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Abstract 

This study investigates the influence of religious factors on 

the effective entrepreneurial awareness among the final 

year students of Crawford University, Igbesa. The study 

adopted a cross-sectional study research design with 

questionnaire research survey were 187 questionnaire were 

distributed. A systematic research sampling technique was 

employed to select 94 final year students who participated 

in the entrepreneurial awareness programme. The 

questionnaires data generated were analysed using 

multiple regression analysis technique and the overall 

finding revealed that religious factor as a whole statistically 

and significantly influence the entrepreneurial awareness 

of the final year students of Crawford University while on 

the contrary, the study failed to find support for the 

influence of religious belief and religious practices on the 

entrepreneurial awareness of the final year students of 

Crawford University. Therefore, the study drawn 

conclusions that religious factor as a whole but not its 

dimensions- religious belief and religious practices 

influences the entrepreneurial awareness of the final year 

students of Crawford University. The study also provides 
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discussion on the findings as well as the limitation for future 

research. 

 

 

Introduction 

In Nigerian, it has been observed that every successive government has continued to 

emphasis on the need for entrepreneurship development as a way to deal with the issue 

of poverty and unemployment particularly among the graduates (Minai, Olusegun & 

Lucky, 2011; Lucky, 2013). Apart from that, research studies in the recent times have 

equally shown that entrepreneurship education is necessary for gainful self-

employment and self-reliance (Lucky, 2013). To effectively promote entrepreneurship 

development among its citizens, Nigerian government through the National 

Universities Commission (NUC) has mandated the introduction of entrepreneurship 

awareness programme in all the universities in Nigeria. This programme ensures that 

all students in the Nigerian universities undergo mandatory entrepreneurship 

development training for the purpose of gainful self-employment after graduation 

(Lucky, 2013).  Thus, Higher Education Institutions (HEIs) including the Faith-Based 

owned private universities now play important roles in grooming undergraduates with 

high levels of entrepreneurial awareness to  produce graduates who would eventually 

start up their own businesses and continue therein (Hamidon, 2012). Unfortunately, 

the entrepreneurial awareness progarmme in many of these universities appear not be 

effective as anticipated as many of the graduates still crave for salary paid jobs rather 

than become entrepreneurs after their graduation. Apart from that, encouraging 

entrepreneurship through entrepreneurial awareness among graduating students in 

Nigeria Universities including Crawford University remains a policy challenge and 

proper entrepreneurial awareness for result-oriented outcome due to less consideration 

of important factor such as religion. Nigeria as a country is known as a religious 

country in which religion plays a significant role in almost everything they do. For 

example, the government as well as it citizens tend to achieve better results whenever 

they associate their programmes and policies to religion. This is more reason why 

religious factors should be considered when designing any entrepreneurial awareness 

programme particularly among the students in the tertiary institutions.  

Another weakness of the previous studies on entrepreneurship development 

particularly when measuring entrepreneurial orientation is that of exclusion of 

entrepreneurial awareness (Ibrahim & Lucky, 2014; Lucky & Ibrahim, 2014). It is true 

that individuals can only adopt what they know. They know what they know because 

they are aware. Awareness is indispensable to the concept of entrepreneurial 
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orientation unfortunately this important aspect has been excluded and ignored in 

entrepreneurship literature. The present study would focus more on entrepreneurial 

awareness rather that entrepreneurial orientation thereby bridging the research gap. 

Furthermore, previous studies such as Lucky (2014); Dana (2009); Dohmen, Falk, 

Huffman & Sunde (2012) have long acknowledged that entrepreneurial development 

is generally influenced by some key factors among which is religious factors. They 

claimed that studies looking into entrepreneurship should take cognizance of other 

factors with the aim of improving entrepreneurial awareness among university 

students (Hafiz, 2012). Coincidentally, religious factors form the central idea or 

variable upon which the present study is being conducted. Crawford University being 

a faith-based (Christian) university, through its religion activities encourages the 

students to be independent and involve in several entrepreneurial activities for the 

purpose of owning their own business after graduation. They argued that there is a 

strong correlation between religious factors and entrepreneurship. Thus, the present 

study examines the influence of religious factors on the effective entrepreneurial 

awareness among the final year students of Crawford University. Therefore, the major 

objective of this study is to investigate how religious factors which include religious 

beliefs and religious practices influence entrepreneurial awareness of the final year 

students of Crawford University, Igbesa.  

 

Literature Review  

Religious Factors and Entrepreneurial Awareness  

Academic literature on entrepreneurial awareness is often tailored towards 

entrepreneurial intention. Also, the existing literature has only related entrepreneurial 

awareness to concepts such as conditioning, entrepreneurial awareness and skills, 

strategies for entrepreneurial awareness, entrepreneurial awareness to building 

business, entrepreneurial alertness to entrepreneurial awareness etc. For example, the 

Secret Entourage (2018) in attempt to explain entrepreneurial awareness adopted what 

is called entrepreneurial awareness conditioning. It argued that awareness occurs in 

two stages namely; environmental awareness and self awareness. It contends that these 

two stages of awareness as a matter of fact must be seriously mastered if one must 

become successful in entrepreneurship and be able to tackle real world problems, 

rather than simply creating businesses. This is a fact, however, it is theoretical in nature 

and it does not provide any empirical finding. This may be that the entrepreneurial 

awareness programmes being advocated in many of the universities particularly in 

Nigeria is not based on the understanding on how the systems within society work and 

then learning how to manipulate them. On the other hand, while many of these students 

may believe to be very self aware, their reality of themselves and other people’s reality 
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of them are completely disconnected, thereby making it very difficult to manipulate 

other people’s environments as there is a significant disconnect. 

Olaseni & Olawale (2017) examined the importance of entrepreneurial awareness and 

skills in mechanical technology among technical education students in Tai Solarin 

University of education. The study used 38-item self-developed questionnaire to 

obtained data from 22 respondents and the finding obtained implies that mechanical 

technology is an integral part of technical education, which was introduced into the 

Nigerian education system due to the awareness of its importance and opportunities 

for jobs creation. The finding of this study appears to be unclear as it only deals with 

descriptive analysis which cannot produce a causal-relationship between the variables 

under investigation.  

The study by Ugwu & Ezean (2012) on the evaluation of entrepreneurship awareness 

and skills among IS Students in Universities in South East Nigeria claimed that about 

70 percent of the respondents who participated in the study were not even aware of the 

entrepreneurial programmes and opportunities within the university. The study further 

revealed that some students are even yet to develop the entrepreneurial culture and 

mindset towards entrepreneurship despite all the entrepreneurial programmes being 

organized by the university. One major weakness of this particular study is that it is 

only descriptive in nature and therefore did not test any hypothesis to determine the 

relationship between any variable and the entrepreneurial awareness of the students.  

Also, Berntsson & Crossley (2012) investigated the strategies for entrepreneurial 

awareness in Europe. The study reported that Europe needs new strategies for 

entrepreneurial awareness in an attempt to create more jobs and build a competitive 

growing Europe for competitive and growing businesses. A contextual analysis of this 

statement, may implies that the previous strategies for entrepreneurial awareness in 

Europe may no longer be effective as anticipated, hence, the need for new strategies. 

The finding revealed that the basic desire for Europeans to become entrepreneurs 

through entrepreneurial awareness is decreasing and that there is an overall lack of 

awareness for people to start their own businesses. It is reasoned that if the 

entrepreneurial awareness of the European has been effective enough, many of their 

people could have wanted to become entrepreneurs rather not many Europeans want 

to become entrepreneurs in the first place. They lack the entrepreneurial mindset, 

inspiration and awareness. Now, the ENSPIRE EU project is about improving the 

entrepreneurial mind-set and creating a climate where people are inspired to become 

entrepreneurs. The study argued that the very essence of entrepreneurship is mind-set, 

awareness and inspiration. Unfortunately, this study appears to be committee report 

rather than academic study.  
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International Labour Organization (2011) related entrepreneurial awareness to 

building business whereby entrepreneurial awareness education will be integrated into 

national vocational education systems. In this case, the study is to produce guidelines 

for integrating entrepreneurial awareness education into national vocational (and 

secondary) curricula of countries across the world. The study contends that national 

entrepreneurial awareness should be linked to regional and local awareness campaign. 

The study believed that an awareness campaign implemented at the national level with 

follow up activities at the regional and local levels will ensure that entrepreneurship is 

understood in its broader sense. For this study, such initiatives would focus on a variety 

of actions at national, regional and local levels (e.g. entrepreneurship days, weeks and 

business plan contests) and could link into international activities. Among others, the 

paper concluded that building business and entrepreneurship education and training is 

a critical step that requires entrepreneurial awareness at the national and local levels. 

Further study by Aviram (2010) linked entrepreneurial alertness to entrepreneurial 

awareness with the intention of knowing whether there exists a different between both 

concepts. In other words, the study attempts to find out if those two concepts are really 

the same, or if they differ in their interpretation of the phenomenon of opportunity 

identification. This study seems inclusive as failed to give a clear stand on the issue 

being examined.  

Furthermore, religion has supported and encouraged economic growth and 

development of many nations across the world. Smallbone, Fadahunsi, Supri & 

Paddison (1999) argued that religion should be fully integrated into the country’s 

economic system while Rafiq (1992) noted that religion helps a nation in the 

development of its economy. Other studies such as Metcalf, Modood & Virdee (1996); 

Lucky (2011) have indicated that business people such as entrepreneurs are likely to 

come from religious and ethnic groups. For example, Metcalf, Modood &Virdee 

(1996) found that Pakistanis are less successful than their Indian counterparts in self-

employment perhaps because of their religious culture. For instance, the religious 

influence which prohibits the payment of interest on bank loans can help to encourage 

potential entrepreneurs to engage in entrepreneurial activities and can equally help the 

existing ones to perform better. Given this evidence, this study posits that a strong link 

exist between religion and economic situation. For instance, it is believe that offering, 

tithes and general financial contributions and assistance increases as the economic 

situation improves. On the other hand, offering, tithes and general financial 

contributions and assistance in the church would be badly affected or equally decrease 

if the economic situation becomes worse as in the current Nigeria economic situation.  

Arguably, religious factors play significant role in creating effective entrepreneurial 

awareness among the students. Religion is seen as one of the components of the society 
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(Lucky, 2011), and that all religions tend to promote economic development by 

stressing the need for people to work hard in other to get food to eat (Pearce, Fritz & 

Davis, 2009). Weber (1958) related religion to the element of religion as a foundation 

to succeed in economic activities. He further reported a consistent relationship 

between protestant religious beliefs and the involvement of Protestants in whatever 

the occupation they engaged. In other words, the religious belief, practices and norms 

helps to create awareness and make people believe and practice what they are being 

aware off or taught. In this case, there is tendency for religious factor to moderate the 

behaviours of the students in what they are aware of. By so doing, it will affect the 

direction and /or strength of the relation between environmental factors and 

entrepreneurial awareness of the students. For example, the awareness theory posits 

that people are aware of what they know, and they can only know through the 

awareness programme. Since the students are already aware of their religious beliefs 

and religious practices, it will therefore be important to incorporate or imbed 

entrepreneurial awareness programme into what they have known- religious belief and 

practices. With this, the students are more likely to be serious about the programme, 

thereby making the entrepreneurial awareness programme effective. Therefore, the 

presence of religious factor as a moderator is to improve the relationship between 

environmental factors and entrepreneurial awareness for effective result.   

 

Theoretical Underpinning  

Human values theory  

This theory was propounded by Schwartz (1992). The theory assumes that people’s 

actions and behaviors are reflections of their beliefs on the right and the wrong. Values 

are beliefs, desirable goals; they transcend specific actions and situations, they serve 

as standards or criteria and they are ordered by importance. This theory posits that 

people do not just behave the way they do without a reason or reasons; behaviors are 

grounded in already established individual values that sharpen the personality of 

individuals. Thus, the attitude of individuals toward certain things and their response 

to the environment are reflections of what they have chosen to belief or have being 

made to belief, to be right or wrong. Therefore, the students’ attitude towards 

entrepreneurial awareness is reflection of what they have chosen to belief or has being 

made to belief, to be right or wrong. This is very important as it would make the 

entrepreneurial awareness to be very effective, as religion plays a crucial role in 

shaping the values of individuals on what they belief, what they should identify with 

and what they should practice. For example, individuals with strong religious beliefs 

against entrepreneurship will likely not choose entrepreneurship as a career path as it 

would be against their religious beliefs and practices. Various studies of 
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entrepreneurial awareness although few have underpinned this theory to their studies, 

among which is (Jaén, Inmaculada, Juan, Francisco, 2010; Mohda, Kirana, 

Kammaruddin, Zainuddin & Ghazali, 2014; Schwartz, 2006). 

 

The Theory of Awareness of Unawareness 

This theory according to Karni & Veiro (2015) relates to taking decision in the face of 

ignorance. In order for entrepreneurship to take place an individual called the 

entrepreneur must take certain decisions geared towards entrepreneurship and also 

must possess certain qualities, knowledge and capabilities in other to function 

efficiently and effectively as an entrepreneur. This knowledge, qualities and 

capabilities are acquired through entrepreneurial awareness. Various studies on 

awareness have underpinned this theory to their studies among which is (Board & 

Chung, 2011; Walker, 2014; Halpern & Rego, 2013). 

Figure 1: Research Model 

 

Hypotheses Development  

H1: Religious factors are significantly related to entrepreneurial awareness among 

final year students of Crawford University. 

H2: Religious beliefs and religious practices are significantly related to the 

entrepreneurial awareness among final year students of Crawford University. 

 

Methodology 

Research Design 

The study applied a cross-sectional research design technique. Sekaran & Bourgie 

(2009) affirmed that cross-sectional design is suitable in a social science studies such 

as the present study. It is faster and easier in terms of gathering information within a 

limited time. Our research approach is purely quantitative with a questionnaire survey 

method. Lucky & Minai (2011) and Minai & Lucky (2011) support quantitative 

research approach with a questionnaire survey method when there is a time limit to 

gather or collect data for the study. 

 

Effective 
Entrepreneurial 

Awareness 
Entrepreneurial 

Awareness  

Environme
ntal 

Factors 
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Population and Sampling Technique 

Our study population covers all the final year of Crawford University, Igbesa. 

Specifically, there are 187 students from different departments in two major colleges 

of the University. This information was obtained from the University Registry Unit. 

The choice of the population is justified as they are the graduating students who 

participated in the just concluded entrepreneurial awareness programme carried out by 

entrepreneurship unit of Crawford University. 

For the sampling technique, first the study adopted census sampling technique and 

then applied systematic sampling technique to select 93 of them. This was done by 

taking every 2nd term of the population. Thus, 94 of them were selected and finally 

participated in the study.  

 

Measurement of Variables 

The study measured the extent to which the respondents agreed or disagreed with the 

variables under investigation. First, the religious factor was equally measured using 

religious practices, beliefs and norms while the entrepreneurial awareness measures 

reflect awareness to risk and awareness to proactiveness as adopted from Ibrahim & 

Lucky (2014);  Bakar, Mahmood & Lucky (2013).  

 

Data Collection Procedure 

A survey questionnaire through self-administered also called drop-off and pick 

procedure was employed to distribute the questionnaire and gathered information from 

the respondents who are mainly the final year students of Crawford University, Igbesa. 

Out of the 187 survey questionnaires distributed to the respondents, only 94 were 

selected for the study, which ultimately provided a 50.3% response rate. 

 

Analysis  

Descriptive Statistics result  

Two major variables (gender and age) were used to assess the demographic profile of 

the respondents. The result depicted in Table..shows that majority of the respondents, 

54 are males accounting for 57.4 percent while only the rest 40 are females accounting 

for 42.6 percent with  mean of 1.43 and standard deviation of .497.  Also, the age 

bracket revealed that most of the respondents, 67 are above 20 years of age accounting 

71.3 percent while only few, 26 of them are less than 20 years of age accounting for 

27.7 percent. However, 4 of the respondents failed to indicate their age. The age 

variable accounts for a mean of 1.74 and a standard deviation of .507. 

 

Correlation, Validity and Reliability Test Results  



 

Page 20                                                               JMSE Vol. 20 (7) 2020 ISSN – 2370-9878 

 
 
 

The validity was determined using the Kasier-Meyer-Olkin otherwise called KMO. 

For this, a KMO of 0.5 and above is considered acceptable as suggested by Lucky 

(2011) while the items reliability was measured using the internal consistency via 

Cronbachs’ alpha value of 0.5 and above as suggested by Lucky (2011). Accordingly, 

the study conducted a correlation analysis for the variables. In this case Pearson 

correlation analysis technique was employed. The result revealed a small but positive 

correlation between religious factor and effective entrepreneurial awareness 

(r=.279**). This result suggests that statistically, there is a significant but small 

association between religious factor and effective entrepreneurial awareness among 

the final year students of Crawford University. Thus, the strength and direction of the 

relationship between religious factor and effective entrepreneurial awareness is 

significantly positive but small. Table 1 below depicts the results.  

 

Table 1: Validity, Reliability and Correlation Results 

Variables  No. of 

Items 

KMO Cronbach 

Alpha 

1 2 

Religious factor 5 .88 .85 1  

Entrepreneurial 

Awareness  

9 .90 .93 .279** 1 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

HYPOTHESES TESTING  

H1: There is a significant relationship between religious factors and effective 

entrepreneurial awareness. 

This hypothesis was tested to first ascertain the relationship between environmental 

factor and effectiveness of entrepreneurial awareness after fulfilling the basic 

assumptions such as ascertain the outliers, normality, linearity and homoscedasticity 

etc. The result depicted in table 5 revealed that the exogenous variable which is the 

religious factor significantly influences effective entrepreneurial awareness of final 

year students of Crawford University. The result revealed a beta 0.078 (ß =-28%; 

p>0.05) with R2 of 0.078 accounting for 7.8 percent of variance explained by religious 

factor on the effective entrepreneurial awareness. The result demonstrates that 

religious factors are highly and strongly related to the effective entrepreneurial 

awareness.  

H2: Religious beliefs and religious practices are significantly related to the 

entrepreneurial awareness among final year students of Crawford University. 

The hypothesis testing for this particular hypothesis failed to find support for the 

influence of religious beliefs and religious practices on the entrepreneurial awareness 

among the final year students of Crawford University. The result revealed beta value 
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of .038 (ß =-3.8%; p>0.05) for religious beliefs and .262 (ß =-26.2%; p>0.05) for 

religious practices with R2 of .086 accounting for 8.6 percent of variance explained by 

both religious beliefs and religious practices on the entrepreneurial awareness. The 

result demonstrates that religious beliefs and religious practices do not statistically 

significantly influence entrepreneurial awareness. Hence, the hypothesis is not 

supported.  

 

Table 2: Multiple Regression Analysis Result 

Variables R 

Square 

Adjusted 

R Square   

F Beta t Sig.  Decision  

Religious Factors -> 

Entrepreneurial 

Awareness  

.279 .078  

 

7.764 

 

 

.279 

2.786 .006*  

 

Supported  

Religious Belief 

Factor -> 

Entrepreneurial 

Awareness  

.086 .066  

 

4.272 

 

 

.038 

2.38 .812  

 

Not 

Supported  

Religious Practices 

Factor -> 

Entrepreneurial 

Awareness 

.262 1.619 .109 Not 

Supported 

 

Discussion of Findings and Conclusions 

The major objective of this study is to establish the direct relationship between 

religious factor and effective entrepreneurial awareness among the final year students 

of Crawford University, Igbesa. To achieve this, the study employed a linear 

regression analysis technique. First and foremost, the study found overall support for 

the direct and positive relationship between religious factor and effective 

entrepreneurial awareness. Thus, the hypothesis that religious factor significantly and 

positively influences effective entrepreneurial awareness is hereby supported. The 

finding revealed that religious factors are important predictors of effective 

entrepreneurial awareness among the final year students of Crawford University. The 

present finding is consistent with similar findings by Mohda, Kirana, Kamaruddin, 

Zainuddin & Ghazali (2014); Audretsch, Boente & Tamvada (2007) which equally 

found that religious factors were positive and significant elements that play major role 

in the entrepreneurial development and economic growth of some countries. On this 

basis, the present study affirmed that religious factors are attributed to awareness of 
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entrepreneurship development in Crawford University. Also, Weber (1958) related 

religious elements to the foundation of success in the economic activities of the 

protestant.  

Furthermore, findings on the two dimensions of religious factors; religious belief and 

religious practices yielded contradictory findings. The results revealed that there were 

no supports for the influence of both religious belief and religious practices on the 

entrepreneurial awareness among the final year students of Crawford University. It 

suggests that the predicting power of religious belief and religious practices were not 

statistically significant to influence the entrepreneurial awareness of the final year 

students of Crawford University. One plausible reason may be that the students be 

religious without but do not believe or practice the religion. Since they pretend to be 

religious without practicing it, it would be difficult for them also to be aware of certain 

things through the religion. This finding failed to support Weber (1958) as reported by 

Lucky (2011). The study claimed a consistent relationship between protestant religious 

beliefs and the involvement of Protestants in whatever the occupation they engaged. 

In other words, the religious belief, practices and norms were able to help them to 

create awareness and make people believe and practice what they are being aware off 

or taught. Also, the finding is inconsistent with Audretsch & Thurik (2004); 

Audretsch, Boente, & Tamvada (2007); Ibrahim & Lucky (2014); Indarti, Rostiani & 

Nastiti (2007); Jenna, Park & Neubert (2014); Linda (2011); Mohda, Kirana, 

Kamaruddin, Zainuddin & Ghazali (2014); Veciana, Aponte & Urbano (2005). 

Implicatively, the findings showed that the religious beliefs and religious practices of 

Crawford University graduating students may have not being harnessed in such a way 

that they can cause changes in the level of entrepreneurial awareness among them. 

Therefore, if the religious beliefs and religious practices of these students are properly 

harnessed, then their entrepreneurial awareness could be significantly affected.  

Finally, as whole, the study establishes and validates a significant association between 

religious factors and entrepreneurial awareness; while on the contrary, there are no 

significant influences of religious belief and religious practices on the entrepreneurial 

awareness among the final year students of Crawford University.  

 

Conclusion 

Specifically, the study investigated the moderating role of religious factors on the 

relationship between environmental factor and effective entrepreneurial awareness 

among the final year students of Crawford students. Overall finding showed that 

religious factors are significant elements for the influence of effective entrepreneurial 

awareness among the final year students of Crawford students. Therefore, within the 
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context of this hypothesis tested in this study and the findings obtained above, the 

following conclusions are highlighted; 

1. First the study concludes that religious factors such as and values are important 

and significant in achieving effective entrepreneurial awareness among the 

students. 

2. Secondly, the study also concludes that religious factors such as religious 

belief, practices and values are capable of producing an effective 

entrepreneurial awareness among the students. 

3. Finally, Christian or missionary private Universities in Nigeria should look 

into religious factors in their effort to promote entrepreneurial awareness 

among the students and by so doing entrepreneurial awareness programme can 

be meaningful and yield the desired results. 

 

Limitation and Suggestion for Future Study 

Practically speaking, there is seems to be no research without its limitations. In the 

light of this, the findings obtained by this present study should be interpreted with 

consideration to some limitations which are highlighted blow. Our study relied solely 

on questionnaire survey data without taken into account interview approach which 

tends to produce a deeper insight about the issue being investigated. Further research 

on the effectiveness of the entrepreneurial awareness among students should 

endeavour to think along this line of thought for more robust findings and insight.  

Finally, the present study is only limited to one Private Christian University in the 

South-Western Nigeria. Therefore, giving consideration to other private universities 

or entrepreneurial centres in other part of the country as well as across the other part 

of the world would be a welcomed development and could also produce additional 

insight in this field of research.  
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