

3.36 
3.00 

0.78E 
0.59E 

22 Organizing user 
education 

Librarian 
T/Librarian 

15 
4 

6 
4 

6 
12 

6 
4 

33 
24 

2.91 
2.33 

1.18E 
0.96E 

23 Having 
representative in 
institutional 
functions. 

Librarian 
T/Librarian 

12 
0 
 

 6 
8 

6 
8 

9 
8 

33 
24 

2.64 
2.00 

1.25E 
0.83E 

24 Requesting for 
contributions from 
users while making 
acquisitions. 

Librarian 
T/Librarian 

9 
4 

3 
0 

9 
0 

12 
20 

33 
24 

2.27 
1.50 

1.23E 
1.14N 

25 Provision of 
electronic access to 
information 

Librarian 
T/Librarian 

12 
0 

12 
4 

0 
0 

9 
20 

33 
24 

2.82 
1.33 

1.21E 
0.76N 

26 One-in-one 
discussion had 
users. 

Librarian 
T/Librarian 

12 
4 

9 
8 

3 
0 

9 
12 

33 
24 

2.73 
2.17 

1.23E 
1.24E 

27 Provision of 
suggestion boxes.  

Librarian  
T/Librarian 

3 
8 

18 
0 

12 
8 

0 
8 

33 
24 

2.73 
2.33 

0.62E 
1.27E 

28 Advertising in print 
and electronic 
media. 

Librarian 
T/Librarian 

9 
4 

9 
0 

9 
12 

6 
8 

33 
24 

2.63 
2.00 

1.08E 
1.02E 
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29 Organizing library 
week. 

Librarian 
T/Librarian 

6 
4 

3 
0 

15 
0 

9 
20 

33 
20 

2.18 
1.50 

1.04E 
1.14N 

30 Creating a library 
web page. 

Librarian 
T/Librarian 

12 
0 

15 
0 

6 
4 

0 
20 

33 
24 

3.18 
1.17 

0.72E 
0.38N 

31 Use of leaflets and 
posters. 

Librarian 
T/Librarian 

3 
0 

12 
4 

12 
4 

6 
16 

33 
24 

2.36 
1.50 

0.90E 
0.78N 

32 Sending Personal 
letters to users 
through e-mail and 
text messages. 

Librarian 
T/Librarian 

12 
4 

15 
8 

6 
8 

0 
4 

33 
24 

3.18 
2.50 

0.72E 
0.98E 

33 Sending out 
brochure or flyers. 

Librarian 
T/Librarian 

21 
0 

12 
0 

0 
4 

0 
20 

33 
24 

3.64 
1.17 

0.49E 
0.38E 

 Grand mean and 
standard deviation 

      2.44 0.878 

Key: HE=Highly Employed; E= Employed; LE= Less Employed; NE= Not 

Employed 

 

The overall mean rating for methods employed in marketing of 

information resources in school libraries in Katsina was 2.44±0.878. 

Specifically the item means rating for need for marketing information 

resources in school library ranged between 3.45±0.50 and 1.17±0.38. The 

mean rating for the entire items was above the cut-off point of 2.50. 

Thus, this implied that all the items are the methods employed in 

marketing of information resources in school libraries in Katsina. 

Research question 3: What are the challenges faced by the 

librarians/teacher librarian in marketing school libraries among 

secondary school in Katsina? 

 

Table 3: Mean and Standard Deviation of Respondents on the 

challenges faced by the librarians/teacher librarian in marketing school 

libraries among government secondary school in Katsina Metropolis 

S/N Item Statement  
Respondents 

SA A D SD N Mean SD 

34 Librarians do not 
know how to market 
library services. 

Librarian 
T/Librarian 

12 
4 

9 
16 

12 
4 

0 
0 

33 
24 

3.00 
3.00 

0.87A 
0.59A 

35 Management does 
not understand the 
concept of 
marketing. 

Librarian 
T/Librarian 

9 
4 

12 
8 

12 
12 

0 
0 

33 
24 

2.91 
2.67 

0.80A 
0.76A 
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36 Lack of media access 
to marketing of 
academic library 
services. 

Librarian 
T/Librarian 

12 
12 

18 
12 

0 
0 

3 
0 

33 
24 

3.18 
3.50 

0.85A 
0.51A 

37 Poor access to 
information 
technology. 

Librarian 
T/Librarian 

15 
8 

18 
16 

0 
0 

0 
0 

33 
24 

3.45 
3.33 

0.51A 
0.48A 

38 Management does 
not have marketing 
policy. 

Librarian 
T/Librarian 

12 
8 

18 
16 

3 
0 

0 
0 

33 
24 

3.27 
3.33 

0.63A 
0.48A 

40 Lack of training in 
marketing. 

Librarian 
T/Librarian 

12 
8 

15 
16 

3 
0 

3 
0 

33 
24 

3.09 
3.33 

0.91A 
0.48A 

41 Lack of effective 
communication 
between librarians 
and users. 

Librarian 
T/Librarian 

12 
8 

18 
8 

3 
8 

0 
0 

33 
24 

3.27 
3.00 

0.63A 
0.83A 

42 Lack of facilities to 
market library 
services. 

Librarian 
T/Librarian 

12 
8 

18 
12 

3 
4 

0 
0 

33 
24 

3.27 
3.17 

0.63A 
0.70A 

43 Inadequate fund. Librarian  
T/Librarian 

27 
8 

3 
12 

3 
4 

0 
0 

33 
24 

3.72 
3.17 

0.63A 
0.70A 

 Grand mean and 
standard deviation  

      57.66 11.99 

Key: SA= Strongly Agree; A= Agree; D= Disagree; SD= Strongly Disagree 
 
The overall mean rating for challenges faced by the librarians/teacher 
librarian in marketing school libraries among secondary school in Katsina 
was 57.66±11.99. Specifically the item means rating for challenges faced 
by the librarians/teacher librarian in marketing school libraries among 
secondary school in Katsina ranged between 3.45±0.51 and 2.83±0.70. 
The mean rating for the entire items was above the cut-off point of 2.50. 
Thus, this implied that all the items are challenges faced by the 
librarians/teacher librarian in marketing school libraries among 
secondary school in Katsina 
 
Summary of major findings 
The following findings can be deduced from the study analyzed. 
All the respondents agreed to the types of marketing strategies offered 
in school libraries in Katsina Metropolis showing high means value on  

1. The major need for marketing library services according to school 
librarians in Katsina are: to achieve the objectives of the library 
and to enlighten the users on the relevance of library use. 

2. Several services were available for marketing. However, three 
services were highly available for marketing. They include lending 
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services, provision of seating and study facilities and reference 
services. 

3. Library services that were marketed to a medium extent were 
lending services, provision of seating and study facilities and 
reference services. It was however, observed from the data 
analyzed that several core library services were not marketed. 
They include: interlibrary loan, document delivery services, 
translation services, library publication, referral services and 
indexing and abstracting services. 

4. Several techniques are been employed in marketing library 
services. However, the most commonly used techniques are 
exhibition and display of new materials and staff friendliness to 
users. 

5. Librarians highly consider ability to answer users` query and ability 
to question and evaluate library services as the competencies that 
are required of librarians in marketing library services. 

6. It was also evidenced from the findings that the major problems 
militating against effective marketing of library services include: 
inadequate fund, lack of effective communication between 
librarians and users and lack of facilities to market library services. 

The study equally revealed that several strategies abound in enhancing 
of marketing library services, but the most important strategies are that 
trainings, seminars and workshop should be organized to educate 
librarians on marketing library services. Other strategies include: 
librarians should be willing to market library services and marketing 
should be inculcated in library school’s curriculum. 
 
CONCLUSION 
Based on the findings of the study, the following conclusions are drawn. 
It was the opinion of librarians that marketing library services is 
necessary in order to achieve the objectives of the library and to 
enlighten the users on the relevance of library use. Several services were 
available for marketing. However, three library services were highly 
available. They include lending services, seating and study facilities and 
reference services. Based on the findings of the study it was discovered 
that several library services were not marketed. The services that were 
marketed to a medium extent include: lending service, provision of 
seating and study facilities and reference services. The marketing 
techniques mostly used by librarians in marketing library services are 
exhibitions and display of new materials and staff friendliness to users. 
Librarians indicated that in order to market library services successfully 
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they need to be competent in answering users query and have the ability 
to question and evaluate library services. 
Furthermore, the three greatest problems militating against marketing 
library services are lack of fund, lack of facilities to market library services 
and lack of effective communication between librarians and users. 
Various strategies need to be undertaken by library administrators and 
librarians to improve marketing library and information services. These 
strategies include the following: trainings, seminars and workshop 
should be organized for librarians on marketing library services, 
marketing should be inculcated in library school curriculum and librarians 
should be willing to market library services. 
 
Recommendations  
The following recommendations are made based on the findings, 
conclusions and implications of the study. 

1. More funds should be allocated to the development of libraries by 
government. 

2. Library management should expose librarians to marketing library 
services through trainings, conferences, seminars, workshop and 
symposiums. 

3. Facilities that are needed for effective marketing of library 
services should be provided to libraries, by the school 
administrator such as the state ministry of education. 

4. Marketing as courses should be introduced in library school’s 
curriculum and should be made compulsory. 

5. Efforts should be made by library management to improve the 
services offered by libraries. 

6. Minimum standard should be set by National Library Association 
for libraries in Katsina Metropolis. 

7. Information and communication technology facilities should be 
acquired by library administration in other to boost their services. 

 
Library orientation and user education should be introduced for users in 
libraries. 
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