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Abstract 

This study seeks to investigate analysis and the impact of 

foreign made goods on Nigerian economy. To achieve this, 

the study covers ten (10) years period (2009 – 2019). The 

study adopted survey research design with the aid of 

questionnaires to obtain data from the respondents. The 

population of the study comprises of eight hundred and fifty 

(850) respondents from Sokoto South senatorial district of 

Sokoto state. A sample of two hundred and seventy two 

(272) respondents was drawn from the total population 

using Taro Yamane formula. Findings of the study reveal 

that foreign made goods have done more harms than good 

to the Nigeria economy. It concludes that if adequate 

measures are not taken by the Nigerian government, 

Nigeria will be a dumping ground for the developed 

nations, and this will have adverse effects on the economy. 

On the basis of the above, the study recommends that 

government should place a serious restriction on imported 

goods and also encourage Nigerians to patronize made in 

Nigeria goods, it further recommends that Nigerian 

industries should focus more on quality rather than quantity 

so that their products can compete favorably in the 

international market. 

 

 

Introduction 

Background to the Study 

With the world having evolved into a global village, it is a precept for nations to be in 

alliance with other nation(s). One of the coherent ways to create such an alliance 

between or among nations is via international trade. International trade allows for the 
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exchange of goods and services among different countries, it foster healthy 

relationship among countries irrespective of their level of economic development. A 

nation not participating in international trade is at risk of a slow pace of economic 

development due to the cogent fact that a country con not be fully endowed with all 

the resources essential to be utilized for sustainable economic development. 

There is no negation that Nigeria is an import dependent nation, her most important 

export commodity is oil. The discovery of oil has inflicted “Dutch Disease” or resource 

curse on the economy, prior to oil discovery, the agricultural sector has been the largest 

export sector for Nigeria. However, the oil boom which occurred in 1970s made the 

Nigeria agricultural sector irrelevant and hence reducing the overall productivity of 

the economy. 

Import of goods and services has played a major role in the economic development of 

sub-sahara African countries especially Nigeria. The capacity of Nigeria to produce 

capital and consumer goods is limited; therefore, there is heavy dependence on imports 

from the developed countries. Presently the economic indices of Nigeria are indicating 

critical signs of distress with inflation running high every year, the interest rate is also 

at the increase ranging from bank to bank, and for example the interest rate of First 

City Monument Bank (FCMB) is 33% as at April 2020. 

The problem of preference for foreign made goods is mostly on consumables and 

luxury goods such as shoes, expensive dresses, jewelries, bags etc. this preference has 

caused a lot of setback to Nigeria economy in the area of employment, unfavorable 

balance of payment, budget deficit, hindrance to the growth of local industries and a 

host of other negative effects. This study therefore highlights the problems associated 

with analysis and impact of foreign made goods on Nigeria economy. 

 

Statement of the Problem 

The alarming rate for preference for foreign made goods by Nigerians as compared to 

made in Nigeria goods deserve much attention as this will deprive the growth of infant 

industries and hinder economic development of the country. Made in Nigeria goods 

has suffers setback and lack of patronage from Nigerians owing to the love Nigerians 

have for foreign made goods and this is not healthy for Nigeria economy. This research 

work tries to analyze the effects of foreign made goods on Nigerian economy and to 

ascertain the measures taken by the government of Nigeria to address the issue. 

 

Research Questions 

This study is guided by the following research questions: 

a- Why Nigerians prefer foreign made goods to Nigerian made goods? 

b- What are the effects of foreign made goods on Nigeria economy? 
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c- What are the measures taken by the government to eradicate the consumption 

of foreign made goods in Nigeria? 

 

Objectives of the study 

The broad objective of this study is to analyze the impact of foreign made goods on 

Nigerian economy. The specific objective is to: 

a- Examine why Nigerians prefer foreign made goods than made in Nigeria 

goods.  

b- To ascertain the effects of foreign made goods on Nigeria economy. 

c- Find out the measure taken by Nigerian government to eradicate the 

consumption of foreign made goods. 

 

Significance of the Study 

This research work will be of utmost benefit to the manufacturing organizations 

engaged in consumables and luxury goods on how to improve the quality of their 

products, it will also benefit the general public by appreciating the fact that made in 

Nigeria goods can compete favorably with the foreign goods, it will also be of benefit 

to the government to ensure that adequate measures are taken to protect the image of 

indigenous industries. 

The study is also significant because it will lead to suggestions on how to improve the 

standard of made in Nigeria goods, it will also identify some of the hidden problems 

causing production of low quality products, it will encourage the consumers to 

appreciate and patronize made in Nigeria goods. 

Finally, the researcher believes that knowledge gained from this study can be useful 

to other researchers who want to conduct further studies on similar topic. 

 

Scope of the Study 

This research study is limited to the analysis and impact of foreign made goods on the 

Nigeria economy with emphasis on Sokoto state. For the purpose of this research 

work, the researcher has limited himself to Sokoto south senatorial district where data 

and information were collected for analysis sake in order to come out with good 

results. 

The scope is limited due to financial and time constraints. A limit is set on the 

reliability and accuracy of the findings and conclusion of the researcher, the study uses 

a time frame of 10 years from 2009 to 2019. 

 

Literature Review 

Conceptual Framework 
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Foreign made goods can be defined as goods produced/manufactured in a country and 

shipped to another country for sales or used, for example, goods produced in China 

(cell phones, computer etc), goods produced in Japan (electronics, generators etc), 

goods produced in Germany (cars, heavy duty equipments etc) are brought to Nigeria 

for sales and used. Foreign goods can also be defined as any goods/products available 

in a country but are not produced or manufactured in such country. 

 

Theoretical Framework 

There exist vast numbers of theories on international trade and economic growth which 

have started as far back as the sixteenth century. Some of these theories are discussed 

by Usman, O.A. (2011) as follows: 

a- Mercantilist Trade Theory: This theory identifies the fact that a country can 

only be rich and powerful if it ensures that its export is more than its import. 

Some of the propagandists of this theory are Jean Baptiste Colbert and Thomas 

Hobbes. It was understood then that the most important way in which a country 

could be rich was by acquiring precious metals such as gold. This was achieved 

by ensuring that the volume of export was better than the volume of import. 

b- Absolute Advantage Trade Theory: This theory was propounded by Adam 

Smith in his book “wealth of the nation” 1776. As a criticism against 

mercantilism, the theory advocates free trade for the nations of the world. 

Smith argue that each nation could specialize in the production of those 

commodities it could produce more efficiently, and import those commodities 

in which it could produce less efficiently in a free trade environment. 

c- Comparative Advantage Theory: This theory advocated by David Ricardo 

attempt to answer the question of a situation where a country has absolute 

advantage in production of two or more goods, will trade still be profitable 

with other countries? Ricardo demonstrates that the external trade arises not 

from differences in absolute advantage but from differences in comparative 

advantage. In a model of two countries, two commodities and one factor of 

production, he maintains that a country should export the commodity it has 

comparative advantage in relation to the comparative cost of producing the 

commodity. In order word, a country should export the commodity which its 

comparative cost of production is lower and import that commodity whose 

comparative cost of production is higher. Despite the disadvantages of the 

theory, it is found applicable in the study of economics. 

d- Hecksher –Ohlin Trade Theory: Two Swedish economist, Eli Hecksher and 

Bertil Ohlin promulgate this theory. The theory explains two issues in the 

theory of comparative advantage. First, what are the factors that determine 
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comparative advantage of countries and second, what are the effects of trade 

on factor income in the trading countries? On the assumption of equal or 

similar technology and testes, Hecksher-Ohlin theory focuse on the differences 

in relative factor endowments and factor price between nations as the most 

determinants of trade. The model identifies difference in pre-trade product 

prices between nations as the basis for trade. The theory assumed two country, 

two commodity and two factors, there is perfect competition in both factor and 

product market. It assumed that factor inputs, labor and capital in the two 

countries are homogeneous. Production function also exhibit constant return to 

scale. Production possibility curve is concaved to the origin. 

 

The model suggest that the less developed countries that are labor abundant should 

specialized in the production of primary products especially agricultural products 

because the labor requirement of agricultural is high except in the mechanized form of 

farming. On the other hand, the less developed countries should import capital 

intensive products mostly the manufactured goods from the developed countries that 

are capital intensive (Usman O.A. 2011). Hecksher Ohlin theory concludes that trade 

increase total world output, all countries gain from trade, trade enables countries to 

secure capital and consumption of goods from other part of the world. Thus, trade 

stimulates economic growth. Economic growth means the steady process by which the 

productive capacity of the economy is increase over time to bring about rising levels 

of national output and income. 

 

History of International Trade in Nigeria 

According to Longe (2008), in the olden days people engage in subsistence production. 

This mean they are producing goods for themselves and their families, later they 

started interacting with one another because it was difficult for them to meet all their 

daily requirements. The system of exchanging goods for goods called trade by barter 

came into existence. This became apparent in order to meet their numerous wants. This 

is the genesis of exchange and perhaps the beginning of commercial activities in the 

world. 

The first form of foreign trade in Nigeria was the Trans-Sahara trade which camels 

were used as means of transportation. The development of caravan route across the 

desert linked Nigeria with the North African traders. The Arab merchants brought 

goods like salt, cowries, copper, cloths, books etc which were exchange for kolanuts, 

slaves, gold, hides etc. important town like Kano, Borno, Zaria and Katsina played 

crucial roles during that period. 
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Afterwards, another contact was made with the Europeans and that actually boosted 

commercial activities in Nigeria. This started in the fifteenth century when the 

missionaries came to Africa. The Europeans traders brought weapons, books; cloths 

etc and exchange them for slaves and palm oil. The initial commercial town that served 

as important trading routes to the sea was Badagry, Bonny, Opobo and Calabar. King 

Jaja of Opobo played a great role in the development of ecommerce in Nigeria. 

After the abolition of slave trade by the British government, the first breakthrough in 

commercial activities in Nigeria was the establishment of United African Company 

(UAC) and Royal Niger Company. With the introduction of colonial rule, law and 

order was instituted and by the 1960s Nigeria has become a force to reckon with in the 

export of palm oil, cocoa, groundnut and later crude oil. 

Trade is not a modern invention, international trade today is not qualitatively different 

from the exchange of goods and services that people have been conducting for 

thousands of years. Before the widespread adoption of currency, people exchange 

goods and some services through bartering, trading a certain quality of one good or 

service for another good or service with the same estimated value. With the emergence 

of money, the exchange of goods and services became more efficient. 

International trade today differs from the economic exchange of the past in its speed, 

volume, geographical reach, complexity and diversity, yet the fundamental character- 

the exchange of goods and services for other goods and services or for money remain 

unchanged. It suffices to say that international trade has done more good to 

participating countries especially African countries. 

 

Impact of International Trade on Nigerian Economy 

International trade can be interchangeably referred to as foreign trade or global trade. 

It encompasses the inflow (import) and outflow (export) of goods and services in a 

country. A country import and export represent a significant share of her Gross 

Domestic Product (GDP); thus, international trade is correlated to economic growth. 

In an open economy, development of foreign trade greatly impact GDP growth. (Li, 

Chen and San 2010) countries will be limited to goods and services produced within 

their territories without international trade. International trade is directly related to 

globalization because increase in trade activities across borders is paramount to the 

globalization process. The globalized nature of an economy enhances its direct 

participation in the world market consequently leading to market expansion. 

Nigeria government earns revenue through international trade activities. International 

trade, as a major factor of openness, has made an increasingly significant impact upon 

the level of economic activities and facilitating the transfer of resources across border. 

Nigeria is basically an open economy with international transaction constituting a 
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significant proportion of her output (Emeka, Frederick and Peter 2012) Nigeria trade 

openness has increased the participation of foreigners in the economy by allowing the 

inflow of foreign capital and expertise, thereby impacting on her economic growth. 

International trade has great impact on Nigeria economy, the impact is both positive 

and negative, and this is because anything that has advantages will also have some 

level of disadvantages. It is important to say at this point that the disadvantages have 

overshadowed the advantages and this has leads the country to be a dependent nation 

which is not healthy for the economic growth and development of the nation. Nigerians 

depend solely on importation of virtually everything needed within the country; 

therefore, Nigeria is an import nation. 

It is important to know that any country that depends solely on importation of goods 

and services, such country is at the mercy of the exporting country, in other words, the 

exporting country determines the level of growth and development of the importing 

country. This paper dwells more on the negative impact of foreign made goods on 

Nigerian economy. 

 

Review of Related Empirical Studies 

 Studies have been carried out to provide clear evidence on the nexus trade across 

border has on the economy. Previous finding on the Nigeria economy are majorly 

reviewed. Omoju and Adesanya (2012), examine the impact of trade on economic 

growth in Nigeria using data from 1980 to 2010, the study shows that trade, foreign 

direct investment, government expenditure and exchange rate have a significant 

positive impact on the economic growth. 

Li, Chen and Sam (2010), conducted a research on the relationship between foreign 

trade and the GDP growth of East China for a period of 1981-2008. Adopting the unit 

root test, co-integration analysis and error correction model, they found out that 

foreign trade is the long term and short term reason of GDP growth, but no evidence 

to prove that there exist long term stationary causality between import trade and GDP. 

Ezike et al (2012), investigate the macroeconomic impact of trade on Nigeria growth, 

using the ordinary least square (OLS) regression techniques and applying a 

combination of bivariate and multivariate models from the data covering the period 

1970-2008 observed that the two predictors used in the study for trade, namely exports 

and foreign direct investment have a positive and significant impact on Nigeria growth 

during the period. 

Javed, et al (2012), examine the impact of total exports to GDP ratio, import to GDP, 

terms of trade, trade openness, investment to GDP ratio and inflation on the Pakistani 

economy using time-series data from 1973-2010. The estimated results revealed that 

all the explanatory variables have positive and significant impact on Pakistan. The 
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study further discovered that an increase in the import of raw materials boosted 

production, employment and output of Pakistan. 

Sun and Heshmati (2010), evaluated the effect of international trade on China’s 

economic growth through examining improvement in productivity. Both econometric 

and non-parametric approaches were applied based on a 6-years balanced panel data 

of 31provinces of China from 2002-2007. The study demonstrated that increasing 

participation in the global trade help China reap the static and dynamic benefits, 

stimulating rapid national economic growth. Also, it revealed that both international 

trade volume and trade structure towards high-tech exports resulted in positive effects 

on China’s regional productivity. 

The recent trend in globalization emphasized the need to understand the effects of the 

‘country of origin’ concept, especially in a developing country like Nigeria. There is 

increasing application of digital mechanism in trade transaction and a reduction in 

trade barriers which make relatively easy for multinational organization to compete in 

several markets and economy. For example, a Nigerian consumer has access to several 

products from around the world and the information on the country of origin may be 

used to evaluate these products. Several consumers make a rational choice by 

comparing and contrasting product features and performance. Recent studies have 

shown that emotions play a major role in consumer purchase of foreign products 

(Maheswaran 1994). 

The earliest study on the “country of origin” concept can be traced back to the work 

of Nagashima (1970). He argued that consumers evaluate products based on the 

picture, the reputation, and the stereotype that consumers and businessmen attach to 

products of a specific country. 

Consumers in less developed countries may favor products and brands from developed 

countries (Solomon, 2004) and Nigerian consumers are no exception. Consumers’ 

attitude towards Western culture especially from countries that were colonized are 

ameliorated (Klein et.al 1998) and they often value Western goods more than locally 

made goods (Ahmed and d’Astous, 2004). Consumers may prefer high-quality 

imported goods, they do not blindly buy western goods, and they may rather seek 

quality at a good price (Cui, 1997). It is also possible that foreign brands may lose 

their appeals as locally made goods increase in quality and attractiveness (Zhon and 

Hui, 2003; Li, 2004). Another reason why foreign products may lose their appeal in 

less developed countries such as Nigeria may be the local consumers’ increasing 

knowledge about foreign products and brands (Dickson et al, 2004). It has also been 

reported that consumers buy foreign goods for prestige and nationalistic belief (Zhon 

and Belk, 2004). Therefore, it can be suggested that consumers in developing countries 

have conflicting reactions towards foreign brands. 
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These perceptions are influenced by such factors as brand familiarity, the level of 

involvement evoked by the product class, the familiarity with countries and preference 

of domestic products (Kaynak and Kara 2000). 

One important aspect of the effect of COO is the product types. It is established in 

literature that products that exhibit high complexity or products considered to be 

luxurious item e.g. automobiles, computers and television sets, are likely to be more 

affected by the COO (Ahmed and d’Astous, 2001; Okechukwu and Onyemah, 1999). 

A number of variables have been identified to influence the COO effects. For 

examples, demographic factors such as age and sex have been found to influence 

country of origin effect (Johnson et al 1986). College graduates have also been found 

to view foreign products more favorably than less educated respondents. 

There is evidence to suggest that highly industrialized nations such as Japan, USA, 

UK or Germany are highly evaluated in terms of product quality (Ahmed and 

d’Astous, 2001) than newly industrialized nations such as China, Korea and Indonesia. 

Products from these latter countries are generally viewed as inferior across design, 

assembly and parts ability. Products from developing countries like Nigeria are further 

viewed with negative impressions (Okechukwu and Onyemah, 1999). 

Consumers’ experience of living or studying in a foreign country will moderate their 

perception of product quality and purchase intention. This is based on the theory of 

acculturation. Acculturation looks at how consumers from one country adapt the 

attitudes and behavior of a host country. (Jamal and Chapman, 2000; Suri and 

Manchanda, 2001). 

Saibu (2012) investigated those direct and interactive effects of capital inflow, trade 

openness and economic growth using data from Nigeria over the period of 1960 – 

2011. It found statistically significant effect of capital inflow and trade on economic 

growth. The study further provided new evidence in support of the modernization 

hypothesis that capital inflow and trade policy are complementary and growth 

enhancing in developing economies like Nigeria and that trade liberalization policies 

tend to enhance effectiveness of capital inflow and jointly promote higher economic 

growth in Nigeria. 

Emeka, Fredrick and Peter (2012) evaluated the role of trade on Nigerian economy for 

the period 1970 – 2008. By applying a combination of bi-variate and multivariate 

models the relationship between the selected macroeconomic variable was estimated. 

The findings indicated that exports and foreign trade investment and inflows have 

positive and significant impact on economic growth. The study suggested that there 

should be congruence of exports and fiscal policies, towards a greater diversification 

of non-oil exports by the Nigeria government in order to attain the desire growth 

prospects of external trade. 
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Adelowokan and Maku (2013), examined the effect of trade and financial investment 

openness on economic growth in Nigeria between 1960 and 2011. Estimates from the 

reported dynamic regression model indicated that trade openness and foreign 

investment term, fiscal deficit, inflation and lending rate were found in growth 

increase. It was evidence that long-run relationship exists among trade openness, 

foreign investment and economic growth in Nigeria. 

Adenuga and Dipo (2013), evaluated the performance of non-oil exports in economic 

growth of Nigeria from 1981-2010. Findings revealed that non-oil exports have 

performed below expectation; hence, given reasons to doubt the efficacy of the export 

promotion strategies that have been adopted. They pointed out that the economy is still 

far from diversifying from crude oil exports and as such the crude oil sector continue 

to be the single most important sector of the economy. 

 

Effects of Foreign Made Goods on Nigeria Economy 

Ande (2012), opined that foreign made goods have both positive and negative effects 

on Nigeria economy, this situation arise because no country is self sufficient, but in a 

real sense, a country’s import should not supersedes its export as this will lead to 

unfavorable terms of trade. The effects include: 

 

Positive Effects of Foreign Made Goods on Nigeria Economy 

a- Availability of varieties of goods: - Foreign trade makes it possible to have 

varieties of goods within a country. West African countries can import cars, 

electronics, shoes and equipment etc from other countries. New products 

are produced for new market. 

b- It leads to international specialization: - Through foreign trade, countries 

will specialize in the production of goods for which they have comparative 

advantage over others. This will make the prices of those goods cheaper. 

c- Increase in standard of living: - Since there is exchange of different goods 

and services among countries, the standard of living increases. People can 

get what they need which can not ordinarily be produce in their country. 

d- Sources of revenue: - Foreign trade is a source of revenue for nations of the 

world. Nigeria derives 90% of its revenue from the sales of crude oil to 

other countries. Taxes can also be imposed on exported and imported 

goods. 

e- It fosters closer international relationship: - Foreign trade brings about 

prospect for peace in the world. There is familiarity, understanding, peace 

and harmony in the world when people from different race trade together, 

etc. 
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Negative Effects of Foreign Made Goods on Nigeria Economy 

a- Encouragement of Dumping: - Ande (2012), stated that foreign trade can lead 

to dumping of goods into the less developed countries like Nigeria by the 

multinational companies from the developed nations of the world. The less 

developed countries become dumping ground for all kinds of products. 

b- It affects infant industries: - the introduction of foreign goods into a country 

affects existing and newly established industries negatively as they cannot 

compete favorably with their well established foreign counterparts. 

c- Importation of dangerous or harmful goods: - the introduction of foreign goods 

into the country can encourage the importation of dangerous and harmful 

goods by some unscrupulous businessmen. 

d- Reduction in effort to attain self-reliance: - Uncontrolled and unrestricted 

inflow of foreign made goods into the country can reduce effort to attain self-

reliance because the people can always get what they want from foreign 

countries, hence, the culture of self sufficiency will be destroyed. 

e- Creation of balance of payment deficit: - Ande (2012), stressed that when the 

inflow of foreign goods is not restricted and the level of import is higher than 

export, it creates balance of payment deficit for the importing country. This 

may lead to drain in the foreign exchange reserve which can result in balance 

of payment problems. 

f- Destruction of cultural value of a country: - Longe (2008), is of the opinion 

that importation of certain goods such as x-rated films, immoral fashion etc 

can destroy the moral and cultural value of a country. It can thus lead to 

decadence in social norms. For example in Nigeria, massive importation and 

use of mini-skirts from America is anti-cultural and against social norms etc. 

 

Government Measures 

In an attempt to curb the inflow of foreign made goods in Nigeria which has hindered 

the growth of local industries in the country, the government has put in some measures 

to reduce the importation of foreign goods into Nigeria. According to Longe (2008), 

the measures are: 

a- Embargo: - Longe (2008), defined embargo in a general sense as hindrance, 

obstruction, a trading ban in trade terminology. It is a partial or complete 

prohibition of commerce and trade with a particular country or a group of 

countries. Embargoes are considered strong diplomatic measures imposed in 

an effort, by the imposing country to elicit a given national-interest result from 

the country on which it is imposed. Embargoes are similar to economic 

sanctions and are generally considered legal barriers to trade. Embargo can 
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also mean limiting or banning export or import, creating quotas for quantity, 

imposing special tolls, taxes, banning freight or transport etc. 

b- Import quota: - This is a type of protectionist trade restriction that set a physical 

limit of the quality of goods that can be imported into a country in a given 

period of time. Quotas, like other trade restrictions, are typically used to benefit 

the producers of goods at the expense of consumers in that economy. Quotas 

are considered to be less economically efficient than tariffs. 

c-  Import duties or tariffs: - A duty or due is the indirect tax levied on the import 

or export of goods in international trade. In economic sense, a duty is also a 

kind of consumption tax. A duty levied on goods being imported is referred to 

as an import duty. The rationale for import duty is to reduce the amount of 

trade and inflow of goods into the country. 

d- Foreign exchange control: - Are various forms of controls imposed by a 

country on the purchase/sales of foreign currencies by resident or on the 

purchase/sale of local currencies by non-resident. Trade can be control by 

reducing the foreign exchange available for trade transactions. Common 

foreign exchange control includes:  

• Banning the use of foreign currencies within the country. 

• Restricting currency exchange to government approved exchangers. 

• Fixed exchange rate. 

• Restriction on the amount of currency that may be imported or 

exported. 

 

e- Import Licensing: - This can be defined as the administrative procedures 

required the submission of an application or other documentation (other than 

those required for customs purposes) to the relevant administrative body as a 

prior condition for importation of goods. It can also be seen as a document 

issued by a national government authorizing the importation of certain goods 

into its territory. Import license are considered to be non-tariff barriers to trade 

when used as a way to discriminate against another country’s goods in order 

to protect a domestic industry from foreign competition. Each license specifies 

the volume of imports allowed and the total volume allowed should not exceed 

the quota. License can be sold to importing companies at a competitive price 

or simply a fee. 

f- Devaluation: - This means official lowering of the value of a country’s 

currency within a fixed exchange rate system, by which the monetary authority 

formally sets a new fixed rate with respect to a foreign reference currency. In 

modern monetary policy devaluation is a reduction in the value of a currency 
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with respect to those goods, services or other monetary units with which that 

currency can be exchanged. 

 

Methodology 

The survey research design is adopted for this study, the study obtains data with the 

use of questionnaires, and the questionnaires were distributed to consumers, 

businessmen and women in Sokoto south senatorial district. The purpose of a survey 

research in the view of Orodho (2005) is that survey research design is used in 

explanatory studies to gather further information, summarize, present and interpret 

data for the purpose of clarification. The survey design was found suitable for this 

study because it enables the researcher to collect relevant data for the study. The 

researcher uses descriptive data analysis instruments to analyze the data collected from 

the respondents. 

The population of this study is eight hundred and fifty people drawn from Sokoto south 

senatorial districts, the population comprises of businessmen and women who are into 

the business of shoes, expensive dresses, jewelries, bags etc and their customers. 

Since it is not always possible to cover the whole population, the need for sample 

arises. Sampling occurs when a small number of units, items or parts are chosen at 

random from a large number (whole population) to represent the whole population. A 

sample of two hundred and seventy two (272) respondents was drawn through simple 

random sampling techniques from the total population using Taro Yamane formula. 

 

Data Presentation and Analysis of Responses from Questionnaire 

Administration. 

RQ1. Why Nigerians prefer foreign made goods to Nigerian made goods. 

The research question was answered and presented in table 1 

Table 4.1.1 Why Nigerians prefer foreign made goods 

SN Item Statement Agreed Freq. % Disagreed Freq. % 

1. Quality  261          95% 11               5% 

2. Durability  265          97% 7                 3% 

3.   Prestige/Ego 246          90% 26             10% 

4. Easily Accessible 250          91% 22               9% 

Source: Field Survey 2019. 

 

RQ2. What are the effects of foreign made goods on Nigeria economy? 

The research question was answered and presented in table 2. 

 

Table 4.1.2 Effects of foreign made goods on Nigeria economy 
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SN Item Statement Agreed Freq. 

% 

Disagreed Freq. % 

1. Dumping ground 240         88% 32               12% 

2. Prevent infant industries from 

growing 

236         86% 36               14% 

3.   Unemployment  250         91% 22                 9% 

4. Unfavorable balance of trade 225         82% 47               18% 

Source: Field Survey 2019. 

 

RQ3.  What are the measures taken by the government to eradicate the consumption 

of foreign made goods in Nigeria. 

 

The research question was answered and presented in table 3 

Table 4.1.3 Measures taken by the government to eradicate the consumption of 

foreign made goods in Nigeria. 

SN Item Statement Agreed Freq. % Disagreed Freq. % 

1. Embargo 268         98% 4                  2% 

2 Import Quota 200         73% 72              27% 

3.   Tariffs  240         88% 32              12% 

4. Devaluation  210         77% 62               23% 

5. Excise Duty Reduction 248         91% 24                 9% 

6. Import Licensing 207         76% 65               24% 

Source: Field Survey 2019. 

 

Conclusion and Recommendations 

Conclusion 

The researcher has so far highlighted some basic factors why Nigerians prefer foreign 

made goods to made in Nigeria goods and the effects of this on Nigerian economy. 

From historical point of view, the invasion of the colonial master into the country and 

with them is the European made goods; this shifted gradually the consciousness of our 

people from local manufacturing to purchasing of this European goods. Nigeria began 

to forget their own manufacturing capabilities to the extent that we stated importing 

goods such as rice into the country while we have so many idle lands which we could 

have cultivated to produce our own food locally and sufficiently. 

 

Recommendation 

Based on the research work, it has been discovered that foreign made goods has done 

more harm than good to the Nigeria economy, and if adequate measure is not taken to 
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avert the situation, the aftermath will not be healthy to the Nigeria economy. In the 

light of the findings and all the facts enumerated earlier, the following 

recommendations have been put forward: - 

a- The government of Sokoto state should encourage all indigenous industries 

financially, technically, morally and also provide adequate logistic support 

where desirable so that made in Nigeria goods will compete favorably with 

their foreign counterpart. 

b- Nigeria industries should focus more on quality rather than quantity so that 

their products can favorably in the international market. 

c- The government of Sokoto state should endeavor to send some 

entrepreneurs to advance countries in order to receive proper training so 

that they will be up-to-date in their various industries. 

d- Government should place a serious restriction on imported goods and also 

encourage Nigerians to patronize made in Nigeria goods. 

e- The various industries should be under strict supervision or monitoring to 

ensure that all goods produced are based on standard and in accordance to 

customer’s taste and preference. 

f- Manufacturer should use the best raw materials and equipment for their 

productions so that there will be little or no difference between the foreign 

made goods and made in Nigeria goods. 

g- Government should impose outright ban, import quotas, high tariffs, 

import license etc, on imported goods and serious disciplinary action 

should be taken on offenders. 

 

If the government can work with the above and other useful recommendations, made 

in Nigeria goods will be accepted by Nigerians and beyond and this will encourage 

indigenous industries in Nigeria to grow and compete favorably with international 

organization and this will lead to self reliance and independent which will translate 

into economic development of the nation.    
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