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ABSTRACT 

This paper examines the exploitation of underage 

Nigerian social media sensations by entertainers 

and politicians in Nigeria. The study is based on the 

commodification of the minors through public 

performances. Using Ernesto Laclau and Chantal 

Mouffe’s Discourse Theory, the study examines the 

commercial undercurrent behind the public 

appearances of Moruf Bello (Megabyte) and 

Success Adegor -two Nigerian kids who are internet 

sensations. The study employs a narrative approach 

with Critical Discourse Analysis as the method of 

study. Video clips showing the public appearances 

and performances of the two children are analysed. 

The study concludes there are countless more 

talented kids scattered across Nigeria and that 

entertainment gurus and politicians have latched 

on the fame of the two kids under the limelight for 

economic, social and political capital. It 

recommends that governments should make basic 

education truly accessible to every child without 

hidden charges. 
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Introduction 

Commercial success is one of the driving motive behind most business 

enterprises in Nigeria. In the quest to make as much money as possible from the 

system, many businesses engage in activities that are not in the best interest of 

the larger society. In the entertainment industry for instance, many producers 

and directors of movies and musical videos objectify the body of women. Also 

in the same industry, producers of stand-up comedy shows commodify social 

issues (like sexual harassment and child marriage) and vulnerable individuals 

like minors. Those who attain celebrity status without adequate preparation are 

susceptible to exploitation by self-acclaimed business executives in the 

Nigerian showbiz industry.  

Social media has arguably redefined the concept of “celebrity” in Nigeria. With 

increased citizen participation in the creation of media content events which are 

considered “worthless” by the old media outlets (newspapers, radio, and 

television) have made it to the top of the public agenda through efforts of citizen 

journalists and the social media. Many people have become famous through the 

help of the social media and citizen journalists by virtue of being at the right 

place at the right time. Some of those who recently became accidental 

celebrities in Nigeria are Olajumoke Orisaguna, Moruf Bello and Success 

Adegor.  

Olajumoke Orisaguna, a street hawker, rose to fame when she innocuously 

“walked past the location where photographer, TY Bello, was having a photo 

session with London-based rapper, Tinie Tempah, in 2016” (Ige, 2019). Her 

shots were taken with her wares on her head and the pictures went viral. She 

has gone on to become a fast rising international model despite her humble 

background. Since her rise to stardom, Olajumoke Orisaguna has been the 

subject of many jokes on Nigerian entertainment shows especially “AY Live”.  

Moruf Bello is a talented teenager who shot to prominence when videos of his 

freestyle rap went viral in 2018. His nickname is Megabyte. The 13 year old has 

been made to perform at many entertainment shows since then and he has met 

a lot of celebrities and business moguls. He has also gone professional signing 

a deal with Samich Entertainment and Records (Tomiwa, 2018). Although the 

underage rapper has been awarded a scholarship by Femi Otedola, he still graces 

entertainment events for commercial purposes.  
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On March 10 2019, Success Adegor, a little girl from Sapele was sent home 

from school for failing to pay her examination levy. The fee was 900 naira 

(Olayemi, 2019). She left school in anger and was accosted by a neighbour, 

Stephanie Rukevwe Idolor, on her way home. The neighbour asked her why she 

was not in school and the little girl poured out her anger. She suggested that the 

management of the school should have flogged her for defaulting instead of 

sending her home because she would have to pay the levy at a later date. Her 

last line was “Dem go flog taya”. The whole incident was captured on tape and 

the neighbour posted in on social media for its perceived comic value. 

The video has drawn great attention to the plight of the little girl and the pitiable 

condition of her school. Government officials, non-governmental organizations 

as well as well-meaning private citizens have risen to the challenge and they 

have made pronouncements and promises that would ensure Success Adegor 

gets the education she desires (Otuya, 2019). The general deduction from the 

video is that little Success is a determined girl who loves education and is 

prepared to brace all odds to achieve it.  

The incident happened in Delta State and Warri (in Delta State) is arguably the 

spiritual home of stand-up comedy in Nigeria. Since the little girl found fame 

accidentally, organizers of entertainment shows have cashed in on her fame 

giving her stage appearances on their shows and making her repeat her now 

famous rant for the listening and viewing pleasure of the patrons of the shows.  

 

Statement of Problem  

Megabyte and success have attained fame and they are assured of scholarships 

up to university level. They have had their time at the top of public agenda and 

they need to take a break to focus on their studies so they could become 

functional adults. The current trend of selling their talents to patrons of 

entertainment shows amounts to robbing them of their childhoods.  

Minors who become accidental celebrities through social media deserve to 

enjoy their childhoods. Their appearances on entertainment shows amounts to 

commodification of their talents and images. This is a subtle form of child 

labour. Fast-tracking a child into adulthood could lead to problems of 

maladjustment later in life. Recent history is filled with stories of child stars 

who lost stardom in adulthood because of inadequate preparation. However 
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adequate education would enable them understand and manage stardom while 

preparing them for greater societal challenges in future. 

 

Objectives of the Study 

The general objective of this work is to examine to investigate the exploitation 

of the images of minors in the Nigerian entertainment industry. The specific 

objectives include: 

1. To assess the appearances of Moruf Bello (Megabyte) on entertainment 

shows and events. 

2. To evaluate the performance of Success Adegor on entertainment shows. 

3. To critique the conduct of adults with whom Moruf Bello and Success 

shared the stage during their performances. 

 

Theoretical Framework 

This work hinges on the theoretical framework of the Laclau and Mouffe’s 

Discourse Theory. The theory is discussed and related to the current study 

below. 

 

Discourse Theory 

Discourse Theory is a product of post-Marxist thought which was developed by 

Ernesto Laclau and Chantal Mouffe. They attempted to use the theory as a single 

and simple explanation of the social world. (Rear, 2014, p. 3). Laclau and 

Mouffe critiqued the fundamental Marxist “division between material economic 

conditions and the ownership of the means of production within society and the 

meaning-producing cultural and political institutions of the state.” (Rear, 2014, 

p. 3). Fundamental Marxism holds the view that the “material and economic 

conditions” (called the “base”) determines the “meaning-producing” 

institutions (called the superstructure). 

Fundamentally speaking, all actions and processes would move towards the 

preservation of economic conditions, this means that cultural, academic, and 

spiritual aspects of life would evolve as desired by the economic elites. If that 

is the case, then the mass media - being a meaning-making institution- would 

be owned or controlled by the apex economic interest groups in the society. 

Consequently, the producers of entertainment shows and comedians would 
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channel their professional efforts towards their own economic benefits and 

perhaps the economic benefits of their paymasters. The summary of this is that 

the template of societal evolution and development solely rests with the 

prevailing economic order at any given time, and “people’s consciousness 

created by the economic structure of society” (Rear, 2014, p. 3). 

Ernesto Laclau and Chantal Mouffe subtly disagreed with the position of 

fundamental Marxism in their critical theory based on earlier works by authors 

like Antonio Gramsci (1971). This subtle disagreement is based on the 

realization of the ability of the working classes (media users) to “recognise their 

own oppressed position within society and begin to work against it politically” 

(Rear, 2014). As Gramsci argued, “All men are intellectuals, one could 

therefore say: but not all men have in society the function of intellectuals” 

(Gramsci, 1971). With Gramsci’s argument, it is logical to agree with the 

position of Lacau and Mouffe that the superstructure can cause a fundamental 

change in the base of the society.  

In relation to this study, we posit that viewers of entertainment shows and social 

media videos have the ability to see beyond the surface and unearth the motives 

behind the invitation of the little internet sensations to the entertainment shows 

and the provision of platforms for them to perform. Nigerian viewers have the 

ability to realize the biases of the producers and comedians who tap on the 

newly found fame of these children. If we demonstrate our understanding of 

social justice, then we could ultimately create a new paradigm in the operation 

of the Nigerian entertainment industry. Failure to perform this intellectual 

function would lead to increased manufacturing of “popular consent for the 

unequal distribution of power and wealth” by the dominant classes through the 

manipulation of the “discursive processes within the superstructure” (Rear, 

2014, p. 3). This means that more talented Nigerians children would acquire 

fame through the internet and the hawks in the entertainment industry would 

cash in on their fame and to make more money and remain relevant in the 

industry. These kids on the other hand may be robbed of their childhoods and 

lose opportunities to make better living in future while receiving little economic 

gain at the moment. The entertainment gurus would always move on to the next 

sensation when the star power of the current social media sensation fades.  
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Method of Study 

This study employs a qualitative approach to content analysis. The method used 

is the Critical Discourse Analysis. The social creation of meaning is a fixation 

of meaning. Because signs mean little on their own, we strive to assign meaning 

to them by contextualizing them in relation to other signs. The success of the 

contextualization is relative and never complete, hence our need to engage in 

analysis (Jørgensen & Phillips, Discourse Analysis as Theory and Method, 

2002, p. 25). 

Critical Discourse Analysis goes beyond the surface to examine the socio-

political, economic and cultural undercurrents that led to the visible linguistic 

pattern. In essence, Critical Discourse Analysis shows deep interest in the study 

of complex social phenomenon (Wodak & Meyer, 2008, p. 2). It would help us 

to understand the other reasons that have facilitated the stage and public 

appearances of the social media sensations other than their talents. The 

methodology was selected for this study because it is “firmly anchored in social 

reality and with a deep interest in actual problems and forms of inequality in 

societies” (Blommaert, 2005, p. 6). 

 

Population and Sampling 

The population for this study is all the commercial videos on YouTube featuring 

Moruf Bello and Success Adegor. Commercial videos in this regard refers to 

any content that has the potential to earn the creator social or financial capital 

or interest. The number of commercial videos featuring both of them is 

uncertain but two of them were purposively selected for each of the minors for 

analysis. 

 

Data Analysis 

The data for the study are video materials featuring the Moruf Bello and Success 

Adegor. They are semiologically analysed in line with the prevalent socio-

economic context in the country. 

 

Moruf Bello (Megabyte) 

Two YouTube videos featuring Moruf Bello (Megabyte) are analysed here. The 

first one was published by his Managers on August 2, 2018. It was about his 
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performance at Oxymoron, a show packaged by Musicomedian Otolorin Peter 

Kehinde, better known as Kenny Blaq. Before his performance, he was accosted 

by the hostesses of six online TV stations and he did promotional videos for 

each of them (Megabyteofficial, 2018). All six television channels would have 

used the promotional videos to increase their fan bases. This means that they 

would have cashed in on his image without compensation.  

The invitation of Megabyte to the show in itself is an indication that the young 

rapper has enough fans to add value to the show. It is difficult to establish who 

benefits from the social transaction more between the two, however, there are 

indications that Moruf Bello (Megabyte) could lose more than Kenny Blaq in 

the transaction. While his peers were watching television and learning to 

socialize through the normal process, he was out making money for his family 

and his managers. Should people get used to his style of music or tired of 

watching him at shows, Kenny Blaq and his likes are likely to move on to the 

next available child talent for the maintenance of their hegemony over the 

entertainment industry.  

In the course of the show, Megabyte went on stage and performed to the delight 

of the audience who included billionaire businessman, Femi Otedola. It is 

important to note that Femi Otedola’s daughter is an entertainer, however, she 

did not turn a professional until she attained adulthood. Many members of the 

audience would have children of Moruf’s age at home or in school enjoying 

their childhoods in peace while they have paid money to see him perform and 

make money for the organizers of the show and a little for himself.  

The second video featuring Moruf Bello was is a promotional appearance for 

the launching of a football club (ICONICA FC) in Ibadan. The event had many 

dignitaries in attendance. As usual Megabyte was made to perform at the event 

to the delight of the crowd (Megabyteofficial, 2019). The football club has 

leveraged on the social media presence of the rapper but the benefits to the 

teenager are unclear. Many people, including these researchers now know 

ICONICA Football Club of Ibadan because of the popularity of Moruf Bello 

(Megabyte).  

The extent to which professionalism and ethics was observed in the relationship 

is open to further investigation. But the concern is that when the social capital 

of the young boy wanes, what would he fall back on. Education is needed to 
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effectively manage stardom and the level of education and professionalism of 

his handlers is unclear at the moment. But going by available videos, one is 

bound to conclude that his handlers lack the required level of education and 

managerial acumen needed to retain him at the top of his game till adulthood.  

They stand the risk of getting carried away by the various invitations for him to 

come and perform at events to the extent that his education may take a back 

stage. However, if reports claiming that Femi Otedola has offered him a 

scholarship are true, then one could be rest assured that he would have a chance 

to make things right if they eventually go wrong due to poor management of his 

affairs by his advisers. 

 

Success Adegor 

Two commercial videos of Success Adegor are examined here. The first one is 

of her performance at AY Live 2019. She appeared on stage with the organizer 

of the show, Ayo Makun otherwise known as AY. She was made to repeat her 

now famous rant on stage to the pleasure of the audience, at the end of her 

performance, AY mocked her English language deficiency saying he left her 

with his daughter and by the time he returned, he could not understand his 

daughter’s language anymore (Reporters At Large, 2019). Although it was 

meant to be a joke, but that was a crude joke with the potential to hurt the self-

esteem of the young girl.  

The little girl was born in Sapele in Delta State and she has lived there all her 

life. The dominant language in the town is the Nigerian Pidgin English and it is 

the language with which Success feels most comfortable. With better 

opportunities, she is going to master the English language. Therefore, making a 

joke about her language competence or inadequacy is bad. There was even no 

need for her to be on that stage because she is not a comedian. Her sudden 

celebrity status is a product of the systemic failure of the Nigerian society. Ayo 

Makun could have paid the fees for which the little girl was sent home and 

rendered financial assistance to her family without bringing her on his show. 

Bringing her on the show amounts to selling her image to his audience.  

The second video content involving Success Adegor was posted by a social 

media activist. The video showed Success Adegor sitting on the thigh of the 

Chairman of Sapele Local Government Area allegedly at a beer parlour (Gold, 
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2019). It would be recalled that the local government chairman had promised 

her scholarship up till secondary school level.  

It the video showed four male adults including the Local Government Chairman 

sitting at a table filled with wine after sunset. Little Success was seen sitting on 

the thigh of the chairman with none of her parents seen in the video. Even if her 

parents were there, it is inappropriate for her to be at a gathering were alcohol 

flowed. Also it is inappropriate for a little girl to sit on the thigh of a man who 

was probably under the influence of alcohol. 

The local government chairman has leveraged on the sudden fame of the little 

girl to feather his political nest. There are many out of school and poverty-

stricken children in the local government area over which the man presides, the 

question is how many of them has he offered scholarship to before the video of 

Miss Adegor went viral? How many poor people in his local government has 

he hung out with outside electioneering period? He is selling his relationship 

with the family to his constituents for immediate and future political gains. 

Conclusion and Recommendations 

Moruf Bello and Success Adegor are minors who deserve to experience the 

normal growth curve. Their accidental thrust into limelight through the social 

media should be considered as a temporal situation because no one stays at the 

top forever. Entertainers and politicians have latched on to their social media 

status to make social, economic and political profits.  

Although it is arguable that Megabyte and Success are epitomes of the Nigerian 

undying spirit, it must also be said that their rise to fame are markers to the 

failure of our social institutions to take care of the future generations. Ours is a 

life of hypocrisy. We force our little ones into adult roles in our bid for economic 

and social preservation without any concern for the mental readiness of these 

kids.  

There are hundreds of thousands of Megabytes and Successes scattered across 

the various towns and villages of Nigeria, but no government is taking 

deliberate step to harness their potentials. We would wait for the next social 

media video to trend and then rush to bask in their limelight thereby leaving the 

previous sensations to battle with the hangover of stardom.  

Governments must make basic education truly free. All hidden levies must be 

removed in order to give every child a chance to succeed in life. Governments, 
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corporate bodies and private individuals should also collaborate to set up talent 

academies that would identify and nurture the vast talents of Nigerian kids 

scattered across the country. This development should be robust and done away 

from the prying eyes of the media and entertainment hawks. This way the 

children get to benefit the most from their talents when they reach the age of 

consent.  
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