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Abstract
This  paper  examined  the  factors  influencing  entrepreneurial  intentions  among  polytechnic  
students in Osun State. Structured questionnaire was used to collect data from 150 respondents  
through purposive sampling technique.  Multiple regression analysis  was used to analyze the  
data  collected  in  order  to  determine  the  effect  of  independent  variables,  socio-demographic  
dimensions on dependent variable, entrepreneurial intentions. The result of the study revealed  
that  socio-demographic dimensions have significant effect  on entrepreneurial  intentions.  The  
study also revealed that family background has higher beta score than any other factors that  
influence  the  dependent  variable.  It  was  concluded  that  predictor  variables  namely  (family  
background, entrepreneurship education and desire for independence) are 64.7% variance of  
entrepreneurial  intentions  among  the  students.  This  study,  therefore  recommended  that  
entrepreneurship education should be introduced in all educational levels and not only in the  
tertiary institutions of learning but should cut across all educational programmes or courses. An  
entrepreneurship  policy  creating  a  conducive  climate  be  created  to  motivate  young  people  
change their attitudes and to form positive perceptions about entrepreneurship as a career.
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Introduction 
In recent times, the study of entrepreneurship has widely taken its respectable place worthy of 
scholarly pursuit in research and education, particularly at the polytechnic and university levels 
(Rushing, 1990). No doubt about the fact that entrepreneurship plays a vital role for new venture 
creation,  existing venture expansion,  social,  technological  and economic development  of  the 
country (Lumpkind  & Dress,  1996).  Past  studies  such  as  Gorman,  Hanlon  & King  (1997); 
Kuratko & Hodgetts (2007); Nabi & Holden (2008) and Essien (2006) reveal that encouragement 
of  entrepreneurship  among  the  youth  has  become  an  essential  issue  for  modern  day policy 
makers. Given the very important position of entrepreneurship as an engine of socio-economic 
development,  there  has  been the  attraction  of  attention  and commitment  from academicians, 
policy makers  and other  stakeholders  in  both  developed  and developing  economies  through 
entrepreneurship development programmes as well as entrepreneurship education.



In the context of a shift from the managed economy towards an entrepreneurial society, it is very 
imperative to develop entrepreneurial capital, comprising a number of different institutional and 
social factors and gain social acceptance of entrepreneurial behaviour from individuals who are 
willing to lead and take the risk of creating new businesses (Audretsch, 2001 & Tiago, 2012). 
This background stresses the emergence of research on entrepreneurial intentions as well as on 
entrepreneurship education at the tertiary educational level that can stimulate students’ intentions 
and behaviour towards entrepreneurship. The notion therefore, is that entrepreneurship education 
will increase the intention or motivation to become entrepreneurs, which means entrepreneurship 
education, is considered as a determinant of entrepreneurship intentions (Ayodele, 2013). 

Statement of the Problem
Despite  the  general  consensus  establishes  that  there  exist  a  relationship  between  socio-
demographic factors and entrepreneurial intentions. Furthermore, some studies have provided 
evidence of positive and statistically significant relationship, others have documented negative 
evidence. Again, despite the empirically researched influence of socio-demographic variables on 
entrepreneurial  intention,  the  outcome  of  studies  conducted  in  these  areas  generally  differs 
considerably from country to country and from period to period. For instance, while Basu & 
Virick  (2008) and Gibson & Gibson (2010) found that  socio-demographic variables  such as 
education, parents’ background, culture, age, household income among others had a positive and 
significant relationship with entrepreneurial intention, Ozyilmaz (2011) and Ayodele (2013) did 
not  find  any  association  between  socio-demographic  factors  and  entrepreneurial  intentions. 
Hence,  this  inconsistency in the existing empirical evidences makes this  study imperative to 
further establish empirical evidence among the polytechnic students in Osun State.

Literature Review
Becoming an entrepreneur is never a one day game as Tahseen, Ahmed & Tariq (2012) reveal 
that intentions are state of mind which motivate individuals to attain some specific goal. The 
entrepreneurial mind set, according to these researchers directs towards risk taking over the fear 
of loss with efficacy and therefore,  entrepreneurial intentions are “the entrepreneur’s state of 
mind that directs attention, experience and action towards a business concept. The findings of 
various studies conducted by Baggozi (1989); Ajzen (1991); Abraham & Sheeran (2003) and 
Sumra, Safarish, Suhail & Ahmad  (2011) indicate that entrepreneurial intention is an important 
first  step  in  the  entrepreneurship  process.  In  social  psychology,  the  researchers  reveal  that 
intention is considered as the most immediate and important antecedent of behaviour. Hence, 
intention is a strong predictor of entrepreneurial activities.
The  term entrepreneurship  has  a  history that  dates  back  to  1732 when the  Irish  economist, 
Richard Cantillon used the word in reference to individuals with “a willingness to carry out 
forms of arbitrage involving the financial risk of a new venture” (Minniti & Levesque, 2008).  
Entrepreneurship  is  the  capacity  to  harness  the  right  quantity,  quality  and  combination  of 
resources  that  are  consistent  with  profit  making  under  risks  and  uncertainty.  Essien  (2006) 
defines entrepreneurship as the totality of self-asserting attributes that enable a person to identify 
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latent business opportunities, together with capacity to organize needed resources with which to 
profitably take advantage of such opportunities in the face of calculated risks and uncertainty. An 
entrepreneur is the person who carries out the functions of the entrepreneurship. An entrepreneur 
is  a person who creates new business by taking risks and uncertainty in order to gain some 
benefits  and  growth  in  business  by  identifying  the  opportunities  and  combining  different 
resources required to establish the new business (Zimmerer & Scarborough, 2004).

Entrepreneurial Intention
The  theory of  planned behaviour  is  linked between  attitudes  and  behaviours  (Ajzen,  1991). 
Intentions predict deliberate behaviours because behaviour can be planned. Intention is assumed 
to take hold of emotional factors that influence behaviour and indicate one’s effort  to try to 
perform intentional  behaviour.  Intention  models  belong  to  the  umbrella  of  social  cognitive 
theory, proposed and developed by Bandura (1986). The central tenet of social cognitive theory 
is that individuals can influence their  own actions (Ratten & Ratten, 2007). Social cognitive 
theory  proposes  a  framework  for  understanding,  predicting  and  changing  human  behaviour 
(Davis,  2006).  Within  this  umbrella,  intention  models  contribute  to  the  area  of  predicting 
behaviour. Intention represents a person’s motivation to make an effort to act upon a conscious 
plan or decision (Conner & Armitage, 1998). 
Entrepreneurial intention is hence, a person’s motivation to make a conscious plan to perform the 
behaviour of setting up a business. Thompson (2009) defines entrepreneurial intention as self 
acknowledged conviction by persons that  they intend to  set  up a  new business  venture and 
consciously plan to  do so at  some point in the future.  Thus,  entrepreneurial  intention is  not 
merely a yes or no question but can range from very low, zero, to a very high level of intention to 
set up a business.  That links very well to the general rule defined by Ajzen (1991) that the  
stronger  the  intention  is,  the  more  probable  the  behaviour  hence,  entrepreneurial  intentions 
function as a mediator or catalyst for actions (Fayolle, Gailly & Lassas-Clerc, 2006 and Michael, 
2011). In the context of entrepreneurship, intention is identified as the important property for 
establishing an organization (Kantz & Gartner, 1988) and as a predictor of new reliable and 
sustainable enterprise (Krueger, Micheal & Casrud, 2000).

Family Business Background
From the studies carried out by Mathews & Moser (1996) and Drennan, Kennedy & Renfrow 
(2005) it was confirmed that people who have parents or close family members who are self-
employed are more likely to follow an entrepreneurial  career.  Furthermore,  Van Auken et  al 
(2006) reveal that family with a business background often influence and motivate their siblings 
to  involve  in  entrepreneurial  activity  and  they are  expected  to  possess  higher  propensity  to 
launch a business in future. The studies conducted by Breen (1998) and Phan, Wong & Wang 
(2002) in Singapore and Australia found that students whose parents are in businesses are more 
likely to commence new ventures upon graduation. In a related study carried out by Greve & 
Saleff (2003) it was indicated that a family business background leads perhaps to lower barriers 



to entrepreneurial entry, since those having it may capitalize on their social ties and capital. It has 
been shown in another research conducted by Chang, Memili, Chrisman, Kellermans & Chua 
(2009)  that  family  social  capital  is  non-financial  resources  and  support  offered  by  family 
members to the new entrepreneur affects positively the start-up decision.
Desire for Independence
Desire for independence, according to Douglas & Fitzsimmons (2005) and Basu & Virick (2008) 
is  described  as  the  most  frequently  mentioned  factor  to  new  business  start-up.  Basically, 
individuals who possess high need for independence always seek for careers with more freedom 
(Lee & Wong, 2004). In another study by Wilson, Kickul & Marlino (2007), it was found that 
teenagers in Hispanic and African American who like entrepreneurship are motivated by factor 
such as independence. This implies, based on the above studies that students with a strong desire 
for independence are likely to possess a higher level of entrepreneurial intention.

Entrepreneurship Education
Education  and  its  impact  on  entrepreneurial  intentions  have  also  been  widely  studied  and 
explored that entrepreneurship education can develop a person’s level of self efficacy. Students 
that participated in entrepreneurship education have shown more intentions towards starting their 
own businesses because entrepreneurship education develops a vision in students to start their 
own businesses with innovation, creativity and managerial competencies (Noel, 1998; Peterman 
& Kennedy, 2003 and Wilson, Kickul & Marlino, 2007).

Empirical Studies on the Factors Influencing Entrepreneurial Intention among Students
Many researchers  and scholars in  the past  have discussed the effects  of  family background, 
entrepreneurship  education  as  well  as  desire  for  independence  among  others  on  the 
entrepreneurial intentions of individuals (Muhammad, 2013).
Tahseen  et  al.  (2012)  examined  the  factors  influencing  entrepreneurial  intentions  among 
university  students  and  found  out  that  person’s  previous  experience  of  entrepreneurship  in 
practice, both directly and indirectly through their family background in business is significantly 
associated to their attitudes and perceived behaviourial control regarding entrepreneurial mind 
set. In another studies carried out by Krueger (1993); Ali, Tajddini, Rehman, Ali, Ahmed (2010) 
and Sumra et al. (2011) revealed that learners with parents’ background of business exposure 
tend to develop implicit understanding of entrepreneurship from a premature age. The finding 
further  revealed  that  previous  experience  of  starting  a  business  from family  background  is 
significantly associated with a positive attitude toward entrepreneurship.
Another study carried out by Nemati & Gulzar (2010) indicated that family background of an 
entrepreneur plays an important role in making a person an entrepreneur. They further revealed 
that young person idolizes that person in the family who is an entrepreneur and gets motivated to 
start  his own venture.  Their findings were concluded by saying that though entrepreneurship 
education  is  not  a  pre-requisite  to  start  a  new  venture  but  with  the  expansion  of  business 
functions, education plays an important role. A study conducted by Drennan et al. (2005) found 
that a family business background had a positive and significant impact on the desirability to 
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start  a  business.  The studies  of  Mathews & Moser  (1996) and Moriano et  al.  (2007) found 
empirical support for the positive relationship between family background and entrepreneurial 
intentions.
Interestingly,  the  finding  from the  study carried  out  by  Stein  &  Nurul  (2004)  indicated  no 
statistically  significant  impact  of  gender  and  entrepreneurship  education  on  entrepreneurial 
intention but on the contrary, the study carried out by Wang & Wong (2004) found gender and 
educational level as significant factors in explaining entrepreneurial intentions. Another study by 
Douglas & Shepherd (2002) indicated a statistically significant relationship between desire for 
independence and entrepreneurial intentions among individuals. These above positive findings 
show consistence  with  the  finding  of  a  study carried  out  by Aldrich  & Cliff  (2003)  which 
revealed that the family’s perspective in business describes the impact and the importance of 
parents on the entrepreneurial career of their offspring.

Research Hypothesis
H0I: There is no significant relationship between socio-demographic factors and entrepreneurial 

Intention

Model Specification
Mathematically, this model was adopted for this study and is expressed as follows:
Entrepreneurial Intention = F (FB, DI, EEd )-------------------------equ 1
Where; FB = Family Background, DI = Desire for Independence, EEd = Entrepreneurship Edu.
EI= α0 + α1x1 + α2X2 + α3X3 + μ ------------------equ 2
Where; EI= Entrepreneurial Intention; X1= Family Background; X2  = Desire for Independence; 
X3  = Entrepreneurship Education; μ= Stochastic error term; α0= Intercept and α1= Regression 
coefficient.

 Research Methodology
Purposive sampling technique was used to select twenty five (25) full time final year students  
each from Faculty of Financial Studies (FFS), Faculty of Environmental Studies (FES), Faculty 
of  Science (FS),  Faculty of Management  Studies  (FMS),  Faculty of  Engineering (FEG) and 
Faculty of Information and Communication Technology (FICT) of the Osun State polytechnic, 
Iree, respectively totaling one hundred and fifty (150) respondents as a sample size for the study. 
Data  were  sourced  through  structured  questionnaire  designed  by  the  researchers.  Multiple 
regression  analysis  was  used  to  analyze  the  influence  of  independent  variable  (socio-
demographic  factors)  on  dependent  variable  (entrepreneurial  intentions)  with  the  aid  of 
Statistical Package for Social Sciences (SPSS) version 21.

Data Analysis
Table 1a:     Model Summary. 



Model      R R. Square Adjusted R Square Std  error  of 
the estimate

 1  .804 .647  .640     1.543

a. Predictors: (Constant), Family Background, Entre. Education, Desire for Independence

Table 1b: Analysis of Variance   ( ANOVA ).

  Model Sum  of 
squares 

df Mean 
square

F     Sig

1 regression
residual 
total 

637.885
347.775
985.660

3
146
149

212.628
   2.382

   89.264 .000a

a. Dependent Variable: Entrepreneurial Intentions 
b. Predictors:   (Constant), Family Background, Entre. Education, Desire for Independence

Table 1c: Multiple Regression showing Factors Influencing Entrepreneurial Intentions 
                 Among Polytechnic Students                     
         
           Model 

            (Constant )
Family Background
Entre. Education 
Desire for Independ

Undstandardized
Coefficient

Standardized
Coefficient

    
   t

6.560
10.934
  9.861
  6.307

   Sig

.000

.000

.000

.000

   B  Std error Beta

33.813
1.543
1.127
  .577

5.155
.141
.114
.092

.538

.486

.311

a. Dependent Variable: Entrepreneurial Intentions.  Statistical Significance at 1%
 In order to examine the factors influencing entrepreneurial intentions among students, multiple 
regression analysis technique was applied to test the data collected and the result presented on 
the table 1a, 1b, and 1c shown above. This was in line with the objective of the study and the 
hypothesis  which  seek  to  examine  the  factors  influencing  entrepreneurial  intentions  among 
polytechnic students in Osun State. The result showed that each of the parameter of estimate 
under socio-demographic dimensions listed had one effect or the other on the dependent variable, 
entrepreneurial intentions.
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From table 1a above, it  was observed that the identified socio-demographic dimensions as a 
construct accounted for a total  of 64.7% (R2=0.647) of entrepreneurial  intentions among the 
students within the period of the study. The model was confirmed with an F value of (3,146) = 
89.264 which was significant at 1% level of significance meaning that the model had the ability 
of  capturing  the  contribution.  This  implies  socio-demographic  dimensions  jointly  influence 
entrepreneurial intentions among students at 1% level; this result conform to Ali et al. (2010); 
Sumra et al.  (2011); Tahseen et al.  (2012) and Muhammad (2013) who revealed through the 
findings  of  their  studies  that  socio-demographic  dimensions  have  positive  effect  on 
entrepreneurial intentions among students.
 In determining the effect of the individual dimension while holding the others constant,  the 
study observed that family background accounted for a variation of 1.543 of the entrepreneurial 
intentions and significant at 1% level with t-value of 10.934. This result is in line with Nemati & 
Gulzar  (2010)  which  indicated  that  family  with  a  business  background  often  influence  and 
motivate their siblings to involve in entrepreneurial activity and they are expected to possess 
higher propensity to launch a business in future.
The  effect  of  entrepreneurship  education  on  entrepreneurial  intention  among  students,  while 
holding  other  factors  constant,  was  observed  to  be  positive.  Entrepreneurship  education 
accounted for a variation of 1.127, β= 0.114 while the t-value is 9.861 and is significant at 1% 
level.  The result  is  in  line with Peterman & Kennedy (2003) and Wilson et  al.  (2007) who 
aligned with the result of this study that students that participated in entrepreneurship education 
have  shown more  intentions  towards  starting  their  own businesses  because  entrepreneurship 
education develops a vision in students to start their own businesses with innovation, creativity 
and managerial competencies.
The effect of individual’s desire for independence while holding other factors constant showed a 
variation of 0.577, β=0.311 while t-value is 6.307 at 1% level of significance confirming the 
model This result is therefore, in line with Lee & Wong (2004) who found that individuals who 
possess high need for independence always seek for careers with more freedom.

Conclusion and Recommendations
 This paper examines the influence of socio-demographic factors on entrepreneurial intentions 
among  polytechnic  students  in  Osun  State  using  multiple  regression  analysis.  A structured 
questionnaire-based study was carried out among 150 students from 6 faculties of the Osun State 
polytechnic,  Iree.  The  result  of  the  study showed  that  family  background,  entrepreneurship 
education and desire for independence were statistically significant factors. Family background 
had highest statistically significant influence on entrepreneurial intentions.
From the above discussion, it is concluded that family background significantly influences the 
future entrepreneurial intentions of the students while entrepreneurship education improves the 
entrepreneurship skills and abilities of the students as well as increases their competencies and 
desirability of starting a new business. The desire for independence was found to influence the 
entrepreneurial  intentions, but at  a relatively low level.  Based on the above conclusion,  it  is 



therefore recommended that entrepreneurship education should be introduced in all educational 
levels and not only in the tertiary institutions of learning and should cut across all educational 
programmes or courses. An entrepreneurship policy creating a conducive climate be created to 
motivate  young  people  change  their  attitudes  and  to  form  positive  perceptions  about 
entrepreneurship as a career.
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