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Abstract 

he study focused on the relevance of 

consumerism on government covid-19 

rice palliative measure. Consumerism is a 

consumer movement that gear towards the 

protection of societal welbeing. The study 

specifically examined the effect of consumer 

right amd safety on government covid-19 rice 

palliative measure. The study utilised survey 

research design. Data used in this study were 

collected through primary source. The 

population of the study comprises of learned 

citizens residing within the affected areas in 

Lagos, Oyo and Osun state respectively. 

Convenience sampling technique was used to 

select sample of 300 for the study. 20- Items of 

5-point likert scale option structured 

questionnaire was used. Content validity was 

used to determine the validity of the instrument 

by giving to research 

experts who modified 

and made the necessary 

correction to measure 

the instrument 

adequately. Simple 

linear regression 

analysis was used to test 

the hypotheses. Two 

hypotheses were tested 

in line with the 

objectives of the study 

and it was revealed that 

consumer right and 

safety have significant 

effect on government 

covid-19 rice palliative 
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measure. The study suggested some 

recommendations as follows: Nigeria 

government stakeholders should monitor the 

consumption pattern of the society and Food 

meant for consumption 

must be check interms 

of quality before giving 

out to the sociey.. 

INTRODUCTION: 

itizens well being is paramount in every nation of the world, 

especially in this period of pandemic outbreak. Government of every 

nation in all corner of the world in reference to Nigeria, must try their 

best possible to protect the life of every citizen in amidst of corona virus known 

as covid-19.  

The idea of Nigeria government providing food as a palliative measures to curb 

hunger and hardship of citizenry is a welcome development but whatever food 

item desire especially imported rice to give out as palliative care must not create 

hazard  to the populace. This pertinent issue attract consumerism which is one the 

contemporary concepts of marketing. Marketing is discipline that involves 

exchange of valuable goods and services that gears towards creation of 

satisfaction to the society at large. Since the mission of marketing is to create 

favorable atmosphere and protect the life of society, consumerism being its 

concept is a movement that encourage the protection of consumers’ right and 

safety. 

Consumerism being a marketing concept belief that consuming will gratify the 

individual. In this sense, it is an acceptance of consumption as a way to self-

development, self-realization, and self- fulfillment. Consumerism has been defined 

as a social movement that seeks to increase the rights and powers of consumers 

(Kotler, 1972; Perreault and McCarthy, 2002). It is a great political force, which 

started from America, but has spread to many different countries of the world 

(Arndt, Barksdale and Perreault, 1980), In a consumer society, dependence of 

individual happiness lie on the best action of food desire and their thinking is being 

translated into accumulating goods and using more services (Goodwin, Ackerman 

& Kiron, 1997). The historic declaration in congress on March 15, 1962 of four basic 

consumer rights of Choice, Information, Safety, and the right to be heard by the 

then U.S. president J. F. Kennedy, also served as a morale booster to consumer 

movements and subsequent declaration of March 15 every year as world 

consumer rights day (Vetrivel and Mohanasundari, 2011). 
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In this pandemic trial, Nigeria government despite their effort in giving palliative 

as measure to curb hunger and hardship,  high consideration must be given to the 

well being of the society by providing quality food material that may not 

deteriorate their health status being the campaign of consumerism as movement 

propagate by consumers. 

  

Statement of the Problem 

In this pandemic era, Nigeria citizens are facing a lot of challenges due to lockdown 

against spread of covid-19 which lead to closure of many businesses and restriction 

of movement from countries and states to another. The stakeholder in the country 

must not see this as an avenue to play prank on the life of the society base on their 

helpless situation by distributing spoiled and  expired rice as a palliative measures. 

In an attempt to cushion the pains of lockdowns across the country due to COVID-

19, the Federal Government had instructed the Nigeria Customs Service to 

distribute bags of rice to states. But the rejection of the commodity by the Oyo 

State government on the grounds of poor quality, expired, infested with weevils 

and is unfit for human consumption has continued to stir political undercurrents. 

In the same line Lagos State Commissioner for Information said: “Actually some 

are bad. But there is no plan by the Lagos State government to return the rice or 

throw it in the lagoon as some people are claiming (The Guardian, 2020). Also in 

osun  state government affirm by commissioner of information and civic 

orientation that  there  was an outcry  in some part of  the state following the 

distribution of 6020  bags shared by the state government as resident were 

complaining  bitterly about quality of rice shared. The Osun state commissioner of 

information and civic orientation received complain that some of the distributed 

bags of rice may not have met expected quality.  She expressed dissatisfaction 

over the complaints received by the government from the citizens that some bags 

of rice share were adulterated (The Nation, 2020). This fact might not be base on 

political ground because the mentioned states are governed by different political 

parties. Consumerism is consumer movements that frown against this 

government act. The findings of this study will justify this marketing concept.   

Furthermore, Consumerism is organized mass movement of consumers that 

protection the rights of the consumers. In Nigeria reverse is the case, that’s why 

consumers (citizens) are suffering from malnutrition during this covid-19 

pandemic. Nigeria stakeholder in governance are aware that imported rice under 

the custody of Nigerian custom are spoiled and  expired  as stated by comptroller 



 

 
 
 
 

 417 

EDITOR-IN-CHIEF 
Prof. Ravinder Rena [South Africa] 

INTERNATIONAL JOURNAL – MSE  
VOL. 11 NO.7 JUN-2020 ISSN: 1016-7534 

MEDITERRANEAN PUBLICATION 
AND RESEARCH INTERNATIONAL 

general of Nigerian custom Ali at a joint news conference on illegal rice 

importation to Nigeria on Tuesday, October 4, in Abuja said “ 99 per cent of rice 

smuggled through the land borders is not fit for human consumption. He also said 

NAFDAC samples have showed that smuggled rice through the borders was unfit 

for human consumption” ( The Guardian. 2016).   

 

Objectives of the study  

1) To examine the effect consumer right on government covid-19 rice 

palliative measure.  

2) To examine the effect consumer safety on government covid-19 rice 

palliative measure. 

 

Conceptual framework  

Meaning of consumerism 

Consumerism is a marketing concept that has been described by several scholars. 

It is a concept that guarantees the right and safety of consumers.  Consumerism is 

usually understood to refer to the social movement that seeks to protect the 

consumer against excesses of business and promote the rights of consumers 

(Gabriel & Lang, 1995).Kotler (1972) however defines Consumerism as an 

organized social movement of concerned citizens and government to augment 

and enhance the rights and power of the buyer in relation to sellers.  Stanton 

(1981) defined consumerism as the actions of individuals and organizations, 

consumers, government businesses in response to Consumers’ dissatisfaction 

arising in exchange relation. Consumerism reference to a moment by consumers 

to insure fair & honest (ethical) practice on the part of manufacturer, traders, 

dealers & service provider in relation to consumer. Consumerism can be defined  

as the protection of the interests of the buyers of goods and services against 

defective or dangerous goods etc (The Chamber's Dictionary, 2005). Consumerism 

is defined as, “activities of government, business and independent organizations 

that are designed to protect individuals from practices that infringe upon their 

rights and consumption (Sethi, 1974) . Wright (2000) sees consumerism as the set 

of activities of independent organizations, government and businesses designed 

to protect the consumers. Marketing dictionary defines consumerism as, “public 

concern over the rights of consumer, the quality of consumer goods, and the 

honesty of advertising” www.allbusiness.com.  Ayozie  (2002) sees it as an 
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organized movement of citizens and government to strengthen the rights and 

powers of buyers in relation to sellers.  

 

Consumers right Act 

Every year 15th March is observed as "World Consumer Rights Day". It 

commemorates a historic declaration (1962) by former US President John F. 

Kennedy of basic consumer rights (Kotler 2009). 

 The Act envisages the promotion and protection of the following rights of 
consumers: 
 
Right to Safety 
Means right to be protected against the marketing of goods and services, which 
are hazardous to life and property. The purchased goods and services availed of 
should not only meet their immediate needs, but also fulfil long term interests. 
Before purchasing, consumers should insist on the quality of the products as well 
as on the guarantee of the products and services. They should preferably purchase 
quality marked products such as ISI, AGMARK, etc. 
 

Right to be Informed 

Means right to be informed about the quality, quantity, potency, purity, standard 

and price of goods so as to protect the consumer against unfair trade practices. 

Consumer should insist on getting all the information about the product or service 

before making a choice or a decision. This will enable him to act wisely and 

responsibly and also enable him to desist from falling prey to high pressure selling 

techniques. 

 

Right to Choose 
Means right to be assured, wherever possible of access to variety of goods and 
services at competitive price. In case of monopolies, it means right to be assured 
of satisfactory quality and service at a fair price. It also includes right to basic 
goods and services. This is because unrestricted right of the minority to choose 
can mean a denial for the majority of its fair share. This right can be better 
exercised in a competitive market where a variety of goods are available at 
competitive prices. 
 

Right to be Heard 

Means that consumer's interests will receive due consideration at appropriate 

forums. It also includes right to be represented in various forums formed to 

consider the consumer's welfare. The consumers should form non-political and 
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non-commercial consumer organizations which can be given representation in 

various committees formed by the Government and other bodies in matters 

relating to consumers. 

 

Right to Seek Redressal 

Means right to seek redressal against unfair trade practices or unscrupulous 

exploitation of consumers. It also includes right to fair settlement of the genuine 

grievances of the consumer. Consumers must make complaint for their genuine 

grievances.Many a times their complaint may be of small value but its impact on 

the society as a whole may be very large. They can also take the help of consumer 

organizations in seeking redressal of their grievances. 

 

Right to Consumer Education 

Means the right to acquire the knowledge and skill to be inform consumer 

throughout life. Ignorance of consumers, particularly of rural consumers, is mainly 

responsible for their exploitation. They should know their rights and must exercise 

them. Only then real consumer protection can be achieved with success. 

Thus, the concern of consumer protection is to ensure fair trade practices; quality 

of goods and efficient services with information to the consumer with regard to 

quality, quantity, potency, composition and price for their choice of purchase. 

Such a consumer protection policy creates an environment whereby the clients, 

customers, and consumers receive satisfaction from the delivery of goods and 

services needed by them. 

 

Palliative Measure   

The word “palliative” in Latin means “caring”. Palliative care is defi ned by the 

World Health Organization as an approach that improves the quality of life of 

patients and their families facing the problem associated with life-threatening 

illness, through the prevention and relief of suffering by means of early identifi 

cation and impeccable assessment and treatment of pain and other problems, 

physical, psychosocial and spiritual (WHO). Palliative care is to get the highest 

quality of life for patients and their families. This care aims to address the whole 

patient, including the physical, mental, spiritual and psychosocial needs (Currow, 

& Nightingale, 2003 ; Peruselli , Marinari , Brivio  et al. 1997). Care should not only 

be restricted to the patient but also include the families by providing care and 

bereavement support. Palliative care is often referred to as end-of-life care, but 
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when properly carried out, it has been found to improve outcomes of patients 

with terminal diseases even leading to increased survival. 

 

Importance of Palliative Care 

Palliative care: 

• provides relief from pain and other distressing symptoms; 

• affirms life and regards dying as a normal process; 

• intends neither to hasten or postpone death; 

• integrates the psychological and spiritual aspects of patient care; 

• offers a support system to help patients live as actively as possible until death; 

• offers a support system to help the family cope during the patients illness and 

in their own bereavement;  

• uses a team approach to address the needs of patients and their families, 

including bereavement counselling, if indicated;  

• will enhance quality of life, and may also positively influence the course of 

illness; is applicable early in the course of illness, in conjunction with other 

therapies that are intended to prolong life, such as chemotherapy or radiation 

therapy, and includes those investigations needed to better understand and 

manage distressing clinical complications. 

 

Methodology 

The study utilised survey research design. Data used in this study were collected 

through primary source. The population of the study comprises of learned citizen 

residing within the particular areas in Lagos, Oyo and Osun state, Convenience 

sampling technique was used to select sample of 300 for the study. 20- items of 5-

point likert scale option structured questionnaire was used. Likert scale was 

adopted because it measures the intensity or degree of agreement by the 

respondent to a statement that describes a situation, phenomenon, item or a 

treatment (Asika, 2002). Content validity was used to determine the validity of the 

instrument by giving to research experts who modified and made the necessary 

correction to measure the instrument adequately. The value of the test of 

reliability was 0.85 which was conducted using test-retest reliability method which 

indicated that there is internal consistency of the instrument. Simple linear 

Regression Analyses was used to test the hypotheses through Statistical Package 

for Social Sciences (SPSS) version 23. 
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Analyses and results 

Three hundred (300) questionnaires were administered and two hundred and 

eighty-six (286) questionnaires were retrieved and used for the study. 

Findings show the distribution of respondents on the bases of sex, age and 

qualification. The analyses of distribution of sex shows that 178 were male 

representing 62.2% and 108 were female representing 37.8%. The analyses of 

distribution of age of respondents shows that, out of 286, respondents,  68 falls 

between 25 – 34 years, 135 falls between 35-46  and  83 falls within 40 years and  

above. Analyses of distribution of educational qualifications of respondents show 

that 83 were holder of ND/NCE, 162 were holder of B.sc/HND and 41 were holder 

of MBA/M.sc. 

 

Research hypothesis One   

Ho: Consumer right has significant effect on government covid-19 rice palliative 

measure  

H1: Consumer right has no significant effect on government covid-19 rice palliative 

measure 

                        Table 1 :   Regression Model Summary for H1 

Model R R Square Adjusted R 

Square 

Std. Error of 

the Estimate 

H1 .710a .382 .353 .45406 

 a. Predictors: (Constant), Consumer right 

b. Dependent Variable” Government covid-19 rice palliative measure 

Source: SPSS Version 23 

 

 

 

 

 

Table 2 :   ANOVA  for H1 

Model Sum of 

Squares 

Df Mean 

Square 

F Sig. 

H1 Regression 19.595 1 18.795 51.263 .000b 
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Residual 41.752 80 .353   

Total 50.554 81    

a. Dependent Variable:: Government covid-19 rice palliative 

measure 

b. Predictors: (Constant): Consumer right  

Source: SPSS Version 23 

 

Decision Rule 

According to Table 2, the overall result for the regression model was significant (p 

= 0. .000 < 0.05), thus results indicate support for the first hypothesis. We reject 

null hypothesis and accept the alternative hypothesis which state that consumer 

right has significant effect on government covid-19 rice palliative measure. The 

result considered that consumer right can be used to predict government covid-

19 rice palliative measure; it means that if consumer right is increasing the 

Government covid-19 rice palliative measure may also improve. Depending on the 

R Square value of (0.382), Consumer right could explain 4.8% variation in 

government covid-19 rice palliative measure. The analysis of variance (ANOVA) 

calculated F test was 51.263 and an associated significance p value of 0.000 ( p 

value < 0.05) was significant. The implication was that the simple linear regression 

was good fit for the data. 

 

Research hypothesis Two 

Ho: Consumer safety has significant effect on government covid-19 rice palliative 

measure  

H1: Consumer safety has no significant effect on government covid-19 rice 

palliative measure. 

                            Table 3 :   Regression Model Summary for H2 

Model 

 

R R 

Square 

Adjusted R 

Square 

Std. Error of the 

Estimate 

H2 .708a .626 .624 .31567 

 a. Predictors: (Constant) : Consumer safety 

b. Dependent Variable: government covid-19 rice palliative measure 

Source: SPSS Version 23    

                                     Table 4 :  ANOVA  for H1 
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             Model Sum of 

Squares 

Df Mean 

Square 

F Sig. 

1 Regression 46.740 1 45.630 436.510 .000b 

Residual 10.323 90 .215   

Total 57.063 91    

 a. Dependent Variable: government covid-19 rice palliative measure 

b. Predictors: (Constant): Consumer safety 

Source: SPSS Version 23  

 

Decision Rule 

According to Table 3, the overall result for the regression model was significant (p 

= 0. .000 < 0.05), thus results indicate support for the second hypothesis. We reject 

null hypothesis and accept the alternative hypothesis which state that consumer 

safety has significant effect on government covid-19 rice palliative measure. The 

result considered that consumer safety can be used to predict effectiveness of 

government covid-19 rice palliative measure; it means that if consumer safety is 

increasing the government covid-19 rice palliative measure may also improve. 

Depending on the R Square value of (0.626), consumer safety could explain 8.2% 

variation in government covid-19 rice palliative measure.  The analysis of variance 

(ANOVA) calculated F test was 436.510 and an associated significance p value of 

0.000 ( p value < 0.05) was significant. The implication was that the simple linear 

regression was good fit for the data. 

 

Discussion of Findings  

Hypothesis one states that consumer right has significant effect on government 

covid-19 rice palliative measure. Kotler (2009) affirm that consumers have the 

right to express their dissatisfaction in a manner which will attract attention and 

so achieve positive results. Consumerists argue that individual consumers, apart 

from having no ‘voice’, do not necessarily have the time or the skills to make 

complex choice decisions or to absorb product information when it is preferred. 

Organized bodies should, therefore, be established to speak for them. 

Consumption activities most directly address living standard (or lifestyle) goals, 

which have to do with satisfying basic needs and getting pleasure through the use 

of goods and services. 

Hypothesis two states that consumer safety has significant effect on government 

covid-19 rice palliative measure. Kotler (2009) affirm that consumers have the 
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right to expect that products do not possess hidden dangers. This was the basis 

of Nader’s campaign against the automobile industry. In the UK, the aftermath of 

the thalidomide affair forced attention to turn to food and drugs. Occasionally, 

such attention has led to allegations of alarmist activity by consumerists. 

Consumer sovereignty suggests that all economic production is ultimately driven 

by the preferences of consumers (Bomey 2017). 

 

Conclusion 

From the findings, it was discovered that both consumer right and safety have 

significant effect on government covid-19 rice palliative measure. Consumerism 

involves promotion of consumer rights and protection. It is the consumer 

movement that tries to eliminate outright fraud and deceit that are a part of the 

"dark side of the marketplace,” well as dangers to health and safety from 

voluntary use of a product. It also enforce that buyer should be guided by his 

judgment of the reputation of the manufacturer and the quality of the brand, 

versus the view of the consumer spokesmen that information should be provided 

by impartial sources and reveal performance characteristics   

 

Recommendations 

The study attracts the following recommendations: 

1) Nigeria government stakeholders should monitor the consumption pattern 

of the society. 

2) Food meant for consumption must be check interms of quality before 

giving out to the sociey.   

3) Consumers should learn to live according to certain laws and principles for 

the common good. The consumer activist groups have a very important 

role to act as watch-dog and guide for the consumers. 

4) Nigeria government stakeholders should always give proper consideration 

to the welbeing of the society. 

5) Nigeria government stakeholders should protect the right of the society in 

all situations. 
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