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Abstract 

For effective and efficient communication of 

da’wah activities in the society, it requires the need 

for mass media to enable the passage of messages 

of Islam to its target audience at large. The paper 

presents an explanation on the role and impact of 

mass media in the propagation of the teachings of 

Islam. This in essence significantly reduced the 

traditional mode of communicating da’wah 

activities in the society. The paper centered on the 

explanation of the concept of da’wah (Islamic 

propagation), da’wah in the qur’an and Sunnah as 

well as the essential role of mass media in 

promoting da’wah programmes in the society. The 

paper finally recommends that, the media personnel 

should play their roles in promoting Islam as a 

tolerant and accommodating religion.. 

 

 

Introduction  

Traditionally, before the advent of modern technologies for the dissemination 

of messages of Islam in the traditional Hausa setting, the method of conveying 

da’wah was basically based on the parents, Islamic scholars and other religious 

leaders mostly through the process of face to face or otherwise called 
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interpersonal communication. Meanwhile by the advent of new technological 

devices of newspapers, radio, television and the rest. This process greatly 

reduced the aforesaid means of communicating messages of Islam. 

Mass media present a huge opportunity for us to reach out to people who may 

not know about Islam or Muslims, as da’wah communication is the process of 

conveying information about Islam by a muslim communicator to the recipient, 

in order to achieve a certain objective that is in line with what is outlined in the 

Qur’an and sunnah of the Noble Prophet Muhammad (PBUH). 

The word “Da‘wah” (Islamic propagation) commonly appears in the Quran and 

Hadith, classical Muslim texts, and contemporary theological or ideological 

texts, written and spoken. Through various forms of mass media and other 

channels of communication, the public across the globe even non-Muslims are 

increasingly familiar with the term and its diverse connotations. 

The paper tends to provide the role of mass media in promoting da’wah 

activities in the society. In doing so, the study deems it very imperative to 

explain the concept of da’wah, da’wah according to the Qur’an and Sunnah, 

definition of Mass media. Lastly the paper discusses on the Mass media as 

essential tool of da’wah, followed by conclusion and recommendation.    

 

Concept of Da’wah 

Da’wah receives so many definitions by scholars and jurists of Islamic law but 

generally it is derived from the root word ‘Da’awah which means ‘call’ or 

‘invitation’ Muhd. M (2014). 

 Bala (2015) technically sees da’wah as communicating and informing people 

the right path, guiding and showing the way to religion (of Islam) and its counsel 

in accordance with the statement of Allah: 

In another definition, the word refers to inviting ourselves and all others to obey 

Allah and His laws which were given to the mankind through a long chain of 

messengers and prophets. The word da’wah used to refer to the call made by 

Allah (SWT) to mankind through his Noble prophet Muhammad (PBUH), call 

made by man to Allah (SWT), in his supplications, and call made by man to his 

fellow men to come whole heartedly to the Deen (Religion of Islam). (Hussain, 

2009) 
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Based on the above definitions, we can understand that da’wah comprises of 

the scope which entails a call made by man to Allah (SWT), and also call made 

by men to his fellow men, because the invitation of da’wah applies to both 

Muslims and non-Muslims. Therefore da’wah is incumbent on all Muslims and 

it must be done in compliance with the methodology already established by the 

noble prophet (PBUH). The Almighty Allah instructed the prophet (SAW) to 

say: 

This is my way: I do invite on to Allah (SWT) with 

certain knowledge and whoever follows me. Glory to 

Allah (SWT) and never will I join gods with Allah 

(SWT). (Q12:108). 

 

Based on the above definitions of Da’wah by scholars, one could understand 

that Da’wah is the process of disseminating the teaching and practices of 

religion of Islam. Da’wah is the means in which the Muslims could understand 

their religion; likewise the non Muslims are call upon to the beauty of Islam. It 

is the duty imposed upon every Muslims male or female to use all the 

techniques, skills and methods in disseminating the word of Allah (SWT) to 

both Muslims and non Muslims. These could be in form of preaching, through 

speeches or by the use of mass media to influence the behaviour pattern in 

compliance to the teachings and practices of the religion of Islam. 

Da’wah becomes an instruments by which one call his fellow Muslims on the 

teachings of doing good and avoiding  the evils  and also to invite the non 

Muslims to Islam, showing to them the beauty of Islam by worshipping Allah  

the only One to be worship. In the Qur’an, Allah (SWT) mentioned on the role 

and concept of Da’wah in the following:- 

Let there arise out of you, a band of people, inviting to 

all that is good, enjoining what is right and forbidding 

what is wrong: they are the ones to attain felicity”  

(Q3:104) 

 

It is for this purpose that Allah (SWT) also said 

 You are the best of people evolved for mankind, 

enjoining what  Is right, forbidding what is wrong, and 

believing in Allah (SWT). (Q3:110). 
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The prophet (SAW) says 

One who guides to something has reward similar to 

that of the doer: (Muslim vol. 6, Hadith 446) 

In another Hadith also, 

The prophet (SAW) said “Give tidings (to the 

people) do not create (in their minds) a version 

(towards religion) show them leniency and do not 

be hard upon them” (Muslim vol. 5, Hadith 4297) 

 

The Mass Media 

According to Hartley (2004), the word ‘medium’ is referring to any devices 

through which something else may be transmitted. Therefore, a ‘media’ of 

communication is simply any means by which messages may be transmitted to 

another individual. In practice, the term is usually focusing on the ‘mass’ media 

that covers the usage of a medium for huge number of people. The ‘media’ is 

referring to content industries devoted to reaching every large popular audience 

and readerships in print such as: newspapers, magazines, books, journal, 

Electronic such as: TV, radio, satellite e.t.c. 

Mecquit (2005) sees the mass media as the organised means of communicating 

openly, at a distance, and too many in a short space of time. 

Ishak and Mohammed (2012) further maintained that, Mass media is a term 

which connotes the means of a variety of media specifically designed for 

disseminating of news and information to a large heterogeneous audience at 

large. In another definition, Traudt (2005) sees mass media as those 

organizations that are responsible for disseminating content to audience. 

The various forms of media, for example, the news media, radio and television 

broadcasts and digital communication such as the internet are indeed important 

providers of information and news. These forms of media together with books, 

newspapers, recorded cassettes are equally important means to educate both 

Muslim and non-Muslim audiences. People involve in da’wah activities may 

find these media of utmost importance in disseminating the message of Islam, 

which is incumbent upon every muslim that possesses the qualities of a da:e 

(da’wah worker)., in passing as well as communicating the message of da’wah 

programmes to his targeted audiences at large. 
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 Likewise internet, satellite, social media such as 2go, facebook, watsapp, 

twitter and other information technologies provides  valuable knowledge 

regarding issues, images and messages of Islam to scattered audience, which 

are duly transmitted rapidly and simultaneously to the public across the globe. 

Ishak and Mohammed (2012) 

Some of the categories of mass media in the practice of Islamic propagation 

(da’wah), and within the context of this paper include: Newspapers, Journals, 

Books, Pamphlets, television, radio, audio and video equipments, Satellite, 

Computers. e.t.c. 

Mostly all the messages of Islam people have today regarding different aspect 

of Islamic propagation have reached them through one among the aforesaid 

instruments.  

 

Mass Media as Tools of Islamic Propagation 

Having seen the definition and concept of da’wah, which refers to 

communicating and informing people to the right path, guiding and showing the 

way to religion (of Islam) and its counsel in accordance with the statement of 

Allah. Therefore, the most effective and efficient channel of disseminating 

da’wah programmes to the wide public at large is by the use of mass media. 

Mass media in the practices of da’wah have significant role to play in sensitising 

the society and the larger world on the message as well as inviting public to the 

through teachings of Islam. 

The mass media of communication as the watchdog of the community can not 

be divorced from religious institutions. Both the print and the broadcast media 

can be used to propagate the teachings and the practices of the religion of Islam 

Generally, people do almost everything with media and the most important 

function of the mass media is to educate people of any information and 

messages from the party that sends the information (the sender) to the receiver. 

This function normally runs together with the purpose to persuade the audience 

of the messages and information that the media carries. 

The mass media through its various roles  of information dissemination in the 

society significantly shape understandings and views of non muslims towards 

the religion of Islam as issues related to the religion of Islam is highly been 

carried out globally by different media organizations in the society. 
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Mass media and communication are considered as the important means of 

da’wah (Islamic propagation).Thus, in the midst of this rapid development of 

technological information, the work of da’wah should take utmost advantage of 

the mass media available and use it appropriately in the dissemination of divine 

messages to the public. 

Ahmed and Muhammad (2017) listed the following as the vital role played by 

the mass media and information technology in promoting the activities of 

da’wah 

- Providing accessibility 

- Better projection of Islam 

- Humongous promotion  

- Globalizing Da’wah  

 

With the invention of new technology, the mass media could be able to reach 

out to the entire world. This role essentially provide avenue for the da’wah 

workers to easily spread as well as to invite people to the religion of Islam. 

Mass media and other Information technologies are moving towards such 

hallmark accessible achievements which Muslim world most required in terms 

of da’wah. This accessibility aren’t limited to just Muslims as millions of non-

Muslim can be invited to the religion of Islam and learn a substantial amount of 

teachings and practices of the religion of Islam. Ahmed and Muhammad (2017)   

Several Islamic satellites were emerged such as Sunnah TV, Manara TV, Africa 

Tv 3, Peace Tv and several others, they were established purposely for 

spreading Islamic propagation. Therefore, their messages are not only restricted 

to certain class of people, but for access to any individual in the society.  

Social media and online media as such have mostly impacted on improving the 

accessibility and transforming the new structures of accessible da’wah videos, 

blogs and lectures. The role of mass media in providing accessibility might be 

considered as the reason of promoting and globalizing the da’wah in the larger 

world. 

These programmes from the aforesaid Islamic satellites and other media 

organizations significantly have effects in influencing the attitudes of  muslims 

and non muslims towards the  religion of Islam, as mentioned by Baran and 
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Davis (2009) that the mass media have effects on the individuals no matter how 

little it is. 

  

Conclusion 

In conclusion mass media is important for obvious reasons, it involves the 

process of communicating and disseminating information, messages, ideas and 

opinion, with the use of technological devices to a large heterogeneous audience 

at large, which in essence could not be reach simultaneously at a time.  

At the beginning of this paper, I mentioned that, mass media indeed have 

changed the traditional method of communicating the messages of da’wah, in 

which the burden were solely on parents, religious leaders and the rest, which 

commonly occurred at face to face communication. 

Mass media of communication such as television, radio, computers, magazines, 

satellite, and other communications networks have indeed played enormous role 

in the discharge of da’wah activities to the larger world. 

The mass media provide education, accessibility, change the attitude of the 

muslim as well as non muslim toward the religion of Islam and provide the 

avenue in which issues and matters related to the religion of Islam are highly 

discussed by the re known Islamic scholars. At the end, it greatly reduced the 

gap of communicating through interpersonal communications which occurred 

commonly in the olden method of da’wah practices.  

 

Recommendation 

Mass media offered greater role in the dissemination of da’wah across the 

globe, therefore, for sustainable work of da’wah the paper recommends the 

following as essentials in the discharge of da’wah activities. 

1) The media personnel must play their roles in promoting Islam as a 

tolerant and accommodating religion. In order to do so, those in the 

media should be trained and exposed to the true teachings of Islam apart 

from their respective skills in journalism and communication.  

2) The media personnel must take extra efforts to ensure fair reports that 

reflect the true teachings of Islam. 

3) There is need to have more religious people in mass media industries 
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4) The da;wah workers in the media should strictly keep and abide by the 

ethics and professionalism in the practice of journalism/ 

5) More Islamic media stations should be establish in our respective 

societies to enable quick passage of the messages of Islamic propagation.  
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